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Good  newspapers 
come  in  all  sizes. 

Just  ask  readers  of 
The  Cincinnati 
Enquirer  and  the 
Chillicothe  Gazette, 
named  Ohio’s  best 
newspapers  in  their 
circulation  categories 
by  The  Associated 
Press  Society  of 
Ohio.  The  Enquirer’s 
circulation  (195,356 
daily  and  332,194 
Sunday)  may  differ 
from  the  Gazette’s 
circulation  (15,808), 
but  the  commitment 
to  readers  is  the  same 
—  to  quality.  The 
commitment  goes 
beyond  a  flashy 
graphic  or  a  single 
investigative  project. 
It  requires  staff 
dedication  to  make 
the  newspaper  better 
every  day.  Good 
newspapers.  Getting 
better. 

c^GAhNETT 


LOS  ANGELES 


Herald  Examiner 


WE  COVER  L.A. 


INSIDE:  Youth  gangs 
claimed  1 12  lives  in  L.A. 
in  the  first  half  of  1988. 
The  Herald  Examiner's 
award-winning  coverage 
of  gang  activities  has  been 
credited  by  the  Chief  of 
Police  with  bringing  about 
heightened  awareness  and 
community  response. 


INSIDE:  Los  Angeles' 
exploding  housing  market 
prompted  a  5-part  series  and 
a  special  reprint.  Twenty-two 
interwoven  stories  covered 
buyers,  sellers,  developers, 
economists,  real  estate  agents, 
analysts  and  statisticians.  TTie 
articles  gave  witness  to  a 
worrisome  trend:  the  number 
of  people  w  ho  could  afibrd  a 
home  was  dwindling  fast. 


INSIDE:  In  a  series  that  encompassed  6 
months  of  work  and  more  than  300 
interviews,  the  Asian  Pacific  Sketchbook 
documented  for  22  straight  days  the 
richness  and  variety  of  Los  Angeles' 
fastest-growing  cultural  force.  From  a 
Sansei  y  uppie  to  the  night  beat  of  the 
city's  only  Thai  cop.  readers  met  the 
future. 


INSIDE:  The  Lakers  . 

aren't  the  only  ones  f  ^  Inil 

with  back-to-back  titles.  i 
With  nationally  *  w 

respected  columnists 
and  championship  ^  F 

coverage  of  pro  and  college  teams, 
year  after  year  the  Sports  section  is 
No.  1  in  every  fan's  poll. 


AND  OUT:  Film  as  art.  film  as  product.  Our  man  in 
Cannes,  film  critic  Peter  Rainer,  covered  both  for  the 
Los  Angeles  entertainment  community.  For  the  fans, 
it  was  a  full  two  weeks  of  reports  on  movies,  palaces 
and  glitz. 


It's  time  to  take 
the  gloves  off. 
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the  best-running,  most  rub-resistant 
black  newsink  on  the  market  today. 
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AUGUST 

8-11 — Newspaper  Advertising  Co-op  Network  Summer  Sales  Conference, 
Montreal.  Quebec.  Canada. 

18-20— West  Virginia  Press  Association  Annual  Convention,  Davis. 

28-31— New  York  Newspaper  Publishers  Association  Annual  Convention, 
The  Sagamore,  Bolton  Landing,  N.Y. 

SEPTEMBER 

8 — National  Literacy  Day 

8-11— Maryland-Delaware-D.C.  Press  Association  Summer  Conference, 
Dunes  Manor  Hotel,  Ocean  City,  Md. 

14-16 — Pennsylvania  Newspaper  Publishers  Association  Classified  Sales 
Conference,  Allentown  Hilton.  Allentown,  Pa. 

14- 17 — National  Conference  of  Editorial  Writers  Annual  Convention,  Fort 

Worth,  Texas. 

15- 17— Michigan  Press  Association  Annual  Display  Advertising  Conference, 

Troy  Hilton,  Troy,  Mich. 

15- 17— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 

Mo. 

16- 18 — Missouri  Circulation  Management  Association  Meeting.  Brecken- 

ridge  on  the  Lake,  Osage  Beach,  Mo. 

16-20— Southern  Circulation  Managers  Association  Fall  Meeting,  Jackson¬ 
ville,  Fla. 

21-22— Michigan  League  of  Home  Dailies,  Fall  Meeting,  Grand  Traverse 
Resort,  Traverse  City,  Mich. 

21-23 — Interstate  Advertising  Managers  Association,  Bel  Aire  Hotel,  Erie, 
Pa. 

25-27 — International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa. 

27-10/2 — Women  in  Communications  National  Conference,  Hyatt  Capitol  Hill, 
Washington  D.C. 

28-30 — Suburban  Newspapers  of  America  Editorial  Conference,  Westin 
Crown  Center,  Kansas  City,  Mo. 

28-30 — Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie,  Pa. 

OCTOBER 

1-2 — Wisconsin  Newspaper  Association  Fall  Conference,  Madison,  Wis¬ 
consin. 

5- 7 — American  Association  of  Sunday  and  Feature  Editions,  Opryland 

Hotel,  Nashville. 

6- 7 — Southern  Production  Program,  Inc.  Annual  Meeting,  San  Diego, 

Calif. 

6- 8 — Missouri  Press  Association  Annual  Convention,  Holiday  Inn  Execu¬ 

tive  Center,  Columbia.  Mo. 

7- 9 — Tennessee  Press  Association  Ad  Managers'  Retreat,  River  Terrace, 

Gatlinburg,  Tenn. 

Seminal  si  WorkshopsIClinics 

AUGUST 

8- 12— ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 

Newspaper  Center,  Reston,  Va. 

21- 24 — American  Press  Institute,  Copy  Editors  Workshop,  Columbus,  Ohio. 
21  -26 — The  Poynter  Institute  for  Media  Studies  Graphics  Center:  Newspaper 

Design  &  Typography  for  College  Seniors  and  Graduate  Students, 
St.  Petersburg,  Fla. 

22- 26 — ANPA  Color  Scanner  Operations,  The  Newspaper  Center,  Reston, 

Va. 

28-31— American  Press  Institute  Workshop  For  Reporters,  San  Jose,  Calif. 
28-31 — American  Press  Institute  Workshop  for  Reporters,  Austin,  Texas. 
28-31— SNPA  Foundation  Seminar  on  "Covering  Presidential  Campaigns," 
Atlanta.  Ga. 


SEPTEMBER 

7-9— ICMA  Circulation  Management  Seminar,  Columbus,  Ohio. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Canadian  Community  Newspapers  Awards.  The  Cana¬ 
dian  Community  Newspapers  Association  recently 
announced  the  winners  in  its  Better  Newspapers  Competi¬ 
tion. 

Class  I —  General  Excellence  Broadsheet,  circulation 
under  1,999:  Best  All-Round  Newspaper,  Portaf’e 
Leader,  Portage  La  Prairie;  Best  Front  Page,  Herald, 
MacGregor;  Best  Editorial  Page,  Prince  Graphic,  Alber- 
ton. 

Class  2 —  General  Excellence  Broadsheet,  circulation 
2,000-3,499:  Best  All-Round  Newspaper,  Gazette, 
Almonte:  Best  Front  Page,  Advocate,  Mitchell;  Best  Edi¬ 
torial  Page,  North  Island  Gazette,  Port  Hardy. 

Class  3 —  General  Excellence  Broadsheet,  circulation 

3.500- 4,499:  Best  All-Round  Newspaper  and  Best  Front 
Page,  Times,  Taber;  Best  Editorial  Page,  Reporter,  Gana- 
noque. 

Class  4 —  General  Excellence  Broadsheet,  circulation 

4.500- 6,499:  Best  All-Round  Newspaper,  Best  Front  Page 
and  Best  Editorial  Page,  Tribune,  Williams  Lake. 

Class  5 —  General  Excellence  Broadsheet,  circulation 

6.500- 9,999:  Best  All-Round  Newspaper,  Best  Front  Page 
and  Best  Editorial  Page,  Herald,  Dauphin. 

Class  6 —  General  Excellence  Broadsheet,  circulation 
over  10,000:  Best  All-Round  Newspaper,  Guardian, 
Brampton;  Best  Front  Page,  This  Week,  Oshawa/Whitby; 
Best  Editorial  Page,  Beaver,  Oakville. 

Class  7 —  General  Excellence  Tabloid,  circulation 
under  1,999:  Best  All-Round  Newspaper  and  Best  Edito¬ 
rial  Page,  NeiiA',  Sylvan  Lake;  Best  Front  Page,  Eagle 
Valley  News,  Sicamous. 

Class  8 —  General  Excellence  Tabloid,  circulation 
2,000-3,499:  Best  All-Round  Newspaper  and  Best  Front 
Page,  Reporter,  Stony  Plain;  Best  Editorial  Page,  Ques¬ 
tion,  Whistler. 

Class  9 —  General  Excellence  Tabloid,  circulation 

3.500- 4,999:  Best  All-Round  Newspaper  and  Best  Edito¬ 
rial  Page,  Leader,  Barrhead;  Best  Front  Page,  Yukon 
News,  Whitehorse. 

{Continued  on  page  43) 
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everyone  needs  the  PC! 

First  it  seemed  that  just  one  newspaper  department  needed  a  PC,  then  other  departments 
began  to  see  the  benefits  of  having  a  PC.  Suddenly,  all  the  departments  needed  a  PC!  Does  this 
sound  familiar? 

Over  the  past  5  years.  Personal  Computers  have  been  playing  an  increasingly  important  role  in 
the  newspaper  industry  and  more  and  more  newspapers  are  relying  on  these  time-saving  (and 
money-saving)  wonder  machines.  Newspapers  are  using  PCs  in  editorial,  classified,  produc¬ 
tion,  advertising,  circulation  and  general  business.  E&P  recognizes  the  important  role  the  PC  is 
playing  in  the  newspaper  industry  and  therefore  in  the  working  lives  of  our  readers.  Our  readers 
want  and  need  to  know  more  about  the  PC,  its  applications,  peripheral  capabilities,  programs 
available  ,  costs,  installation  and  varieties.  That’s  why  we’ve  decided  to  do  an  extensive  special 
editorial  focus  on  the  Personal  Computer  and  how  it  relates  to  the  newspaper  industry. 

You’ll  want  to  have  your  PC  equipment  or  PC  related  products  showcased  in  E&P’s  special 
September  3rd  Personal  Computer  issue.  This  issue  will  be  read  by  over  81,000*  newspaper 
professionals  and  is  sure  to  be  a  big  and  popular  issue.  Don’t  miss  this  exclusive  advertising 
opportunity  for  your  products! 

*includes  pass-along  readership. 

CALL  NOW  AND  RESERVE  YOUR  SPACE! 

Advertising  Deadlines:  Space  Reservations:  August  24  Advertising  Material:  August  26 
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Kodak 

Official 

Professional  Film 
of  the  1988 
Olympic  Games 


Kodak  professional  film.  Official  Language  of  the  '88  Olympic  Games. 


Photograph  ©  Uwe  Ommer,  1987.  Kodachrome  64  professional  film 
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THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teiibner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Confidentiality 

Contending  that  reporters  and  editors  are  governed  by  the  law  of 
contracts  in  their  dealings  with  the  public,  especially  news  sources, 
as  a  Hennepin  County  jury  in  Minnesota  did  last  month,  is  an  unpre¬ 
cedented  interpretation  of  the  law  and  threatens  all  newsmen  with  a 
wide  range  of  legal  actions.  The  jury  decided  that  a  reporter’s  prom¬ 
ise  of  anonymity  and  confidentiality  to  a  news  source  amounts  to 
having  a  binding  oral  agreement.  Under  that  precedent  an  editor  or 
reporter  could  be  sued  for  breach  of  contract  if  he  or  she  inadvertent¬ 
ly  said  a  story  would  be  printed  and  for  some  reason  it  was  not.  We 
hope  the  decision  will  be  reversed  on  appeal. 

The  matter  of  confidentiality  in  this  case,  however,  has  raised  the 
issue  in  newsrooms  all  over  the  country:  Can  the  press  be  trusted?  Is 
a  reporter’s  promise  of  anonymity  worth  anything  if  an  editor  can 
ignore  it  for  what  seems  like  logical  and  compelling  reasons? 

We  believe  that  an  editor  who  feels  a  reporter  has  not  been  justi¬ 
fied  in  promising  anonymity  has  an  obligation  both  to  the  reporter 
and  the  news  source  to  work  out  some  compromise  with  both.  Leav¬ 
ing  a  reporter  out  on  a  limb  after  such  a  promise  has  been  reversed 
doesn’t  do  the  reputation  of  the  reporter  or  the  newspaper  any  good. 

News  coverage  of  Washington,  for  instance,  is  accomplished  by 
reporters  who  have  built  reputations  for  integi'ity  and  honesty. 
There  is  a  mutual  respect  between  them  and  their  news  sources  even 
though  there  is  frequently  some  antagonism.  If  the  confidentiality  of 
news  sources  is  violated  it  will  not  be  long  before  all  news  sources, 
except  the  official  ones,  will  dry  up. 

Some  editors  and  educators  believe  that  newspapers  should  aban¬ 
don  the  practice  of  quoting  anonymous  sources.  If  that  means  naming 
everyone  who  says  anything  to  a  reporter,  it  also  will  produce  a  lot  of 
dry  news  holes.  Good  reporters  and  editors  know  they  are  not  trying 
to  win  a  popularity  contest  when  they  cover  the  news  but  they  also 
know  they  can  do  a  better  job  when  they  develop  a  reputation  for 
respect  and  trust  rather  than  arrogance. 


Secret  court  records 

It  has  been  two  months  since  federal  investigators  executed  40 
search  warrants  nationwide,  from  the  Pentagon  to  homes  and  offices 
of  defense  contractors  and  consultants  around  the  country,  in  connec¬ 
tion  with  allegations  of  widespread  fraud  in  U.S.  military  procure¬ 
ment.  Since  then,  the  Pentagon,  aided  and  abetted  by  cooperative 
federal  judges,  has  successfully  bottled  up  the  affidavits  and  other 
court  records  upon  which  the  search  warrants  w'ere  based. 

Ordinarily,  such  court  records  are  made  public  shortly  after  the 
searches  have  been  executed.  Not  so  in  this  case.  Even  in  California, 
where  state  law  requires  that  search  w^arrant  proceedings  become 
public  record  10  days  after  the  search,  federal  judges  appear  to  be 
intent  on  maintaining  secrecy  at  the  request  of  government  attor¬ 
neys. 

Many  newspapers  and  tv  stations  are  fighting  this  in  the  courts. 
They  must  be  successful  or  the  forces  of  secrecy  and  darkness  in 
Washington  will  prevail  one  more  time. 
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WITH  THE  OMBUDSMAN 


What  is  privacy? 


By  Art  Fredrickson 

What  is  privacy? 

One  of  the  dictionary  definitions  is 
“freedom  from  unauthorized  intru¬ 
sion.” 

It  also  is  a  battle  cry  in  the  ongoing 
criticism  of  many  newspapers  by  their 
readers,  both  those  who  have  felt  the 
heat  of  the  spotlight  of  publicity  and 
those  whose  concern  is  simply 
empathetic. 

By  their  nature,  newspapers  — 
and  their  staffs  —  take  a  somewhat 
ambivalent  view  of  privacy;  it  is  seen 
as  both  an  inherent  right  of  the  “pri¬ 
vate  citizen”  but  also  as  a  shield 
behind  which  many  public  figures 
cower  when  that  spotlight  of  publicity 
swings  their  way. 

Privacy  was  the  subject  of  an  open¬ 
ing  panel  at  a  meeting  of  the  Organiza¬ 
tion  of  News  Ombudsmen  in  Boston 
recently.  Suffice  to  say  that  no  bed¬ 
rock  decisions  evolved  because 
reaching  definitive  agreement  on  this 
subject  is  like  getting  a  firm  grip  on  a 
bar  of  wet  soap. 

If  there  was  agreement  on  any 
aspect  of  the  matter  among  the  panel¬ 
ists,  it  was  that  privacy  is  not  a  subject 
firmly  grounded  in  the  law  as  is  mur¬ 
der  or  theft  or  perjury.  Attorney 
Samuel  Klein  of  Philadelphia 
described  the  law  on  this  subject  as 
“vague  as  the  slogan  of  the  New  York 
Times  —  the  highly  indefinite  'All  the 
News  That's  Fit  to  Print.' 

“The  law  is  vague,  so  process  is 
vital,”  Klein  said  of  defining  and 
determining  rights  to  privacy,  which 
is  “like  what  Justice  Potter  Stewart 
said  of  obscenity:  '1  can't  define  it  but 
I  know  it  when  I  see  it.'  ” 

The  perception  of  privacy  by  the 
reading  public  is  equally  hydra¬ 
headed  and  chameleonlike.  “What 
little  we  know  about  it  is  based  on 
subjectivity,”  said  Martin  Linksy  of 
the  Kennedy  School  of  Govpnment, 
but,  he  pointed  out,  “its  loss  is  painful 
and  intrusive  and  it  hurts.” 

If  it  seems  a  bit  unlikely  for  a  group 
of  newspaper  people  to  be  contem¬ 
plating  the  matter  of  privacy,  it  is 
because  newspaper  ombudsmen  — 
regardless  of  the  varying  titles  given 
this  job  —  regularly  receive  com¬ 
plaints  about  invasions  of  privacy, 
real  and  perceived. 

(Fredrickson  is  reader  advocate  at 
the  Jacksonville  Journal  and  Florida 
Times-Union.) 


These  range  from  such  episodes  as 
the  Gary  Hart  story  to  the  more  com¬ 
mon  occurrences  such  as  photo¬ 
graphs  of  grief-stricken  survivors  of 
fatal  incidents.  Others  involve  too- 
specific  addresses  in  crime  stories, 
excessive  details  in  stories  of  murders 
and  rapes  and  inclusion  of  individu¬ 
als'  long-past  brushes  with  the  law. 

The  central  issue  —  or  conflict  — 
is  the  public's  right  to  know  vs.  the 
individual's  right  to  privacy,  said 
William  Ketter,  editor  of  the  Patriot 
Ledger  of  Quincy,  Mass.,  who  was 


moderator  of  the  discussion.  It  is  an 
issue  that  has  been  with  us  since  man 
learned  to  communicate  and,  from  the 
looks  of  things,  will  be  around  until 
the  Last  Trump. 

The  practical  application  of  pri¬ 
vacy,  if  such  there  is,  has  a  few  bench¬ 
marks.  The  public  official,  elected  or 
appointed,  is  obviously  a  moving 
target  with  nowhere  to  hide.  Even 
then,  the  Gary  Hart  case  and  the  first 
pregnancies  of  the  wives  of  Jesse  L. 
Jackson  and  Pat  Robertson  have 
raised  the  question  of  how  far  the 
news  media  should  go  in  peeling  back 


the  layers  of  a  man's  life.  The 
journalistic  jury  is  still  out  on  this,  but 
the  smart  money  seems  to  be  going 
with  the  media  on  the  basis  of  chang¬ 
ing  moral  values  in  a  changing  world. 

The  real  concern  is  with  those  non¬ 
public  individuals  who  become  unin¬ 
tentionally  involved  in  the  news  of  the 
day  —  the  “unsuspecting  newsmak¬ 
ers,”  as  one  panelist  termed  them. 

How  then,  given  that  these  unsus¬ 
pecting  folks  did  not  seejc  a  role  in  the 
news,  does  the  public's  right  to  know 
get  balanced  with  the  individual's 


right  to  privacy?  There  is  no  perva¬ 
sive  incandescence  to  light  the  way, 
only  a  few  candles  of  forethought  and 
consideration. 

“What,”  asked  Linsky,  “is  the 
purpose  of  invading  privacy?”  News¬ 
papers  must  distinguish  between 
good  and  bad  purposes,  he  said,  and 
give  heavy  consideration  to  the  con¬ 
sequences  of  news  coverage  in  the 
lives  of  the  subjects. 

Ernest  Winsor  of  the  Massa¬ 
chusetts  Law  Reform  Institute  said  an 
individual's  “reasonable  expectation 
(Continued  on  page  43) 


Sometimes  It  Pays  to 
Take  a  Chance 

Two  years  ago  the  Press -Telegram  in  Long  Beach,  Calif., 
launched  a  unique  Q&A  column.  It  was  upbeat,  and  it  felt 
real.  The  topic  was  disability,  and  the  author  had  MS. 

FIVE  AWARDS  AND  HUNDREDS  OF 
READERS’  LETTERS  LATER: 

•  “The  appeal  is  much  wider  than  we  thought 
it  would  be.” — Carolyn  Ruszkiewicz,  lifestyle 
editor.  Press -Telegram 

•  “We’re  a  better  newspaper  because  of  this 
column.” — Harold  Glicken,  features  editor. 
Press  -  Telegram 

The  editors  in  Long  Beach  took  the  chance. 
Now  you  have  the  opportunity. 

LIVING  WITH  A  DISABILITY  by  Dianne 
Piastre  is  available  for  syndication  every  week. 
For  details  call  Pat  Ecke  at 
The  New  York  Times  Syndication  Sales  Corp. 
800-972-3550  or  (212)  645-3000 


. . .  reaching  definitive  agreement  on  this  subject  is  iike 
getting  a  firm  grip  on  a  bar  of  wet  soap. 
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Stand  (Hit 
and  be  counted^ 

In  Editor  &  Publisher’s  1989  MARKET  GUIDE! 


Your  newspaper’s  ad  belongs  next  to  your 
market  data  in  the  1989  E&P  MARKET 
GUIDE. 

L  The  MARKET  GUIDE  is  the  most  up- 
\  to-date  and  complete  market  data 
\  book  available.  For  over  64  years  the 
%  MARKET  GUIDE  has  provided  val¬ 
uable  and  detailed  market  informa- 
,  4  tion  on  more  than  3,000  U.S.  coun- 
rlk  ties  and  1,600  cities  in  the  U.S. 
and  Canada. 


The  MARKET  GUIDE  is  a  vital  reference  tool  for  major  retailers.  Market  researchers  at  well 
known  firms  such  as  Sears,  Safeway,  Kroger,  J.C.  Penney,  Federated,  K-Mart  and  Radio 
Shack  use  the  MARKET  GUIDE  regularly  and  make  important  recommendations  to  Mar¬ 
keting  Directors  at  regional  and  corporate  headquarters. 

Your  ad  in  the  EDITOR  &  PUBLISHER  1989  MARKET  GUIDE  will  help  your  newspaper 
stand  out  as  the  one  advertising  source  for  new  businesses  in  your  region.  Your  ad  can  also 
attract  new  business  when  firms  are  looking  for  new  markets! 


Call  Don  Parvin  at  212  •  675  •  4380  or  your  local  sales  representative  today 
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NAB  revises  downward 

The  Newspaper  Advertising  Bureau,  which  had  forecast  8%  growth 
in  ad  revenues  in  1988,  teils  INAME  the  increase  wiii  iikely  be  oniy  6% 


By  Debra  Gersh 

The  Newspaper  Advertising 
Bureau  is  not  quite  as  “bullish  on 
1988”  as  it  was  earlier  this  year  and 
has  revised  downward  its  predictions 
for  newspaper  advertising  growth. 

Total  advertising  for  1988,  origi¬ 
nally  predicted  to  gain  8%  to  reach 
$31.7  billion,  is  now  more  likely  to 
increase  only  6%  to  S3 1.3  billion, 
NAB  president  Craig  Standen  told  the 
summer  meeting  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  in  Toronto. 

In  its  earlier  forecasts,  the  Bureau 
expected  national  to  increase  Wc  to 
$3.8  billion,  retail  to  gain  69?  to  $16.2 
billion  and  classified  to  grow  99?,  hit¬ 
ting  $1 1.7  billion. 

The  Bureau’s  revised  piedictions, 
however,  call  for  a  69?  increase  in 
national  to  end  the  year  at  $3.7  billion, 
again  of  6%  for  retail  as  well,  bringing 
spending  there  to  $16.1  billion,  and 
only  an  89?  increase  in  classified  — 
which  grew  15%  in  1987  —  to  end 
1988  at  $11.5  billion. 

Standen  noted,  however,  that  the 
Bureau  is  “confident  that  business 
will  improve  during  the  second  half  of 
the  year,  with  significant  opportunity 
for  new  linage.” 

Quoting  a  Smith  Barney  research 
opinion  report  —  which  said:  “We 
believe  that  newspaper  publishers  are 
going  through  a  cyclical  adjustment 
period,  and  that  over  the  next  year 
they  will  again  show  good  growth  as 
retail  advertising  revenues  rebound 
and  newsprint  prices  start  to  level 
off.”  —  Standen  commented  that  the 
gains  expected  in  the  second  half  of 
1988  should  carry  over  into  1989. 

Bureau  executive  vice  president 
Leo  Bogart  outlined  a  number  of  fac¬ 
tors  affecting  day-to-day  selling, 
including:  an  uncertain  economy; 
more  ad  revenues  coming  from  fewer 
and  bigger  customers  in  the  wake  of 


Craig  Standen 


major  mergers  and  acquisitions;  new 
ad  categories,  such  as  health  care, 
financial  services,  electronics,  video- 
cassettes  and  computer  equipment, 
becoming  more  important;  growth  in 
local  print  competition,  such  as  inde¬ 
pendent  shoppers;  and  the  changes  in 
television,  partly  due  to  changes  in 
the  way  audiences  are  measured. 

To  determine  the  acceptance  of 
Future  of  Advertising  Project  recom¬ 
mendations,  the  Bureau  sent  surveys 
to  all  daily  newspapers  —  non- 
Bureau  members  as  well  as  the  900 
NAB  member  papers  —  to  which  722 
newspapers  responded. 

Results,  measured  by  respondents’ 
circulation,  showed  79%  have  elimi¬ 
nated  minimum  size  requirements  for 
color  ads,  79%  are  following  recom¬ 
mendations  for  standard  language  in 
contracts  and  SRDS  listings,  65% 
have  adopted  the  standard  advertising 
invoice,  65%  are  using  standard  vol¬ 
ume  rate  breaks  for  national  adver¬ 
tisers,  63%  are  offering  discounts  to 
national  advertisers  for  repeat  ads  and 
54%  have  adopted  standard  advertiser 
codes,  Bogart  said. 


“This  is  a  phenomenally  good 
response,  but  it  is  not  good  enough,” 
he  added.  "This  fall  we  plan  to  go  out 
and  tell  our  customers  about  what  the 
Future  of  Advertising  Project  has 
accomplished.  They  don’t  want 
promises.  They  want  evidence  of  our 
industry’s  commitment.” 

National 

Although  there  are  several  market 
trends  working  in  newspapers’  favor 
for  national  advertising  —  network 
tv  is  in  trouble,  commercial  clutter  is 
getting  worse  and  more  advertisers 
are  planning  ad  budgets  in  geographic 
segments  rather  than  across-the- 
board  national  media  —  NAB  vice 
president/national  Jim  Wilson  said 
“that  6%  projected  revenue 
increase  ...  is  not  going  to  come 
without  a  strong  effort.” 

The  Bureau’s  national  sales  depart¬ 
ment  is  aiming  at  two  targets  of  oppor¬ 
tunity:  major  national  advertisers  and 
local  advertisers,  he  continued. 

To  reach  major  national  advertis¬ 
ers,  sales  teams  made  up  of  represen¬ 
tatives  from  the  five  U.S.  dailies  car¬ 
rying  the  most  national  advertising 
made  two  sales  to  American 
Express  —  one  for  travelers’ 
cheques  which  ran  in  12  papers  and 
may  be  repeated  and  one  for  the  cor¬ 
porate  card  which  was  tested  in  three 
newspapers  —  and  sold  a  test  pro¬ 
gram  to  Federal  Express  in  five 
papers  in  three  markets. 

In  addition,  NAB  salespeople  have 
targeted  accounts,  such  as  AT&T’s 
consumer  products/phone  centers 
division,  whose  1988  level  of  spend¬ 
ing  in  newspapers  is  expected  to  be  up 
“substantially”  over  the  1987  figure, 
and  National  Car  Rental,  which  has 
taken  advantage  of  the  financial  page 
island  position  in  22  newspapers,  Wil¬ 
son  said,  adding  that  Seagram’s  is 
(Continued  on  page  41) 


A  ‘firsthand’  look  at  the  Soviet  press 

U.S.  publisher  takes  a  two-week  tour  of  newspapers  in  the  U.S.S.R. 
in  return  for  his  having  hosted  a  Soviet  editor  last  year 


By  James  E.  Shelledy 

Circulation  wars,  newsprint  prob¬ 
lems,  advertising  campaigns,  typo¬ 
graphical  redesigns,  intra-newspaper 
sniping,  satellite  page  transmissions, 
cold-type  conversions: 

Such  things  are  fairly  standard  fare 
for  American  editors  and  publishers, 
but  they  are  much  of  the  phenomena 
making  newspapering  in  the  U.S.S.R. 
heady  stuff  the.se  days. 

I  got  a  firsthand  view  of  Soviet  jour¬ 
nalism  during  a  two-week  visit  in 
June.  It  was  the  flipside  of  my  playing 
host  to  the  editor  of  the  Moscow 
News  a  year  ago  at  my  Moscow, 
Idaho,  daily  newspaper.  We  each 
wrote  several  columns  for  the  other's 
publication,  crawled  through  the 
pressrooms  and  explored  everything 
in  between. 

Soviet  journalists  are  having  some 
fun  for  the  first  time  and  they  com¬ 
mand  quite  a  bit  of  respect.  We  are  a 
decade  ahead  of  the  Soviets  in 
implementation  of  production  tech¬ 
nology,  but  they  are  light  years  ahead 
of  us  in  circulation. 

There  was  a  time  when  excitement 
in  the  Soviet  press  was  a  photo  in 
Pravda.  Now  you  have  the  editor  of 
Izvestia  gloating  about  taking  circula- 


(Shelledy  is  editor  &  publisher  of  the 
Moscow  [Idaho]  Idahonian.) 


tion  from  Pravda  and  the  Moscow 
News  running  advertisements  on  the 
advantages  of  flying  Aeroflot’s  busi¬ 
ness  class. 

Vitaly  Korotich,  editor-in-chief  of 
the  muckraking  Ofionyok,  stunned 
the  All-Party  Conference  last  month 
by  announcing  to  the  delegates  he  had 
details  of  corruption  at  the  highest 
levels  of  government  and  would  be 
publishing  them  shortly. 


daily  organ,  in  the  last  two  years  lost  a 
million  daily  circulation  (nationally). 
It's  now  down  to  a  mere  8  million.  The 
official  government  newspaper,  the 
evening  Izvestia,  boasts  the  tough- 
talking  editor  Igor  Golembiovski, 
captured  Pravda's  loss,  and  added  1 .5 
million  more  subscribers.  That  places 
Izvestia's  paid  circulation  at  10.5  mil¬ 
lion. 

That's  nothing.  Trad,  the  worker- 


We  are  a  decade  ahead  of  the  Soviets  in 
impiementation  of  production  technoiogy,  but  they 
are  light  years  ahead  of  us  in  circulation. 


Valery  Lysenko,  editor  of  Mo.vcotf 
Pravda,  is  even  using  some  spot  color 
on  Page  1.  Red,  naturally.  Lysenko's 
dream  is  to  have  full-color  photos. 

While  there  are  nearly  a  dozen 
newspapers  available  in  the  city  of 
Moscow  —  the  smallest  of  which 
boasts  a  million  circulation  —  there 
is  no  such  thing  as  a  corner  newsrack. 
People  get  their  papers  two  ways:  at 
kiosks  for  two  to  five  kopecks  or 
delivered  to  their  homes  by  the  postal 
service. 

Newspaper  circulation  in  the 
U.S.S.R.  would  make  A1  Neuharth 
quiver.  Pravda,  the  Communist  Party 


oriented,  semisensational  (by 
U.S.S.R.  standards)  daily,  has  a  cir¬ 
culation  of  20  million. 

Editors  complain  their  press  runs 
are  snapped  up  within  hours  of  hitting 
the  street  and  there  is  no  way  of 
upping  those  runs  to  meet  the 
demand.  There  is  a  newsprint  short¬ 
age,  explains  Moscow  Pravda's 
Lysenko.  Some  20  newsprint  mills 
are  closed  for  upgrading,  he  says. 

Others,  such  as  Korotich  and  Mos¬ 
cow  News  editor  Yegor  Yakovlev, 
hint  that  the  government  bureaucracy 
isn't  all  that  fond  of  what  they  are 
printing  and  is  keeping  a  lid  on  circu- 


Moscow  Pravda  chief  engineer  (production  manager) 
Alexander  Tokin  in  front  of  his  paper's  presses,  which 
also  print  five  other  publications. 


A  Moscow  Pravda  production  employee  designing 
pages  on  a  Linotype  Typeview  300. 


10 


EDITOR  &  PUBLISHER  for  August  6,  1988 


^1  feii  .fl^i  :? 

5ii  mm^  i^r^l 


**te‘?^JIl*f;  PaSoTaTi,! 


MOU^ 


;/^,vnwkw«« 


«»»“"  ;,'^i^ 


lation  by  controlling  newsprint  sup¬ 
plies. 

Izvestia's  Golembiovski  doesn’t  go 
that  far,  but  says  he  could  increase  his 
half-million  Moscow  street  sales  if  he 
had  more  newsprint.  He  obtained 
what  he  needed  for  his  recent  two 
million  increase,  but  it  wasn’t  easy. 

“They  [government]  had  to  give  it 
to  us.  The  people  had  already  paid  for 
their  subscriptions,’’  said  the  Marl- 
boro-smoking  Golembiovski. 

All  but  about  a  half-million  of  his 
circulation  is  home-delivered.  The 
Moscow  News  has  problems  getting 
additional  newsprint,  he  noted, 
because  its  circulation  is  all  street 
sales. 

No  matter,  all  of  the  editors  inter¬ 
viewed,  including  Pravda’s  Lysenko, 
agree  that  too  much  newsprint  is  con¬ 
sumed  with  vanity  book  publishing,  a 
pursuit  that  has  to  be  the  U.S.S.R.’s 
favorite  indoor  sport. 

While  Soviet  newspapers  may  be 
long  on  circulation,  they  are  shock¬ 
ingly  tiny  in  page  count.  Pravda  usu¬ 
ally  runs  four  standard  pages.  Izvestia 
can  be  counted  on  for  a  few  more .  The 
daily  Soviet  Sports,  which  prints  at 
some  50  sites  around  the  U.S.S.R., 
regularly  has  special  sections,  but  the- 
other  papers,  such  as  the  Evening 
News,  Daily  Socialist  Industry,  Daily 
Youth  Pravda,  Lenin’s  Banner  Daily 
and  Soviet  Russia,  run  four  to  eight 


pages,  and  publish  six  to  seven  days  a 
week. 

Several  of  the  Moscow-based 
papers,  Pravda  and  Izvestia  in  partic¬ 
ular,  have  a  number  of  printing  plants 
around  the  U.S.S.R.  and  send  cam- 
era-ready  pages  to  the  sites  by  satel¬ 
lite  transmission  much  in  the  same 
manner  USA  Today  produces  its 
paper  nationally. 


years,  but  decided  just  to  stand  in  awe 
as  he  proudly  showed  me  the  “new” 
technology. 

Moscow  Pravda  also  has  an  offset 
press,  and  five  other  Moscow  news¬ 
papers  print  there.  The  rest  of  the 
papers  use  letterpresses. 

Tokin,  who  is  called  the  “chief 
engineer,”  explains  that  the  conver¬ 
sion  process  is  a  slow  one  because 


Some  of  the  papers  have  political  cartoons,  sports 
sections,  weather  columns  and  editorials.  No  comics 
as  yet. 


The  Soviets  weren’t  eager  for  me  to 
tour  their  production  facilities.  I  sus¬ 
pect  they  are  somewhat  embarrassed 
by  the  state  of  their  technology .  T ype- 
writers  and  hot  metal  Linotypes  are 
standard  fare.  Izvestia  is  just  now 
getting  VDTs.  One  paper,  Pravda, 
naturally,  has  state-of-the-art 
Linotype  equipment,  including  page 
layout  terminals,  but  it  still  employs 
banks  of  clanking  Linotypes  and 
handsets  its  larger  headlines. 

The  composing  room  was  a  sight  1 
hadn’t  witnessed  in  20  years.  I  started 
to  tell  Moscow  Pravda’s  production 
manager,  Alexander  Tokin,  that  my 
paper  has  been  into  pagination  for  five 


layoffs  are  not  an  option.  So,  for  the 
time  being,  he  has  three  levels  of 
sophistication  in  the  Pravda  produc¬ 
tion  department. 

Soviet  newspapers  do  not  have 
newsrooms  as  such.  The  journalists 
and  editors  work  out  of  small  offices. 
A  Soviet  journalist  has  a  lot  more 
leeway  in  his  writing  than  his  Ameri¬ 
can  counterpart. 

While  we  are  into  who,  what, 
where,  why  and  how,  the  Soviet  jour¬ 
nalist  is  more  analytical  and  adver¬ 
sarial  in  his  writing.  It  reminds  me  of 
accounts  in  19th-century  newspapers 
in  the  U.S. 

(Continued  on  page  42} 
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A  productive  exchange 

On  their  recent  trip  to  Moscow,  New  Engiand  editors  saw  how  much 
giasnost  has  transformed  the  iives  of  their  Soviet  counterparts 


By  Norman  Runnion 

During  a  free-wheeling  exchange  of 
views  in  Moscow  between  nine  New 
England  editors  and  20  of  the  Soviet 
Union’s  top  journalists,  Volf  Sedykh, 
a  columnist  and  political  writer  for  the 
Novosti  Press  Agency,  put  Mikhail 
Gorbachev’s  New  Look  in  personal 
perspective. 

“It  is  difficult  for  us  to  adjust  to 
these  new  demands,’’  he  said  of  the 
sweeping  changes  instituted  by  Gor¬ 
bachev  and  the  Communist  Party 
leadership.  For  example,  he  said, 
there  has  been  a  sharp  increase  in  the 
number  of  food  cooperatives  in  Mos¬ 
cow  that  are  selling  produce  for  a 
profit,  which,  incidentally,  is  a  far  cry 
from  the  Marxist  slogan  of  “from 
each  according  to  his  ability,  to  each 
according  to  his  needs.’’ 

Sedykh  said,  almost  in  puzzlement, 
“There  is  one  cooperative  seller  who 
earned  more  in  one  day  than  1  earned 
in  a  month  as  a  journalist.” 

One  of  the  American  editors 
replied,  “In  America,  there  are  many 
businessmen  who  make  more  in  a  day 
than  a  journalist  earns  in  a  month. 
Welcome  to  capitalism.” 

The  remark  produced  an  explosion 
of  laughter  among  the  Soviet  editors 
and  columnists,  and  was  in  many 
ways  symbolic  of  the  relaxed  atmo¬ 
sphere  that  exists  now  when  journal¬ 
ists  on  both  sides  get  together  for  shop 
talk.  It  hasn’t  been  that  way  in  the 
past.  “Giasnost,  perestroika  and 
democracy,”  Gorbachev’s  troika  of 
changes,  is  producing  a  revolution  in 
the  Soviet  Union  that  becomes 
quickly  and  stunningly  clear  to  visit¬ 
ing  Americans. 

In  June,  shortly  after  President 
Reagan’s  visit  to  Moscow  and  just  in 
advance  of  the  19th  Party  Confer¬ 
ence,  an  1 1 -member  delegation  from 
the  New  England  Society  of  Newspa¬ 
per  Editors  spent  10  days  watching 
the  Soviet  Union  shake  the  world,  or 
at  least  its  own  world.  This  was  the 
sixth  exchange  between  NESNE  and 
the  Union  of  Soviet  Journalists, 


(Runnion  is  managing  editor  of  the 
Brattleboro  [Vt.]  Reformer.) 


started  originally  under  the  prodding 
of  Thomas  Winship,  then  editor  of  the 
Boston  Globe,  so  reporters  and  edi¬ 
tors  of  both  sides  could  get  to  know 
each  other  better. 

Three  times  a  delegation  of  Soviet 
journalists  has  visited  the  United 
States,  the  last  time  in  September  of 
1987  at  the  Bread  Loaf  campus  of 
Middlebury  College  in  Vermont.  This 
was  the  third  reciprocal  visit  of 
Americans  to  the  Soviet  Union. 


sions  in  Moscow,  interviews  in  Tash¬ 
kent  in  Central  Asia,  a  visit  to  a  col¬ 
lective  farm  in  almost  overwhelming 
1 15-degree  heat  in  Bukhara  in  Uzbe¬ 
kistan,  a  two-hour  session  with  com¬ 
manders  at  a  Moscow  police  station, 
and  more  talks  and  walks  in  Lenin¬ 
grad. 

In  its  short  existence,  the  NESNE- 
USJ  exchange  has  been  remarkably 
productive.  Last  year,  the  Soviets 
made  an  unprecedented  agreement  to 


Sedykh  said,  almost  in  puzzlement,  “There  is  one 
cooperative  seller  who  earned  more  in  one  day  than  I 
earned  in  a  month  as  a  journalist” 

One  of  the  American  editors  replied,  “In  America, 
there  are  many  businessmen  who  make  more  in  a  day 
than  a  journalist  earns  in  a  month.  Welcome  to 
capitalism.” 


The  group  consisted  of  this  writer, 
who  is  managing  editor  of  the  Bnit- 
tlehoro  (Vt.)  Reformer  as  well  as 
NESNE’s  current  president;  James 
Rosenthal,  associate  managing  editor 
of  ihe  Providence {R.l.)  Journal',  Reid 
MacCluggage,  publisher  and  editor  of 
the  New  London  (Conn.)  Day, 
Richard  Stewart,  a  reporter  for  the 
Boston  Globe;  William  Ketter,  editor 
of  the  Quincy  (Mass.)  Patriot  Ledfiei", 
Brad  Knickerbocker,  national  news 
editor  of  the  Christian  Science  Moni¬ 
tor',  Richard  Andrews,  business  edi¬ 
tor  of  the  Rutland  (Vt.)  Herald',  Can¬ 
dace  Page,  editorial  page  editor  of  the 
Burlington  (Vt.)  Free  Press',  and 
Janet  Krug,  managing  editor  of  the 
Kent  County  (R.l.)  Times. 

Also  along  were  Cynthia  Dickstein 
of  Boston,  who  is  the  coordinator  of 
all  the  NESNE-Union  of  Soviet  Jour¬ 
nalists  exchanges,  and  C.  Grant  Pen- 
dill  Jr.  of  Washington,  D.C.,  a  Soviet 
expert  and  translator  and  executive 
director  of  the  Organization  for 
American  Soviet  Exchanges.  The 
Union  of  Soviet  Journalists  also  pro¬ 
vided  two  superb  interpreters  who 
accompanied  the  delegation  every¬ 
where. 

The  10-day  trip  included  discus¬ 


have  two  young  New  England  jour¬ 
nalists  spend  three  months  working  as 
reporters  for  the  Moscow  News.  The 
journalists,  both  of  whom  are  fluent  in 
Russian,  were  Alan  Cooperman  of  the 
Berkshire  (Mass.)  Eagle  and  Linda 
Feldman-Roe  of  the  Christian  Sci¬ 
ence  Monitor. 

In  return,  the  Soviets  last  winter 
sent  two  journalists  to  New  England, 
where  they  spent  three  months  writ¬ 
ing  for  the  Monitor,  the  Berkshire 
Eagle  and  the  Patriot  Ledger. 

As  a  result  of  agreements  reached 
in  Moscow  this  time,  the  Soviets  are 
accepting  two  more  Russian-speaking 
New  England  journalists  for  another 
three-month  stint  this  fall  on  Moscow 
newspapers.  They  are  Karla  Moran  of 
the  Bridgeport  (Conn.)  Post  and 
Andrew  Yurkovsky  of  the  Manches¬ 
ter  (Conn.)  Herald. 

In  return,  the  Union  of  Soviet  Jour¬ 
nalists  is  sponsoring  the  visit  to  New 
England  this  fall  of  two  more  of  their 
journalists,  as  yet  to  be  named,  who 
will  work  on  American  papers  for 
three  months.  The  Soviets  were  par¬ 
ticularly  anxious  to  have  them  on 
hand  to  write  about  the  American 
elections. 

The  NESNE  delegation  took  to 
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Moscow  in  June  an  exhibit  of  sports  I 
photography  from  many  New 
England  newspapers  that  already  was 
on  display  when  they  left.  The 
Soviets,  following  up  a  similar  photo 
exchange  of  two  years  ago,  are  send¬ 
ing  a  collection  of  their  sports  photos 
which  NESNE  members  will  display 
in  individual  cities  this  winter. 

Next  summer  a  Soviet  delegation 
will  come  to  the  United  States  for 
meetings  in  Mystic,  Conn.,  and  Bos¬ 
ton.  To  cover  some  of  the  significant 
expenses  involved,  NESNE  has 
established  a  tax-exempt  foundation 
and  will  conduct  a  large  fund-raising 
drive  starting  this  fall  to  insure  that 
the  exchange  continues  into  the 
future. 

The  concept  has  survived  some 
rocky  periods,  including  two  years 
ago  when,  at  the  last  minute,  NESNE 
canceled  a  scheduled  meeting  with 
Soviet  journalists  in  Vermont  to  pro¬ 
test  the  arrest  of  American  correspon¬ 
dent  Nicholas  Daniloff,  who  at  that 
time  was  still  in  prison. 

The  conferences  resumed  last  Sep¬ 
tember,  and  Daniloff  himself  was 
introduced  and  spoke  at  a  dinner 
meeting  of  the  two  groups.  After  ini¬ 
tial  surprise,  there  were  handshakes 
all  around  when  he  appeared. 

Last  fall,  the  Americans  had  many 
questions  for  their  Soviet  guests  as 
they  sought  the  definition  of  what 
then  were  two  startling  new  words  — 
glasnost  and  perestroika.  This  past 
June,  the  NESNE  group  observed 
both  words  in  action.  They  stopped 
being  dictionary  terms,  and  instead 
became  very  real  daily  activities. 

Glasnost,  to  put  it  about  as  simply 
as  possible,  means  freedom  of 
speech.  Everything  is  open  to  debate 
as  all  of  Soviet  society,  led  by  party 
chieftains  such  as  Gorbachev,  the 
intelligentsia  and  journalists  who  are 
on  the  cutting  edge  of  Gorbachev’s 
self-proclaimed  revolution,  reviews 
its  past  and  analyzes  its  present. 
Wherever  we  went,  people  talked  to 
us  openly  and  without  fear,  whether  it 
was  at  a  formal  meeting  in  Moscow  or 
a  chance  encounter  on  a  street  in  Cen¬ 
tral  Asia. 

During  a  meeting  at  his  spacious 
office  in  Moscow,  Evgeny  Grigoryev, 
first  deputy  editor  in  chief  of  Pravdu, 
said,  “It  is  like  a  train,  gathering 
speed  and  moving  on." 

Similarly,  at  a  luncheon  that 
included  such  niceties  as  caviar  and 
shashlik  in  Leningrad,  Andre  Varso- 
bin,  editor  in  chief  of  Leningrad 
Pravda  and  a  party  delegate  to  the 
19th  Party  Congress,  also  discussed 
the  momentum  of  change. 

1  told  him  I  had  the  feeling  that 
things  were  different  today  from 
those  of  six  months  ago;  that  six 


months  from  now  everything  would 
be  different  from  today,  that  the 
“train  of  change”  was  picking  up 
speed  daily. 

“You’re  right,"  he  said.  “When  we 
started  all  this  three  years  ago  we  had 
no  idea  of  the  problems  we  would 
encounter.” 


chief  and  a  Soviet  version  of  someone 
from  the  set  of  Front  Page,  dissected 
the  past  issue  and  planned  the  next 
one.  Discussing  the  troop  withdrawal 
from  Afghanistan,  he  said,  “There’s 
lots  of  stuff  coming  out  on  the  veter¬ 
ans  returning  home,  but  we’ve  got  to 
get  better  pictures  of  it.” 


Koroliov  also  had  another  complaint  that  the 
American  editors  could  understand  —  “There’s  not  one 
interesting  headline  in  this  whole  edition,”  he  said. 


Varsobm  clearly  liked  the  chal¬ 
lenge.  He  spoke  earnestly  of  the 
“responsibility”  of  the  Soviet  press 
in  leading  and  steering  the  process  of 
change,  but  he  agreed  that  Soviet  edi¬ 
tors  are  feeling  much  more  comfort¬ 
able  with  that  responsibility  today 
than  they  were  eight  months  ago 
when  the  Soviet  delegates  at  Bread 
Loaf  seemed  unsure  of  the  directions 
they  were  being  required  to  take. 

C)ne  afternoon  we  spent  a  fascinat¬ 
ing  several  hours  at  the  weekly  edi¬ 
torial  conference  of  the  staff  of  Mo.v- 
c  oif  News,  a  weekly  that  is  one  of  the 
most  lively  and  daring  of  the  Soviet 
press.  It  was  a  virtual  carbon  copy  of 
an  American  newsroom  staff  confer¬ 
ence. 

One  editor  complained  that  a  major 
article  in  the  June  19  issue  “didn’t 
bear  in  mind  its  readers.”  The  editor 
in  charge  replied  that  the  article  “was 
submitted  late.  You  can’t  edit  it  as 
well  if  you  get  it  late.” 

As  15  staff  members  sat  at  a  table, 
Boris  Koroliov,  first  deputy  editor  in 


In  that  issue.  Moscow  News  had 
made  history  of  a  sort,  Koroliov 
noted,  by  running  a  photograph  on  its 
front  page  of  the  current  Miss  Mos¬ 
cow  (“School  student  Maria 
Kalinina —  176cm  high,  53  kg,  with  a 
62  cm  waist  and  88  cm  bust”)  with  a 
caption,  as  it  appeared  in  the  English- 
language  edition,  of  “Ain’t  She 
Sweet?” 

The  problem,  said  Koroliov,  is  that 
the  photograph  of  Miss  Moscow  was 
“a  horror  show.”  It  showed  her 
crown  askew,  mouth  wide-open  and 
gaping,  looking  a  bit  silly. 

Koroliov  also  had  another  com¬ 
plaint  that  the  American  editors  could 
understand  —  “There’s  not  one 
interesting  headline  in  this  whole  edi¬ 
tion.”  he  said. 

A  major  part  of  the  news  confer¬ 
ence  was  devoted  to  a  list  of  letters  to 
the  editor  that  had  been  selected  for 
publication.  Without  exception,  they 
reflected  the  New  Russia.  One  letter 
writer  urged  that  secret  balloting  be 
(Continued  on  page  43) 


Teen-agers  in  Moscow  exercise  glasnost  with  Brad  Knickerbocker, 
notional  news  editor  of  the  Christian  Science  Monitor,  during  o  visit  in 
June  by  members  of  the  New  England  Society  of  Newspaper  Editors. 
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Judge  rejects  challenge  to  VOA  censorship  rules 


By  George  Garneau 

The  Voice  of  America  —  which 
touts  American  values  of  free  speech 
around  the  world  —  prohibits  its 
employees  from  speaking  freely. 

State  Department  rules  requiring 
thousands  of  VOA  and  other  govern¬ 
ment  employees  to  submit  to  censor¬ 
ship  already  have  successfully 
suppressed  at  least  one  article  critical 
of  VOA. 

A  challenge  to  the  rules  has  been 
rebuffed  in  Washington,  D.C.,  by 
U.S.  District  Judge  Thomas  P.  Jack- 
son.  He  ruled  it  was  “premature"  for 
Carolyn  Weaver,  a  free-lance  and 
part-time  Voice  of  America  writer,  to 
ask  the  court  to  strike  down  rules 
mandating  she  submit  to  government 
censors  an  article  she  wrote  for 
Columbia  Journalism  Review  that 
alleges  VOA  political  abuses. 

Weaver  “may  publish  or  not  as  she 
pleases,”  and  VOA  “may  do  as  they 
will  under  their  regulations,"  Jackson 
said  in  a  three-page  opinion  July  22, 
but  Weaver  may  appeal  only  if  penal¬ 
ized  for  violating  them,  he  said. 

The  rules  require  employees  of  the 
State  Department,  U.S.  Information 
Agency,  Voice  of  America  and 
Agency  for  International  Develop¬ 
ment  to  submit  a  wide  array  of  writ¬ 
ings  and  speeches  for  prior  review  — 
or  face  firing. 

Weaver,  who  has  no  access  to  clas¬ 
sified  information,  was  seeking  to  bar 
enforcement  of  the  rules  as  unconsti¬ 
tutional  infringements  of  First 
Amendment  rights  to  freedom  of 
speech. 

“VOA  preaches  to  other  countries 
to  allow  free  debate  and  a  free  press. 
Of  all  agencies  that  should  not  have 


censorship,  it’s  VOA,”  Weaver  told 
E&P  after  the  decision. 

She  said  the  rules  necessarily 
inhibit  free  expression,  were  designed 
to  suppress  criticism,  and  have 
delayed  the  article. 

“People  who  criticize  VOA  get 
fired  or  get  transferred  to  New 
Delhi  .  .  .  Being  threatened  with  los¬ 
ing  your  job  is  an  effect,”  she  said. 

Weaver  sought  to  publish  the 
article  —  uncensored  —  in  CJR’s 
September/October  edition  but  has 
missed  the  deadline. 


government. 

The  regulations  require  employees 
to  submit  to  censors  writings, 
speeches  and  teaching  material  “of 
official  concern.” 

It  includes  whatever  “may  reason¬ 
ably  be  interpreted  as  relating  to” 
their  agencies  or  to  “current  U.S. 
foreign  policies  or  which  reasonably” 
may  affect  U.S.  foreign  relations. 

It  allows  censors  to  delete  what¬ 
ever  is  “inaccurate,”  “inconsistent 
with  foreign  policy,”  or  what  can 
“reasonably  be  expected”  to  hurt  for¬ 


“VOA  preaches  to  other  countries  to  allow  free 
debate  and  a  free  press.  Of  all  agencies  that  should 
not  have  censorship,  It’s  VOA.” 


An  appeal  was  being  considered. 

Weaver  sued  June  30,  with  the  help 
of  the  Government  Accountability 
Project,  a  privately  funded  group 
founded  to  aid  whistleblowers. 

Weaver’s  attorney,  Stephen  Kohn, 
said  he  advised  her  not  to  break  the 
censorship  rule. 

The  article,  according  to  court 
papers,  documents  political  abuses 
that  include  “apparent  illegal  use  of 
VOA  programs  for  covert  activity.” 

“The  American  public  has  lost  by 
being  denied  access  to  non-classified 
information  which  affects  a  major 
government  institution,”  Kohn  said. 

He  said  the  censorship  rule 
“prohibits  tens  of  thousands  of  both 
civil  service  and  foreign  service 
employees  from  freely  speaking  or 
writing”  and  illegally  denies  Ameri¬ 
cans  access  to  information  about  their 


eign  relations. 

Assistant  U.S.  Attorney  William 
Dempster,  on  behalf  of  the  govern¬ 
ment,  argued  that  Weaver  failed  to 
show  “substantial  deterrent  effect  on 
free  speech”  or  “realistic  danger  of  a 
significant  chilling  effect.” 

“Substantial  foreign  policy  and 
national  security  interests  support  the 
prepublication  regulations,”  Demp¬ 
ster  said,  and  without  them,  disclo¬ 
sures  “could  jeopardize  security,  dis¬ 
rupt  foreign  relations,  and  impair  the 
important  mission  of  the  agency.” 

According  to  Kohn,  CJR  said  in  a 
letter  the  article  would  be  less  news¬ 
worthy  after  the  September/October 
edition  because  charges  of  “politici¬ 
zation”  of  VOA  under  President  Rea¬ 
gan’s  Republican  administration  will 
be  moot  after  the  November  pres- 
(Continued  on  page  43) 


S.F.  press  club  rebuffed  on  male-only  nude  swimming 


By  MX.  Stein 

Male-only  skinny-dipping  at  the 
San  Francisco  Press  Club  has  come  to 
an  abrupt  end  through  a  court  order 
that  the  club  must  provide  female 
members  equal  access  to  the  club’s 
indoor  pool  and  athletic  facilities. 

Superior  Court  Judge  Maxine 
Chesney  ruled  in  favor  of  member 
Irene  Vachina,  who  brought  a  dis¬ 
crimination  suit  against  the  club. 

Vachina,  a  translator  who  has  been 
a  club  member  since  the  1970s,  suffers 


from  arthritis.  She  complained  in  the 
suit  that  as  a  dues-paying  member  she 
has  the  right  to  swim  during  the  same 
hours  as  the  men. 

Until  the  judge’s  ruling,  male  mem¬ 
bers  were  permitted  to  swim  nude 
from  7  a.m.  to  9  p.m.  every  day  while 
female  members  were  limited  to  use 
of  the  pool  from  7  p.m.  to  9  p.m.  on 
Thursday  and  3  p.m.  to  7  p.m.  on 
Sunday. 

Vachina’s  attorney,  Kathy  Mount, 
said  Judge  Chesney’s  decision 
“essentially  prohibits  the  club  from 


restricting  the  hours  women  can  use 
the  pool. 

Club  president  Roy  Pasini  said  the 
club  moved  immediately  to  comply 
with  the  court  order. 

“We  were  moving  in  that  direction, 
anyway,”  he  told  E&P.  He  said  the 
locker  room  will  be  remodeled  to  pro¬ 
vide  separate  areas  for  men  and 
women.  Meanwhile,  an  upstairs 
dressing  room  has  been  converted 
into  a  changing  room  for  female  mem¬ 
bers,  he  added. 
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No  access 

News  media  are  battling  in  court  to  unseal  records  in  the  Pentagon 
procurement  scandal,  but  so  far  judges  are  siding  with  the  government 


By  George  Garneau 

A  handful  of  newspapers  is  spear¬ 
heading  legal  efforts  to  unseal  court 
records  in  the  sweeping  federal  probe 
into  allegations  of  widespread  fraud  in 
U.S.  military  procurement. 

Newspapers  and  broadcasters  have 
been  fighting  for  records  of  court  pro¬ 
ceedings  from  over  40  search  war¬ 
rants  that  in  June  first  exposed  the 
wide-ranging  two-year  investigation. 

Investigators,  who  justified  their 
snooping  to  gain  approval  from  fed¬ 
eral  magistrates,  have  argued  that  the 
release  of  the  records  would  expose 
their  hand.  Targets  would  be  tipped 
off,  evidence  would  be  destroyed  and 
the  prosecution  jeopardized,  they 
assert. 

News  organizations  say  the  public 
is  owed  an  explanation  once  searches 
are  complete.  Records  from  proce¬ 
dures  to  issue  search  warrants  are 
court  records  that  should  be  open, 
they  claim,  citing  the  public  interest  in 
protection  from  illegal  searches  and  in 
allegations  of  criminal  activity. 

No  news  organization  had  suc¬ 
ceeded  in  unsealing  affidavits,  as 
E&P  went  to  press.  Most  judges  have 
sided  with  the  government.  Several 
orders  to  unseal  records  have  been 
stayed  pending  appeal. 

The  key  disclosure  —  affidavits 
filed  in  Dallas  —  was  apparently 
accidental  and  painted  the  most 
sweeping  official  picture  to  date  of  the 
investigation. 

“What  we’re  seeing  here  is  incon¬ 
sistent  decisions  and  rulings  around 
the  country,”  according  to  Jane  Kirt- 
ley,  attorney  and  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press.  “About  the  only  thing 
that’s  consistent  is  the  government  is 
trying  to  keep  them  sealed  and  the 
press  is  trying  to  get  them  opened.” 

The  government  has  argued  in 
some  cases  to  seal  search  warrants 
themselves,  even  though  they  had 
been  shown  to  subjects;  in  other  cases 
they  were  left  unsealed.  With  the 
exception  of  Dallas,  courts  have 
released  only  “boilerplate”  material, 
press  lawyers  said. 

Attempts  to  make  public  affidavits 
and  testimony  in  support  of  search 


warrants  and  wire  taps  could  test 
uncharted  legal  waters  in  the  hazy 
area  of  law  dealing  with  public  access 
to  records  from  search  warrant  pro¬ 
ceedings. 

“There  is  not  a  lot  of  precedent  in 
the  federal  courts  as  to  whether  they 
should  be  open  or  closed,”  Kirtley 
observed. 

Records  of  court  proceedings  are 
normally  public.  Affidavits  and  testi¬ 
mony  given  to  obtain  court  approval 
of  search  warrants  often  are  sealed 
until  after  the  search  to  prevent  sus¬ 
pects  being  tipped  off.  However,  affi¬ 
davits  are  unsealed  later  under  the 


nies,  Fuson  argued,  “You’ve  got  to 
make  public  the  basis  for  that  very 
intrusive  action.” 

The  investigation  burst  onto  front 
pages  after  federal  agents  June  13  and 
14  executed  40  searches  nationwide, 
from  the  Pentagon  to  homes  and 
offices  of  defense  contractors  and 
consultants  around  the  country. 

On  June  30,  in  an  apparant  foul-up, 
affidavits  were  released  in  Dallas 
after  a  two-week  seal  expired.  Fed¬ 
eral  Magistrate  Johle  said  he  had  “no 
idea”  why  prosecutors  asked  for  a 
short  seal  while  elsewhere  they  have 
fought  disclosure  vigorously. 


“We  are  aware  of  a  growing  trend,  particularly  by 
federal  authorities,  to  keep  search  warrants  under 
wraps.” 


theory  that  to  protect  citizens  from 
illegal  search  and  seizure,  reasons  for 
searches  must  be  open  to  scrutiny. 

Under  California  law,  for  example, 
search  warrant  proceedings  become 
public  record  10  days  after  the  search. 

“We  are  aware  of  a  growing  trend, 
particularly  by  federal  authorities,  to 
keep  search  warrants  under  wraps,” 
said  Harold  W.  Fuson,  vice  president 
and  general  counsel  of  Copley  Press 
Inc.  “This  is  as  good  a  time  as  any  to 
challenge  that.” 

The  cases  represent  the  first  con¬ 
certed  challenge  to  open  the  veil  of 
secrecy  covering  search  warrant  pro¬ 
ceedings,  said  Fuson,  who  is  involved 
in  cases  in  San  Diego  and  Los 
Angeles.  He  said  the  “unprece¬ 
dented”  nature  of  the  investigation  — 
involving  public  officials,  the  multi- 
billion-dollar  defense  procurement 
system,  and  potentially  affecting 
thousands  of  defense  workers — 
heightens  the  public’s  interest. 

Fuson  stressed  that  news  organiza¬ 
tions  seek  access  not  to  records  of  the 
investigation,  but  to  court  records 
justifying  searches.  If  investigators 
kick  in  doors,  enter  homes  and 
offices  with  guns  drawn  to  rummage 
through  drawers  and  bedrooms,  cast¬ 
ing  suspicion  over  people  and  compa¬ 


“I  don’t  know  what  they  were 
thinking  of,”  he  said. 

Those  affidavits  provided  the  most 
detailed  official  account  of  the  secre¬ 
tive  probe. 

“Nothing  had  given  us  as  much  of 
the  detail  so  far  because  nobody  was 
talking,”  said  Kathryn  Jones,  who 
has  covered  the  investigation  for  the 
Dallas  Morning  News.  “For  us,  they 
were  key  pieces  of  paper.” 

Press  attorneys  hope  other  affida¬ 
vits  will  shed  more  light  on  what  is 
believed  the  biggest  defense  industry 
scandal  in  years. 

The  records  are  so  sensitive  that  in 
Los  Angeles  four  lawyers  represent- . 
ing  anonymous  clients  believed  to  be 
named  in  affidavits  argued  for  their 
privacy. 

The  government  has  said  it  will 
open  the  records,  but  not  when. 

Here  is  a  recap  of  some  of  the  court 
action; 

In  San  Diego  July  22  federal  Magis¬ 
trate  Irma  Gonzales  refused  requests 
by  Copley,  the  Los  Angeles  Times 
and  KCST-TV  for  documents  from 
the  search  of  Cubic  Corp.,  a  major 
local  employer  and  builder  of  flight 
simulators.  The  decision  has  been 

(Continued  on  page  29) 
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Fax  fluke  puts  pel’s  poll  In  hands  of  press 


well,  while  34%  said  “it’s  time  to  give 
someone  new  a  chance.” 

Another  28%  percent  were  “not 
sure”  Wilson  deserved  a  second 
term. 

The  poll  made  news  stories  in  the 
San  Diego  Union,  San  Diego  Tri¬ 
bune,  Orange  County  Register,  San 
Francisco  Examiner  and  perhaps 
other  California  newspapers. 

Wilson’s  campaign  manager,  Otto 
Bos,  was  not  amused  by  the  acciden¬ 
tal  rerouting. 

“It’s  the  damndest  thing  that’s  ever 
happened  to  me  in  politics,”  he  told 
the  San  Diego  Union’s  Gerry  Braun. 
“It  was  just  a  fluke,  an  absolute  fluke. 
Someone  pushed  the  wrong  num¬ 
ber.” 

Bos  also  had  questioned  the  ethics 
of  newspapers  that  would  publish 
information  obtained  from  a  wrongly 
directed  facsimile  machine. 

“It’s  like  a  piece  of  mail  that  was 
misdelivered,”  Bos  said.  “It’s  like 
opening  mail  that  doesn’t  belong  to 
you.” 


States  News  Service  Editor  Leland 
Schwartz  defended  his  decision  to 
send  the  Wilson  document  to  client 
papers  in  California. 

“First  of  all,  we  did  not  arrange  for 
this  to  happen,”  Schwartz  told  E&P. 
“Second,  we  gave  a  great  deal  of 
thought  to  the  ethics  and  decided  to 
file  the  document  because  of  its 
importance  after  determining  its 
authenticity.  Had  it  concerned  Sen. 
Wilson’s  personal  life,  we  would  not 
have  used  it. 

“I  can  understand  Mr.  Bos’  horror 
at  technology  going  berserk,  but  I 
wonder  what  the  Wilson  camp  would 
have  done  if  it  had  mistakenly 
received  such  information  from  his 
opponent.” 

Schwartz  said  he  consulted  with 
other  editors  at  States  News  Service, 
who  agreed  the  story  should  be  filed. 

States  News  Service  reporter  Josh 
Meyer,  who  wrote  the  story  about  the 
poll,  said  he  found  the  fax  copy  on  his 

(Continued  on  page  29) 


By  M.L.  Stein 

It  was  a  politician’s  nightmare  and 
an  incredible  break  for  the  California 
news  media. 

The  results  of  a  confidential  poll 
taken  by  operatives  for  the  re-election 
campaign  of  U.S  Sen.  Pete  Wilson 
were  sent  by  facsimile  machine  from 
Washington,  D.C.  to  Wilson’s  San 
Diego  campaign  headquarters. 

But  instead,  somehow,  the  10-page 
document  turned  up  at  the  States 
News  Service  in  Washington,  which 
has  12  California  newspapers  among 
its  clients. 

To  make  matters  worse  for  Wilson 
the  internal  poll’s  findings  were  not 
encouraging  for  the  candidate.  On  a 
key  question,  the  number  of  respon¬ 
dents  who  said  the  Republican  sena¬ 
tor  “deserves  re-election”  was  only 
3%  greater  than  those  who  wanted  a 
new  U.S.  senator. 

The  survey  of  California  voters 
showed  that  37%  of  the  respondents 
felt  Wilson  had  performed  his  job 


Columnist  discovers  surefire  way  to  get  the  press’s  attention 


ries  the  press  corps  had  become  at  a 
convention  that  lacked  surprises  in 
the  main  political  events. 

He  wrote  in  the  Herald  that  he  got 
the  idea  after  seeing  reporters  sur¬ 
round  a  woman  who  simply  wandered 
by  carrying  her  pet  rat. 

“I  enlisted  Bob  Morris  and  Erick 
Macitas,  who  are  also  newspaper  col¬ 
umnists  and  therefore,  like  myself,  do 
not  have  even  a  tiny  shred  of  human 
dignity,  and  we  went  out  to  the  Pro¬ 
test  Zone  and  put  cardboard  boxes  on 
our  heads.  It  took  seven  seconds  for 
the  first  newspaper  photographer  to 
take  our  picture,”  he  wrote. 

He  said  he  knew  interviews  got  into 
at  least  two  Georgia  newspapers  and 
the  Baltimore  Sun,  and  a  “nice  write¬ 
up”  went  out  nationwide  over  the 
Associated  Press  wire. 

“You  might  have  seen  it,  if  you’ve 
been  reading  any  of  the  news  reports 
emanating  from  this  convention, 
which  I  doubt.” 

Barry’s  write-up  confirmed  suspi¬ 
cions  advanced  in  the  AP  story  that 
the  guy  with  the  box  on  his  head  giv¬ 
ing  interviews  was  himself  a  journal¬ 
ist,  perhaps  a  “journalist  who  had 
been  in  the  sun  too  long.” 

—  AP 


Within  seconds,  a  photographer 
snapped  a  picture  of  Barry  and  two 
other  newspaper  columnists  who  had 
decided  to  found  “People  With  Boxes 
on  Their  Heads.” 

Barry  said  he  created  his  group  to 
find  out  how  desperate  for  color  sto- 


Dave  Barry,  the  Miami  Herald’s 
Pulitzer  Prize-winning  humor  colum¬ 
nist,  decided  to  see  how  long  it  would 
take  to  become  the  subject  of  news 
media  attention  at  the  Democratic 
National  Convention  in  Atlanta. 

So  he  put  a  box  on  his  head. 


People  With  Boxes  on  Their  Heads  hold  their  first  protest  at  the 
Democratic  convention  in  Atlanta.  No  word  yet  on  the  group's  plans  for 
the  Republicans  in  New  Orleans. 
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Michael  Gartner  named  head  of  NBC  News 


Veteran  newspaperman  Michael  G. 
Gartner  has  been  named  the  new 
president  of  NBC  News,  replacing 
Lawrence  K.  Grossman,  who 
resigned. 

Gartner  was  most  recently  editor  of 
the  Ames  (Iowa)  Daily  Tribune,  of 
which  he  is  a  co-owner,  and  consul¬ 
tant  to  Gannett  Co.  Inc.’s  USA 
Today. 

Prior  to  that  he  was  editor  of  the 
Louisville  (Ky.)  Courier-Journal  and 
was  formerly  president  of  the  Des 
Moines  (Iowa)  Register  Co. 

According  to  published  reports, 
Gartner  —  who  is  an  associate  of 
NBC  News  anchorman  Tom  Brokaw, 
newsman  John  Chancellor  and  news 
executive  Gordon  Manning  —  was 
selected  for  the  post  because  of  his 
journalism  and  news  background  as 
well  as  for  his  management  experi¬ 
ence. 

Despite  his  vast  newspaper  career, 
however,  Gartner's  only  television 
experience  was  as  an  executive  of  the 
Register  Co.,  which  owned  a  number 
of  television  stations. 

In  1984,  Gartner  and  his  associate 
Gary  Gerlach,  then  Register 
publisher,  teamed  up  with  Dow  Jones 
&  Co.  to  make  an  aggressive  bid  for 
the  Des  Moines  Register  Co.  Their 
offer  led  to  a  bidding  war  in  which 
Gannett  emerged  victorious  over 


Michael  Gartner 

media  organizations  such  as  the 
Washington  Post  Co.  and  Ingersoll 
Publications. 

Following  the  Gannett  deal,  which 
also  included  the  Jackson  (Tenn.) 
and  two  Iowa  weeklies,  the  parent 
Register  and  Tribune  Co.,  which  had 
been  controlled  by  Cowles  family 
members  since  1903,  began  its  liqui¬ 
dation. 


At  the  same  time  the  Gannett  sale 
was  announced,  R&T  said  it  had 
agreed  to  sell  WQAD-TV,  an  ABC 
affiliate  in  Moline,  111.,  to  the  New 
York  Times  Co.,  and  later  sold  its 
other  television  and  radio  properties. 

In  1985,  after  leaving  the  Register. 
Gartner  was  named  a  general  news 
executive  of  Gannett  Co.  Inc.  Gartner 
had  said  he  would  resign  from  the 
American  Society  of  Newspaper  Edi¬ 
tors  board  had  he  not  found  another 
editing  position.  Gartner  served  as 
president  of  ASNE  in  1986-87. 

When  Gannett  completed  its 
aquisition  of  the  Courier  Journal  and 
Louisville  Times  in  1986.  Gartner  was 
made  editor  of  the  newspapers.  While 
he  was  there.  Gannett  folded  the 
afternoon  Times. 

Gartner  left  Louisville  in  mid- 1987 
to  return  to  Iowa  as  editor  of  the 
Ames  Daily  Tribune,  owned  by  him. 
Gerlach  and  attorney  David  Belin. 

Gartner  and  Gerlach  had  also  been 
co-owners  of  the  Wortliinf’ton 
(Minn.)  Globe .  selling  it  in  early  1986. 

Gartner  is  an  outspoken  commen¬ 
tator  on  the  press  who  has  called  for 
press  access  to  virtually  all  govern¬ 
ment-held  information,  has  ques¬ 
tioned  how  free  the  U.S.  press  really 
is,  and  criticized  the  media's  use  of 
anonymous  sources. 

—  Debra  Gersh 


Newsday  probes  source  for  Hamill  column 


New  York  Newsday  ran  an  apology 
to  its  readers  July  30  after  the  New 
York  City  Department  of  Corrections 
said  that  a  man  who  identified  himself 
to  columnist  Denis  Hamill  as  a  prison 
guard  on  Rikers  Island  and  became  an 
on-the-record  source  for  a  front-page 
column  never  had  worked  for  the 
city’s  penal  system. 

The  newspaper  told  its  readers  that 
it  was  investigating  to  learn  the  man’s 
true  identity  and  “find  out  exactly 
what  the  circumstances  were.” 

Hamill’s  July  29  column  was  about 
the  treatment  being  received  by  sev¬ 
eral  notorious  male  prisoners  who  are 
being  held  in  protective  custody  on 
Rikers  Island. 

The  column  was  the  tabloid’s  lead 
story,  featured  with  the  front-page 
headline:  “Inside  Rikers:  A  cell  block 
guard  tells  all  to  Denis  Hamill.” 


Underneath  the  head,  the  newspaper 
ran  color  photos  of  four  of  the  prison¬ 
ers  with  accompanying  excerpts  from 
the  article. 

Hamill’s  column  identified  as  its 
source  a  man  named  Frank  Genova. 
Hamill  wrote  that  he  met  Genova 
after  participating  on  a  radio  talk 
show  in  the  Kings  Plaza  Shopping 
Mall  as  part  of  a  program  saluting 
Brooklyn.  When  he  left  the  dais. 
Hamill  wrote,  Genova  approached 
him  and  showed  him  a  Department  of 
Corrections  identification  badge. 

Hamill  checked  Genova’s  state¬ 
ments  with  newspaper  clippings,  but 
the  columnist  never  contacted  correc¬ 
tion  officials  to  verify  Genova’s 
employment,  according  to  Newsday. 

The  apology  stated  that  the  Depart¬ 
ment  of  Corrections  notified  the 
newspaper  that  no  one  of  that  name 


worked  on  Rikers  Island,  either  cur¬ 
rently  or  in  the  past. 

“New  York  Newsday  is  investi¬ 
gating  whether  the  man  interviewed 
was  a  real  correction  officer  who 
chose  to  use  a  false  name.”  the  apol¬ 
ogy  stated. 

The  Corrections  Department  is  also 
checking  records  to  determine  if  the 
man  “might  have  been  a  former 
inmate.”  New  York  Newsday  said. 

In  the  meantime.  New  York  News- 
day  editor  Donald  Forst  told  readers. 
“We  apologize  for  the  story.” 

Diane  McNulty,  a  spokeswoman 
for  New  York  Newsday,  said  the 
newspaper  does  not  consider 
Hamilfs  column  to  be  a  fabrication. 
“He  did  speak  to  someone.”  she  said, 
adding  that  the  newspaper  has  "a 
couple  of  reporters”  looking  into  the 
matter. 
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M.  Dickey  Drysdale 
White  River  Valley  Herald 
Randolph,  Vt. 


By  Tom  Riordan 

Decker  Energy  International 
announced  in  1986  plans  to  build  a 
wood-chip-burning  power  plant  in 
Randolph,  a  central  Vermont  city  of 
5,500. 

That  would  mean  jobs  and  added 
income  for  an  economic  area  rated  in 
the  state’s  bottom  third. 

Support  for  the  idea  quickly  sprang 
up,  followed  closely  by  formation  of  a 
citizen  group  called  the  Decker 
Opposition  Association. 

Both  sides  turned  to  their  weekly 
editor,  M.  Dickey  Drysdale,  seeking 
editorial  approval  from  his  White 
River  Valley  Herald. 

In  his  soft-spoken  way,  Dick  Drys¬ 
dale  declined. 

Instead,  he  added  a  reporter, 
Sandra  Cooch,  to  his  small  staff, 
instructing  her  to  do  a  thorough  Job  of 
researching  all  sides  of  the  proposed 
plant. 

Cooch  produced  an  extensive  and 
objective  five-part  series.  She 
touched  all  the  bases  —  trucking  in 
wood  chips,  effects  on  air  and  river 
quality,  noise  and  tax  advantages. 

By  the  time  her  articles  had  been 
printed  —  along  with  dozens  of  pro 
and  con  letters  from  readers  —  the 
issue  had  been  thoroughly  aired. 

At  this  point,  Randolph’s  chamber 
of  commerce  staged  a  debate  and  its 
members  voted  not  to  take  a  position 
on  the  plant. 

Drysdale  editorialized  on  this, 
“Nearly  all  those  in  attendance  had 
their  say.  They  spoke  thoughtfully 
out  of  their  own  concerns  for  the  Ran¬ 
dolph  community,  rather  than  in  reac¬ 
tion  to  the  claims  and  counterclaims 
that  have  been  thrown  about.” 

Decker  Energy  quietly  left  Ran¬ 
dolph  and  eventually  found  a  home 
for  the  facility  in  Ryegate,  another 
Vermont  community,  60  miles  away 
on  the  Connecticut  River. 

For  her  precise  job,  Cooch  was 
named  1987  Weekly  Reporter  of  the 
Year  by  the  Vermont  Press  Associa¬ 
tion. 

“What  we  did  was  try  to  defuse  the 


(Riordan  is  a  free-lance  writer.) 


M.  Dickey  Drysdale 


polarization  by  providing  factual 
information  on  both  sides,”  the  44- 
year-old  editor  explained. 

Editor  Drysdale  sees  his  role  this 
way:  “I’m  a  community  leader  by 
being  editor  and  publisher  of  a  100- 
year-old  institution  which  has  been 
the  center  of  community  life  for  those 
100  years.” 

His  paper’s  treatment  of  the  vola¬ 
tile  power  plant  controversy,  says 
Drysdale,  was  “indicative  of  the  way 
1  like  to  deal  with  issues.  Our  greatest 
contribution  is  to  set  the  tone  of  the 
debate  by  providing  facts  —  pro  and 
con. 

“1  like  to  think  that  the  readers  who 
don’t  necessarily  agree  recognize  a 
well-reasoned,  thoughtful 
approach.” 

A  skilled  editorialist,  Drysdale 
most  enjoys  writing  about  local 
accomplishments. 

“I  try  to  point  out  excellence  in  the 
schools,  in  politics,  in  the  many 
activities  that  go  to  make  up  an 
extremely  variegated  community.  1 
try  to  bring  people  together. 

“We  cover  the  school  board,  the 
selectmen,  do  all  the  sorts  of  things 
that  newspapers  are  noted  for,  but, 
almost  more  importantly,  we  try  to 
create  an  actual  community  of  people 


who  know  each  other,  care  about 
each  other  and  establish  fulfilling 
lives.” 

Retired  Boston  Globe  editor  Tom 
Winship,  who  owns  a  second  home  in 
Randolph,  calls  the  Herald  “my  sec¬ 
ond-favorite  paper.” 

Winship  once  asked  Drysdale  in  a 
note,  “Will  you  please  send  me  a  half- 
dozen  copies  of  your  editorial  pages? 
I  am  determined  to  get  the  press  sec¬ 
tion  of  Time,  Newsweek  or  the  New 
Yorker  to  take  note  of  the  remarkable 
journalistic  efforts  you  have  made 
over  the  past  couple  of  years.” 

Abe  Rosenthal,  when  executive 
editor  of  the  New  York  Times,  wrote 
Herald  reporter  D’Ann  Fago,  “1  just 
read  your  piece  about  the  birthday  of 
Lee  Leavere  in  the  White  River  Val¬ 
ley  Herald  and  thought  it  warm,  kind 
and  amusing;  altogether  a  good  job.  1 
picked  up  a  copy  of  the  Herald  in 
Rochester  the  other  day,  traveling 
through.  Your  story  showed  me  once 
again  that  there’s  good  reading  to  be 
found  in  papers  all  over  this  coun¬ 
try!” 

Much  as  editor  Drysdale  enjoyed 
these,  he  dotes  on  letters  from  read¬ 
ers,  even  those  which  chastise  him,  as 
one  co-signed  by  15  indignant  East 
Barnard  subscribers;  “We  the  under¬ 
signed  would  like  to  protest  strongly 
against  the  news  of  East  Barnard  hap¬ 
penings  being  posted  under  Barnard. 
They  are  two  separate  communities, 
and  people  sometimes  have  missed 
coming  to  meetings,  suppers,  church, 
etc.,  because  they  could  not  find  the 
news  under  the  heading  East  Bar¬ 
nard.  We  are  not  Barnard.  Even  peo¬ 
ple  who  have  ties  in  East  Barnard,  but 
live  far  away,  are  missing  our  news. 
Please  be  more  careful  and  put  our 
news  under  East  Barnard,  a  separate 
heading.” 

The  Herald  serves  20  towns  along 
the  White  River  Valley.  Each  has  a 
correspondent,  ranging  in  age  from  29 
to  88,  studiously  reporting  “happen¬ 
ings”  in  regular  columns. 

“One  of  our  goals  is  to  serve  as 
community  bulletin  boards,”  says  the 
editor.  “Another  is  to  help  people  in 
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the  Valley  get  to  know  and  appreciate 
each  other.” 

Tall,  slender,  bearded  and  passive 
in  speech,  M.  Dickey  Drysdale  comes 
from  a  solid  newspaper  background. 
His  grandfather,  after  whom  he’s 
named,  was  editor  of  the  Springfield 
(Mass.)  Union.  His  mother  worked 
there,  as  did  his  father. 

“Dad  was  a  typical  daily  reporter, 
for  the  Boston  Traveler  and  then  the 
Union,  who  always  wanted  to  own  a 
weekly.” 

He  got  his  wish  in  1945  when  he 
purchased  the  White  River  Valley 
Herald,  Drysdale  recalls. 

During  summers,  the  son  worked 
for  his  father.  When  M.  Dickey 
decided  to  enroll  at  Harvard  Univer¬ 
sity,  he  majored  in  government  and 
toyed  with  the  idea  of  entering  the 
Peace  Corps,  following  graduation  in 
1966. 

“I  had  no  sense  of  direction.” 

However,  a  grant  from  the  News¬ 
paper  Fund  took  the  younger  Drys- 
dale  to  Idaho  for  a  summer  in  the 
news  department  of  the  Lewiston 
Daily  Tribune.  That  was  followed  by 
three  years  of  reporting  with  the 
Union,  and  a  year  to  get  a  master's 
degree  in  public  administration  at  the 
University  of  Pittsburgh. 

“I  returned  to  Randolph  to  write 
my  thesis  and  watch  the  job  offers 
pour  in.”  Only  one  arrived,  from  a 
poverty  program  in  Boston,  which  M. 
Dickey  quickly  turned  down. 

His  dad  needed  reporting  help,  so 
M.  Dickey  pitched  in,  and  discovered 
what  he  really  enjoyed  most  was  com¬ 
munity  journalism. 

On  Oct.  11,  1971 ,  he  purchased  the 
Herald  from  his  dad  for  $1 10,000. 

With  a  circulation  of  4,000,  the 
weekly  then  averaged  14  pages  and 
grossed  $100,000. 

M.  Dickey’s  dad  had  gone  offset  in 
1960,  setting  type  with  Justowriters, 
soon  replaced  with  Compugraphic 
gear.  Printing  first  was  on  a  sheet-fed 
commercial  job  press  and  then  a  four- 
page  ATF  Webendorf. 

In  1984,  M.  Dickey  bought  a  used 
four-unit  Goss  Community  from  the 
Enfield  (Conn.)  Press.  Coming  with 
the  press  was  its  operator,  Richard 
Huggard,  who  ever  since  has  been 
Drysdale’s  mechanical  foreman. 

A  year  ago,  Drysdale  installed  six 
Apple  Macs  and  a  laser  printer  to  do 
all  composition. 

The  Herald  now  runs  32  pages,  its 
Audit  Bureau  Circulation  stands  at 
6,600,  and  gross  sales  top  $650,000. 

A  Vermont  Life  feature  on  Drys¬ 
dale  touched  on  this  weekly  editor’s 
bent  for  music. 

“The  musical  life  of  the  Valley  is  of 
special  interest  to  Drysdale,  who 


enthusiastically  backed  the  restora¬ 
tion  of  the  Chandler  Music  Hall  and 
helped  in  the  local  drive  which  raised 
a  quarter  of  a  million  dollars  to  fund 
the  work.  Drysdale  himself  has 
directed  two  Chandler  Hall  produc¬ 
tions.  He  is  also  the  occasional  direc¬ 
tor  of  the  Randolph  Singers,  who 
twice  have  been  invited  to  perform 
with  the  Vermont  Symphony 
Orchestra.” 


Retired  Boston  Globe 
editor  Tom  Winship  calls 
the  Herald  “my  second- 
favorite  paper.” 


What  does  Drysdale  like  most 
about  being  a  community  editor? 

“The  independence.  I’m  free  to 
pursue  my  interests  in  any  direction.” 

Like  the  two-day  stint  in  Washing¬ 
ton,  covering  the  Watergate  hearings. 
Drysdale  wanted  his  readers  to  see 
this  event  through  the  eyes  of  a  fellow 
White  River  Valleyite. 

“There  are  maybe  150  press  seats 
at  long  tables,  and  1  ended  up  in  one 
reserved  for  a  Minneapolis  paper, 
beside  author  Mary  McCarthy  who 
assured  me  she  too  was  writing  for  a 
weekly  newspaper,  in  her  case  the 
London  Observer. 

“The  room’s  formality  was  some¬ 
what  diluted  by  the  trappings  and 
apparatus  of  the  electronic  press:  six 
television  cameras  and  two  banks  of 


lights  blocking  the  pallid  glow  of  the 
chandeliers. 

“There  is  an  unwritten  law  that  no 
matter  how  formal  the  occasion,  tele¬ 
vision  technicians  must  present 
somewhat  of  a  scuzzy  appearance; 
another  that  tv  cameramen  must  wear 
brightly  patterned  Hollywood 
shirts.” 

Drysdale  reported  that  Sen.  Sam 
Ervin  of  North  Carolina,  the  hear¬ 
ing’s  chairman,  opened  with  a  written 
comment  from  President  Richard  M. 
Nixon:  “I  must  respectfully  refuse  to 
comply  [to  furnish  the  committee 
White  House  tapes].”  Added  Ervin: 
“The  chair  finds  it  very  difficult  to  see 
where  there’s  much  cooperation  from 
the  President  on  these  matters.” 

Drysdale’s  story  mused,  “At  home 
before  our  tv  sets  we  think  of  the  two 
as  institutions  —  the  President  and 
the  senator.  Here  they  are  just  two 
flesh-and-blood  people  contending 
over  high  stakes.” 

He  described  John  Ehrlichman  as  a 
“virtuoso  witness,  a  rubber  ball. 
When  he  entered  the  room,  he  smiled 
and  nodded  to  those  around  him.  1 
couldn’t  see  anyone  smile  back.” 

The  editor  concluded  his  lengthy 
piece: 

“Two  concepts  of  politics,  two 
views  of  the  Constitution,  contending 
in  a  marbled  room.  We  are  happy  the 
White  River  Valley  Herald  could  be 
there  briefly,  somewhere  between 
Norman  Mailer  and  the  New  York 
Times.” 

His  readers  probably  agreed. 


The  Chicago  Sun-Times  building  became  a  huge  outdoor  gallery  for  two 
weeks  in  July.  The  building's  south  side  was  draped  in  what  was  billed  as  the 
largest  hand-dyed  work  of  art  —  a  half-ton  of  cotton  sections.  The  work  by 
Maya  Romanoff  is  called  "Bess'  Sunrise,"  and  celebrated  a  weeklong  fiber 
art  show  held  in  Chicago. 
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The  biggest  winner 
in  the  primaries  wasn’t 
"  riding  a  dari£  horse. 


He  was  just  horsing  around. 

Because  unlike  the  other  18  Knight-Ridder 
reporters  on  the  campaign  trail,  Dave  Barry 
covered  the  elections  for  laughs. 

Dave  Barry  is  a  humor  columnist  for 
Knight-Ridder  newspapers. 

Dave  is  also  a  man  of  causes. 

Like  when  he  discovered  a  Wisconsin 
man  had  a  crazy  pet  llama  on  his  hands,  he 
adopted  that  cause. 

So  far,  to  help  cure  wacky  llamas,  Dave 
Barry’s  Berserk  Llama  ^drome  Founda¬ 
tion  has  collected  $2.37. 

And  when  Alexander  Haig  dropped  out 
of  the  GOP  race,  Dave  endorsed  him. 

On  the  campaign  trail,  Dave  joined 
the  enormous  press  pack  covering  Rep. 
Richard  Gephardt.  Dave  Barry  wrote  at 
one  stop,  ‘!Mso  on  hand  were  some  mem¬ 
bers  of  the  actual  public,  but  not  many. 
The  public,  unfortunately,  cannot  be  relied 
upon  to  show  up  at  Lutheran  churches 
in  the  middle  of  the  working  day  to  hear 
Congress  persons  from  Missouri  give 
speeches  about  Nicaragua.” 

Dave  attended  an  Iowa  reception 
for  Vice  President  Bush  at  the  home  of 
a  woman  named  Margaret  Swanson. 

“1  arrived  at  about  6:30  p.  m.  and  since  the 
temperature  was  175,000  degrees  below 
zero,  1  elected  to  spend  an  hour  outside 
with  other  reporters  engaging  in  typical 
journalism  shoptalk  such  as: 

‘Hey,  I  think  this  journalist  is  dead!’ 

Around  7:30  the  vice  president 
arrived.  The  surviving  journalists  went 
inside  and  watched  from  a  discreet  dis¬ 
tance  as  Mr.  Bush  smiled  at  Mrs.  Swanson. 
We  recorded  this  news  event  in  our  cam¬ 
eras  and  notebooks  with  an  intensity  no^ 
mally  associated  with  lunar  landings.” 

And  sometimes  Barry’s  fiction  opens 
your  eyes  to  facts. 

PuttingDave  Barry  on  the  campaign  trail 
and  letting  him  see  what  only  Dave  can  see , 
is  just  another  way  Knight-  . 

Bidder  keeps  its  eyes  open  I  ^PJ 
to  the  possible. 
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company  with  eight  television  stations,  cable  systems,  business  information  services  and  30  daily  newspapers. 


NEWSPEOPLE  IN  THE  NEWS 


Jerry  Huff 


Jerry  Huff  jr.  has  been  named 
vice  president  and  general  manager  of 
the  Marietta  (Ga.)  Daily  Journal  and 
Neighbor  newspapers. 

Huff  came  to  Marietta  from  Morris 
Communications  Corp.,  where  he 
was  serving  as  presidential  campaign 
coverage  coordinator  for  the  firm's  16 
daily  newspapers.  He  was  also 
involved  in  setting  up  an  Atlanta- 
based  news  service  for  Morris  news¬ 
papers. 

Huff  also  served  as  general  man¬ 
ager  of  Morris'  Amarillo  (Texas) 
Daily  News  and  Globe  Times.  While 
in  Amarillo,  Huff  became  embroiled 
in  several  controversies  with  oilman 
T.  Boone  Pickens  and  other  local 
businessmen  over  the  newspapers' 
coverage  of  community  affairs. 

The  controversies  were  ongoing 
when  Huff  was  transferred  by  Morris 
to  develop  its  regional  news  service, 
but  the  company  denied  pressure  by 
Pickens  and  other  businessmen  had 
led  to  Huff  s  reassignment. 


Alan  Acosta  has  joined  the 
Orange  County  (Calif.)  Register  as 
assistant  metro  editor.  He  previously 
worked  for  the  Dallas  Times  Herald 
as  deputy  regional  editor. 

Former  assistant  metro  editor  Bob 
SwoFFORD  is  now  a  community  editor 
at  the  Register. 

Steve  Plesa  has  been  appointed 
the  Register’s  special  sections  editor 
in  features.  He  has  been  with  the 
Register  for  six  years,  first  as  enter¬ 
tainment  editor  and  then  as  features 
editor. 

Mike  Leonovich  has  been  named 
city  editor,  being  promoted  from  gen¬ 
eral  assignment  reporter. 

Kathy  Frey  is  the  new  community 
edition  photo  editor.  She  was  most 
recently  photo  editor  at  the  Ontario 
(Calif.)  Daily  Report. 

Other  staff  appointments  include: 
JANINE  Anderson,  from  the  Miami 
Herald,  as  a  police  reporter;  James 
Grimaldi,  from  the  San  Diego  Tri¬ 
bune,  as  a  general  assignment 
reporter;  Mark  Platte,  from  the 
Miami  Herald,  as  a  transportation 
writer;  Josh  Friedman,  from  the 
Fairfield  (Calif.)  Daily  Republic  as  a 
news  desk  copy  editor. 

Also,  Andrea  Voight,  from  the 
Columbus  (Ohio)  Dispatch,  as  a  busi¬ 
ness  copy  editor;  and  Andrew  Lucas, 
from  the  Rocky  Mountain  News,  as  a 
staff  artist. 

4:  >(<  >l! 

Independent  Newspapers  Inc.  has 
named  a  new  corporate  president  as 
well  as  new  presidents  for  each  of  its 
three  regional  publishing  companies. 
Each  of  the  three  companies  operates 
independently,  with  the  parent  corpo¬ 
ration  providing  legal,  financial  and 
other  centralized  services. 

Judith  Roales  has  been  named 
president  and  chief  operating  officer 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  selling 
daily  newspapers* 

*15,000  circulation 
and  above. 


(919)-782-3131 
Box  17127 
Raleigh,  N.C.  27619 


Personal,  Confidential  Handling 
40  Years  Service 


of  the  corporation.  She  joined  Inde¬ 
pendent  in  1972  as  a  reporter. 

Joe  Smyth,  Independent’s  presi¬ 
dent  since  1969,  will  continue  as 
chairman  and  chief  executive  officer. 

After  serving  as  an  editor  of  several 
of  the  company’s  newspapers  and  as 
head  of  its  Washington,  D.C.,  bureau, 
Roales  spent  five  years  with  the  fed¬ 
eral  government.  She  rejoined  Inde¬ 
pendent  in  1981  as  vice  president  for 
Florida  operations  and  moved  to 
Delaware  in  1984  as  corporate  vice 
president. 

Alan  Turner  has  been  named 
president  and  chief  operating  officer 
for  Independent  Newspapers  of 
Delmarva.  The  company  publishes 
four  newspapers  in  Maryland  and 
four  in  Delaware  including  the  Dela¬ 
ware  State  News. 

Turner  joined  the  company  as  mar¬ 
keting  director  in  Florida  in  1984  and 
previously  worked  with  Knight-Rid- 
der. 

Ed  Dulin  has  been  named  presi¬ 
dent  and  chief  operating  officer  for 
Independent  Newspapers  of  Arizona, 
which  publishes  nine  community 
newspapers  in  the  Phoenix  area. 

Dulin,  an  18-year  veteran  of  the 
company,  began  in  the  circulation 
department  in  Delaware  and  has 
worked  in  advertising  and  marketing. 
He  became  a  vice  president  in  1976. 

Richard  Hitt  has  been  named 
president  and  COO  of  Independent 
Newspapers  of  Florida,  which 
publishes  10  community  papers  in  the 
state’s  south-central  area. 

Hitt,  formerly  with  the  New  York 
Times  Co.  in  Florida,  joined  Indepen¬ 
dent  in  1986,  serving  as  marketing 
director  before  his  promotion  to  vice 
president. 

♦  *  * 

Geraldine  Bronkie,  for  16  years  a 
reporter  for  the  Plainville  (Conn.) 
Herald,  has  retired.  Earlier,  she  cov¬ 
ered  New  Britain  for  the  Hartford 
Courant  and  the  now-defunct  Hart¬ 
ford  Times. 

if  *  * 

Two  general  managers  have  been 
appointed  by  Donrey  Media  Group 
chairman  and  chief  executive  officer 
Donald  W.  Reynolds. 

Bill  Hager  has  been  named  gen¬ 
eral  manager  of  the  Sweetwater 
(Texas)  Reporter  and  George 
Chance  has  been  named  general  man¬ 
ager  of  the  Bonneville  (Ark.)  Demo¬ 
crat. 

*  *  * 

Thomas  G.  Kunkel,  a  former 
executive  editor  of  the  Columbus 
(Ga.)  Ledger-Enquirer,  has  been 
named  editor  and  publisher  of 
Arizona  Trend  magazine. 
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Wallace  Curry 


Wallace  M.  CI'RRY,  circulation 
director  of  the  Newspaper  Agency 
Corp.,  Salt  Lake  City,  since  1977,  has 
been  promoted  to  NAC  marketing 
director  and  will  be  responsible  for 
the  advertising  and  circulation 
departments. 


The  New  York  Times  announced 
the  hiring  of  several  people  in  its  news 
department. 

Doron  Levin  has  joined  the  Times 
as  a  business  and  financial  reporter. 
He  will  become  Detroit  bureau  chief 
later  this  year. 

Previously  Levin  reported  in  the 
Pittsburgh  and  Detroit  bureaus  of  the 
Wall  Street  Journal  and  at  tlie  St. 
Petersburg  Times. 

Kimberi.ey  Greer  has  joined  the 
Times  as  a  financial  graphics  editor. 
Formerly  a  senior  business  writer  at 
Newsday,  Greer  is  a  professional 
artist  who  has  degrees  in  art  history 
from  Williams  College  and  journalism 
from  Columbia  University.  She  won 
the  1987  Loeb  Award  for  business 
reporting  and  has  also  worked  as  a 
reporter  for  the  Miami  Herald. 

Michael  Anderson  has  joined  the 
New  York  Times  Book  Review.  He 
previously  worked  for  the  Los 
Angeles  Times  and  the  Chicago  Sun- 
Times. 

Sarah  Bartlett  has  joined  the 
Times  as  banking  reporter.  She  spent 
the  last  five  years  at  Business  Week, 
where  she  was  international  money 
editor,  banking  editor  and,  most 
recently,  an  associate  editor  writing 
financial  feature  stories. 

David  P.  Fornell  has  joined  the 
Times  as  picture  editor.  He  previ¬ 
ously  was  newspictures  manager  of 
United  Press  International's  New 
Orleans  bureau  and  was  picture  editor 
of  the  Arkansas  Gazette. 


Randall  Koeppen 


Ralph  Luby 


Curry  succeeds  Patrick  J.  Hes- 
siON,  who  is  retiring  after  a  36-year 
career  that  began  in  1952  with 
Kearns-Tribune  Corp.,  parent  com¬ 
pany  of  the  Salt  Lake  Tribune. 

NAC  is  the  joint  operating  agency 
for  the  Tribune  and  the  Deseret 


News. 

Randall  J.  Koeppen  has  suc¬ 
ceeded  Curry  as  circulation  director. 

Ralph  A.  Lcby  has  been  named 
NAC  promotion  manager.  He  suc¬ 
ceeds  Bill  Northrcp,  who  is  retir¬ 
ing. 


*  Ht  * 

Alan  W.  Zaeske  has  been 
appointed  vice  president/human 
resources  of  the  New  York  Daily 
News.  He  will  oversee  a  unified  per¬ 
sonnel  and  industrial  relations  depart¬ 
ment. 

Zaeske  was  formerly  vice  presi¬ 
dent/human  resources  for  Cowles 
Media  Co. 


*  *  * 

The  Boston  Globe  has  promoted 
three  individuals  in  its  marketing 
research  department  and  expanded 
the  department's  functions. 

Ronald  B.  Klzoian  has  been 
named  marketing  research  and  plan¬ 
ning  director;  Robert  Powers  has 
been  appointed  marketing  research 
and  services  manager;  and  Susan 
Dimanno  has  been  promoted  to  mar¬ 
keting  research  assistant  manager. 

The  department  has  been  renamed 
the  Marketing  Research  and  Planning 
Department  and  is  now  responsible 
for  long-range  strategic  planning,  in 
addition  to  initiating  and  conducting 
research  for  the  Globe’s  marketing 
efforts  and  for  providing  marketing 
data  to  advertisers. 

The  Globe  also  has  appointed  Jack 
H.  Hazen  manager  of  data  process¬ 
ing.  He  will  be  responsible  for  the 
development  of  computer  systems 
used  in  business  applications. 

*  *  * 

Sidney  H.  Bliss  was  elected  to 
serve  on  the  seven-member  board  of 
directors  of  Shaw  Newspapers, 


Dixon,  111.  Bliss  is  president  of 
Gazette  Printing  Co.,  Janesville,  Wis. 

ifH  H/i 


Christopher  J.  Ward  has  been 
named  managing  editor  of  the  Eve¬ 
ning  Phoenix,  Phoenixville,  Pa. 

Karen  Funegeld,  former  news 
editor,  has  been  named  assistant  man¬ 
aging  editor  of  the  Phoenix,  succeed¬ 
ing  Ward  in  that  position. 

Tom  Shaner  will  succeed  Funfgeld 
as  news  editor.  He  was  formerly 
assistant  sports  editor. 

4:  4c 


Lisa  Velders  recently  joined  the 
Fort  Lauderdale  (Fla.)  News/Sun- 
Sentinel  as  assistant  features  editor. 
She  was  most  recently  assistant  edi¬ 
tor  of  Living  Today  at  the  Miami  Her¬ 
ald. 


JUST  WHAT 
DO  YOU  THINK  WAS 
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Murray  J.  Rossant,  65,  a  journal¬ 
ist  who  became  a  major  force  in  pro¬ 
moting  televised  presidential  debates 
and  analyzing  campaign  financing, 
died  June  28  of  stomach  cancer. 

For  the  last  two  decades,  Rossant 
headed  the  Twentieth  Century  Fund, 
a  public  policy  research  foundation 
created  after  World  War  1  by  Edward 
Filene  of  the  Boston  department  store 
family. 

Rossant  joined  Time  magazine  in 
1944  and  worked  as  an  editor  there 
before  joining  the  New  York  Times  as 
a  financial  columnist  and  editorial 
writer. 

After  leaving  the  Times  in  1967, 
Rossant  joined  the  Twentieth  Cen¬ 
tury  Fund,  which  set  up  task  forces 
that  helped  to  establish  a  bipartisan 
commission  for  presidential  debates. 

*  *  * 

Thkodore  F.  Koop,  81,  a  former 
vice  president  of  CBS,  died  July  7  of 
complications  following  surgery  at 
Georgetown  University  Hospital  in 
Washington. 

Koop,  a  1928  graduate  of  the  Uni¬ 
versity  of  Iowa,  worked  as  a  reporter 
and  editor  for  the  Associated  Press 
and  director  of  the  National  Geo- 
}>raphie  magazine's  news  service 
before  joining  CBS  in  1948  as  director 
of  news  and  public  affairs  in  Washing¬ 
ton. 

He  conceived  the  “Face  the 
Nation”  program  and  took  part  in  the 
expansion  of  the  network's  news  pro¬ 
gramming.  Koop  was  named  vice 
president  in  1961  and  retired  in  1971. 

i):  * 

John  C.  Deprez,  75,  publisher  of 
the  Shelhwille  (Ind.)  News,  died  July 
1. 

He  had  been  the  publisher  of  the 
Shelby ville  News  since  1947,  when  it 


was  created  from  the  merger  of  the 
former  Shelhyville  Republican  morn¬ 
ing  newspaper  and  Shelhyville  Demo¬ 
crat  evening  paper.  He  was  also  presi¬ 
dent  of  Shelhyville  Newspapers  Inc., 
and  from  1946  to  1952  was  president 
of  Shelhyville  Radio  Inc.,  operating 
the  former  WSRK-FM. 

He  began  his  newspaper  career  in 
1937  as  director  of  the  Democrat  Pub¬ 
lishing  Co.,  and  a  year  later  pur¬ 
chased  the  old  Shelhyville  Republi¬ 
can. 

Two  sons  are  in  the  news  business. 
John  C.  DePrez  Jr.  is  an  executive 
with  Reuters  News  Service  in  New 
York,  and  Peter  G.  DePrez  is  vice 
president  of  Shelhyville  Newspapers. 

:ic  :|c  :|s 

Robert  F.  “Bob”  Fairbanks,  66, 
managing  editor  of  the  Great  Bend 
(Kan.)  Tribune,  died  July  5. 

Fairbanks  had  been  managing  edi¬ 
tor  of  the  Tribune  since  December 
1962. 

*  *  * 

Elias  Sugarman,  87,  former  editor 
of  Billboard  magazine,  died  of  kidney 
failure  May  31  in  New  York  City. 

Sugarman,  who  was  editor  of  Bill¬ 
board  from  1937  to  1949,  began  his 
career  as  a  reporter  covering  theatri¬ 
cal  news  for  the  Bronx  Home  News 
and  the  Brooklyn  Eagle. 

After  leaving  Billboard,  Sugarman 
held  public  relations  and  sales  jobs. 

*  *  * 

Former  Texas  newspaper  editor 
Jim  Holman,  51,  who  last  served  as 
executive  editor  of  the  Palestine  Her¬ 
ald-Press,  died  June  25  of  an  apparent 
blood  clot  in  the  heart  at  his  Galves¬ 
ton  home. 

He  had  served  as  editor  of  the  east 
Texas  newspaper  from  1978  to  1984, 


when  he  moved  to  Galveston  and 
began  private  public  relations  con¬ 
sulting. 

He  worked  at  the  Wichita  Falls 
Record  News  from  1959  to  1962, 
moving  to  the  Galveston  Daily  News 
in  1962.  In  1971,  Holman  joined  the 
staff  of  the  Bryan-College  Station 
Eagle  as  managing  editor. 

In  1973,  Holman  moved  to  Wood¬ 
bury,  N.J.,  to  become  managing  edi¬ 
tor  of  the  Gloucester  County  Times. 
From  1976  to  1978,  he  was  editor  of 
the  Life  News  in  San  Diego  before 
taking  over  the  news  department  in 
Palestine,  Texas. 

»:  * 

Lee  Ettelson,  89,  who  began  his 
newspaper  career  as  a  reporter  for  the 
Chicago  Herald-Examiner  in  1919 
and  went  to  work  for  Hearst  publica¬ 
tions  in  half  a  dozen  other  cities,  died 
July  3. 

Among  other  posts,  he  served  as 
editor  of  the  San  Francisco  Examiner 
and  publisher  of  the  city's  defunct 
Call  Bulletin. 

Ettelson  retired  to  his  ranch  in  1944 
but  was  summoned  back  to  become 
publisher  of  the  Call  Bulletin  in  1955, 
then  editor  of  the  Examiner  until  his 
second  retirement  in  1962. 

!(:  Ni  4: 

Luther  E.  Gibson,  93,  a  former 
newspaper  owner  and  state  senator, 
died  at  his  home  June  29. 

Gibson  began  his  newspaper  career 
as  an  apprentice,  setting  type  for 
publications  in  Santa  Cruz,  Calif., 
and  remained  a  member  of  the  Inter¬ 
national  Typesetters  Union  for  the 
rest  of  his  life. 

He  bought  his  first  paper,  the  Anti¬ 
och  Tribune,  in  1919. 

Gibson  was  owner  or  part  owner  of 
the  Vallejo  Times-Herald,  the  Mar¬ 
tinez  Times-Gazette,  the  Napa  Jour¬ 
nal,  Sonora  Democrat  and  Daily  Con¬ 
tra  Costa  Gazette.  Although  he  no 
longer  owned  any  papers  at  the  time 
of  his  death,  he  owned  Gibson  Publi¬ 
cations,  which  publishes  the  Benicia 
Herald. 

Gibson  represented  Vallejo  and 
Benicia  as  a  Democrat  from  1948  to 
1968. 

*  *  * 

ZuLA  Bennington  Greene,  93, 
known  as  “Peggy  of  the  Flint  Hills” 
to  generations  of  newspaper  readers 
in  Kansas,  died  June  13. 

She  began  writing  for  the  Chase 
County  Leader-News  in  1928,  and  her 
writings  eventually  appeared  in  14 
weekly  newspapers. 
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ADVERTISING  DATA 
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FULL  RUN  PART  RUN 

ALBANY,  N.Y. 

FULL  RUN 

Times-Union-o/d 

ROP  Local . 

38,473 

42,947 

Preprint  Locol  . 

53,788 

37,686 

ROP  Notional . 

6,549 

7,967 

Preprint  National . 

48,100 

280 

Classified . 

2,492 

47,005 

Total . 

149,402 

135,885 

Times-Union-S 

ROP  Local . 

21,540 

25,403 

Preprint  Local . 

75,270 

70,828 

ROP  Notional . 

2,511 

3,768 

Preprint  Nationol . 

17,610 

17,390 

Classified . 

25,868 

26,599 

Totol . 

142,799 

143,988 

GRAND  TOTAL.  . 

292,201 

279,873 

AUGUSTA,  MAINE. 


Kennebec  Journo(-n 

ROP  Local . 

Preprint  Locol . 

ROP  National 
Preprint  Notional 

Classified . 

GRAND  TOTAL, 
YEAR  TO  DATE-. 


Daily  News-m 
ROP  Local  . 
Preprint  Locol 
ROP  Notional  .. 
Classified . 


28,490 

26,610 

34,431 

2,435 

45.762 

654 

816 

1,410 

204 

93 

31 

25,539 

23,128 

89,480 

2,528 

96,910 

685 

525,870 

12,920 

539,044 

4,667 

BANGOR, 

MAINE. 

21,545 

8,480 

25,964 

5,147 

21,362 

18,535 

22,532 

21,120 

1,859 

2,146 

18,030 

1,387 

19,442 

202 

62,796 

28,402 

70,084 

26,469 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

Daily  News-S 

News*e 

ROP  Local  . 

7,689 

864 

9,574 

1,078 

ROP  Local . 

44,746 

21,085 

45,462 

Preprint  local . 

2,220 

1,944 

1,620 

6,480 

Preprint  Locol . 

10,366 

7,597 

ROP  National . 

1,471 

699 

ROP  Notionol . 

2,882 

5,166 

Preprint  National . 

12,012 

8,546 

Preprint  Nationol . 

527 

Classified . 

13,094 

12,138 

Classified . 

57,133 

48,058 

Totol . 

36,486 

2,808 

32,577 

7,558 

Totol . 

115,127 

21.085 

106,810 

GRAND  TOTAL . 

99,282 

31,210 

102,661 

34,027 

News-S 

YEAR  TO  DATE 

587,562 

179.903 

526,251 

171,206 

ROP  Local  . 

28,155 

30,870 

Preprint  Local . 

12,366 

12,966 

4,390 

4.696 

Daily  Sun-e 

BEATRICE,  NEB. 

Preprint  National 

4,706 

30,359 

4,097 

30,654 

ROP  Local . 

14,364 

2,045 

11,995 

1,946 

Preprint  Locol . 

15.738 

7,869 

26,703 

10,449 

Total . 

79.976 

ROP  Notional . 

1,603 

1,619 

— 

Preprint  Notional . 

258 

129 

GRAND  TOTAL 

275,368 

21,085 

260.217 

Classified . 

4,691 

575 

4,467 

643 

YEAR  TO  DATE  N/A 

GRAND  TOTAL  ,  , 

36,654 

10,489 

44,913 

13,038 

YEAR  TO  DATE ,  . 

228,397 

64,559 

250,008 

63,854 

BLOOMINGTON,  IND. 

Herald-Telephone-e 

ROP  locol . 

39,378 

35,272 

BEND, 

ORE. 

Preprint  Local . 

62,137 

49,661 

1,190 

1,803 

ROP  Local  . 

34,292 

39,194 

Preprint  Notional 

4,094 

1,463 

Preprint  Local . 

49 

47 

33,916 

31,965 

ROP  Notional  . 

1,193 

1,642 

31,960 

GRAND  TOTAL 

140,715 

120,164 

GRAND  TOTAL. 

67,445 

70,842 

YEAR  TO  DATE , 

.  774,121 

717,013 

BINGHAMTON,  N.Y. 


Press  &  Sun-Bulletin-m 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  National  . 

Clossified . 


Press  &  Sun  BuHetin-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified . 

Total . 


GRAND  TOTAL  .. 
YEAR  TO  DATE: 


Herald-m 

ROP  local . 

Preprint  Local. 
ROP  Notionol 

Classified . 

Total . 


151.342  16,080 

910,493  101,246 


BIRMINGHAM,  ALA. 


Post-Herald-m 

ROP  Locol  . 

Preprint  local . 

ROP  Notional . 

Preprint  Nationol  . 

Classified . 

Totol . 


3-''^  Heralds 
ROP  local 

Preprint  Local . 

ROP  Notionol  .  . 
12,580  Preprint  Notional 

Clossified . 

Total . 

’2.580  TOTAL  . 

«co  YEAR  TO  DATE 


News-o/d 

ROP  Local . 

Preprint  Locol  . 
ROP  Notionol 

Classified . 

Totol . 


20,565 

16,513 

870 

13,537 

12,536 

56,639 

55.308 

90,741 

84,357 

870 

4.824 

1,330 

3,597 

1,735 

34,152 

47,719 

4,227 

45 

4,566 

2.036 

14,135 

632 

9,021 

918 

23,186 

36,159 

19,220 

50,372 

113,927 

36,159 

103,577 

51,242 

632,203 

222,159 

623,288 

285,696 

BUFFALO, 

,  N.Y. 

37,637 

37,218 

9,240 

31,218 

10,560 

33,726 

9,398 

9,125 

99,608  31,218  98,761  33,726 
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America’s  Favorite  College  Student. 

DRABBLE®  by  Kevin  Fagan 

When  it  comes  to  college  students,  Norman  Drabble  is  in  a  class  by  himself.  He’s  been  a 
favorite  on  comics  pages  for  more  than  nine  years. 
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For  more  information 
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MacDrow 


MacDraw’emerged  at  the  dawn  of  the  pensively.  Soon  it  became  the  standard.  And  all 
Macintosh  era  to  forever  change  the  way  busi-  was  well.  Until  one  day  someone  said,  ‘i  wish 
ness  people  looked  at  graphics.  it  were  faster ,  nd  more  precise.  And  a  little 

It  produced  them  quickly.  Easily.  And  inex-  color  would  be  terrific!’ 


c  I9HH.  Claris  Corporation.  44(fChdeAve..  Mountain  l^'iesw  Califimia  94043.  4l$-96(}-I500.  Claris  isa  trademark  of  Claris  Corporation.  MacDrass  is  a  registered  trademark  Claris  Corporation. 
Macintosh  is  a  registered  trademark  of  Apple  Computer  Inc.  For  t4pgra^  infyrmation.  call  80(F544-S5S4. 


MacDrow  11. 


We  went  back  to  square  one.  To  say 
nothing  of  oval  one  and  polygon  one.  And  the 
result,  to  quote  MacUser,  is  “a  real  stunnerr 

On  speed  alone,  Mac  Draw  II  represents 
light  years  of  improvement.  Because  it’s  up  to 
10  times  faster  than  its  predecessor. 

It’s  also  very  precise.  You  can  draw  in  any 
scale  from  inches  to  kilometers.  And  enlarge 
your  drawing  up  to  32  times  with  a  resolution 
of  more  than  2,000  dots  per  inch. 

That  makes  MacDrawII  exceptional  for 
everything  from  designing  ^aphics  and  pre¬ 
sentations.  To  engineering  intricate  floorplans 
and  better  mousetraps. 

With  MacDraw  II, you  can  create  layers 
of  a  drawing  similar  to  acetate  overlays  (the 
number  of  layers  is  limited  only  by  RAM  size). 
And  store  frequently  used  graphics  in  a  special 
“object  library”  for  quick  access. 

MacDraw  II  permits  unlimited  text  styles. 


sizes  and  fonts  in  a  single  field.  It  can  even  ro¬ 
tate  text  in  increments  of  less  than  1! 

You  can  import  text  and  bit  mapped 
graphics  at  any  resolution,  making  MacDraw  II 
ideal  for  many  desktop  publishing  applications. 
And  you  can  customize  patterns,  lines,  dashes, 
and  even  arrowheads. 

Finally,  MacDraw  II  offers  over  16,(XX) 
different  color  patterns  on  the  Macintosh  II. 

And  drawings  like  the  one  above  can  be 
reproduced  on  a  color  plotter  or  printer.  You 
can  even  do  color  separations. 

Of  course,  MacDraw  II  is  easy  to  learn. 

If  you’re  a  MacDraw  user,  you’ll  find  it  draws 
on  what  you  already  know. 

For  more  information  and  the  location 
of  a  Claris  dealer  near  you,  call  800-334-3535, 
ext.  250.*And  discover  the 
completely  new  MacDraw  II. 

It’s  a  quantum  leap. 


CLAKI  S' 


*  Wouldn't  this  ad  look  ffvatas  a  fHfsiernumnied  over  wur  Maaniodi*  \\evegotthemandthe\'rea\iealat  L.S  StiH)  including  postage,  handling  and  fax  Allow  2  to  3  Aveksktr  delivery: 

In  CanaiLi  tor  a  poster  or  more  inthnnafion.  call  fH)0-66H-H94H. 


IN  BRIEF 


paper  Guild,  walked  out  on  June  20, 
Sedint  canceled  its  contract  with  II 
Progresso  Italo  American  Publishing 
Company  and  created  a  subsidiary, 
Sedint  U.S.A.,  to  handle  publication. 

Sedint  also  moved  II  Progresso's 
offices  from  Emerson,  N.J.,  to  a  site 
in  Long  Island  City,  Queens. 

The  employees  contend  that  Sedint 
formed  the  U.S.  subsidiary- as  a  way 
to  break  its  labor  contract  and  avoid 
paying  severance. 

Victor  Pineyro,  who  was  executive 
vice  president  of  II  Progresso  when  it 
was  in  New  Jersey  and  is  now  presi¬ 
dent  and  chief  executive  of  Sedint 
U.S. A.,  said  he  “did  not  disagree” 
with  the  employees'  contention. 
However,  Pineyro  said  it  was  untrue 
that  management  had  refused  to  nego¬ 
tiate  with  the  union. 

Termination  of 
delivery  rights 
approved  by  judge 

The  Chicago  Tribune  can  terminate 
the  delivery  rights  of  a  group  of 
independent  newspaper  distributors 
while  the  group  awaits  arbitration,  the 
U.S.  Appeals  Court  ruled  recently. 

A  three-judge  panel  unanimously 
upheld  a  district  court  judge’s  earlier 
denial  of  a  request  for  a  preliminary 
injunction  against  the  terminations 
from  the  distributors. 

In  April,  the  Tribune  converted  its 
home  delivery  from  an  independent 
distributors  delivery  system  to  an 
independent  agents  system.  The 
paper  said  it  would  purchase  and  ter¬ 
minate  the  former  delivery  rights. 

Some  79  of  those  distributors  chal¬ 
lenged  the  conversion.  The  most 
recent  decision  means  that  an  arbitra¬ 
tor  will  determine  the  fair-market 
value  of  each  distributor's  delivery 
rights. 


Central  Virginia  Educational  Televi¬ 
sion  Corp. 

U.S.  District  Court  Judge  Claude 
M.  Hilton  of  Alexandria  dismissed 
the  case  on  grounds  that  use  of  official 
sources  by  reporters  was  protected 
from  libel  action. 

But  the  appeals  panel  majority  sent 
the  case  back  to  Hilton  for  review 
under  Virginia’s  truth  and  negligence 
standard.  The  panel  majority  said  the 
burden  on  the  press  to  verify  reports 
from  foreign  governments  “does  not 
sufficiently  differ  in  nature  or  scope 
from  the  burden  it  bears  when  it 
receives  information  from  domestic 
non-official  sources.” 

The  majority  said  it  recognized  the 
“chilling  effect”  that  withholding  the 
privilege  from  foreign  government 
sources  might  have  on  newspapers 
and  television  stations.  But,  the  court 
said,  “Because  we  find  that  foreign 
governments  are  not  necessarily 
more  reliable  than  domestic  non-offi¬ 
cial  sources,  we  are  not  willing  to 
enlarge  the  scope  of  the  privilege  to 
include  information  from  such  gov¬ 
ernments.” 

Dissenting  Judge  Frank  A.  Kauf¬ 
man  said  the  court  should  recognize  a 
“qualified  privilege”  to  be  granted  on 
a  case  by  case  basis  in  order  to 
balance  the  interest  of  protecting  indi¬ 
vidual  reputations  with  the  public's 
need  to  know  a  foreign  government’s 
actions. 

II  Progresso 
resumes  publishing 

//  Profiiesso,  an  Italian-language 
daily  that  had  been  shut  down  for 
more  than  a  month,  resumed  publish¬ 
ing  July  29  with  non-union  personnel. 

II  Progresso  is  owned  by  Sedint 
S.p.A,  based  in  Rome. 

Shortly  after  II  Progresso's 
employees,  represented  by  the  News¬ 


Judge  dismisses 
JOA  shoppers  suit 

Tucson  Newspapers  Inc.  —  the 
joint  agency  which  operates  the  Tuc¬ 
son  Citizen  and  the  Arizona  Daily 
Star  —  did  not  violate  the  Newspa¬ 
per  Preservation  Act  by  publishing 
total  market  coverage  products,  a 
U.S.  District  Court  judge  ruled. 

Judge  William  Browning  dismissed 
a  lawsuit  brought  by  the  Green  Valley 
News,  a  weekly  that  charged  the  free- 
distribution  papers  violated  provi¬ 
sions  of  the  Tucson  JOA. 

Green  Valley  News  publisher  Jon 
Fishman  said  he  continues  to  believe 
the  TMC  products  —  or  “shoppers” 
as  he  termed  them  throughout  the 
lawsuit  —  violate  the  Newspaper 
Preservation  Act. 

However,  he  said  he  would  “let  the 
suit  go  for  now  and  give  full  atten¬ 
tion”  to  a  fight  against  a  bill  in  Con¬ 
gress  that  would  permit  JOA  newspa¬ 
pers  to  enter  freely  into  other  pub¬ 
lishing  areas. 

“Our  small  newspaper  can  only 
fight  one  war  at  a  time,”  he  said  in  a 
statement.  “I  am  glad  to  say  that  I 
think  the  [proposed  JOA]  amendment 
is  not  going  anywhere  and  we  will 
then  be  free  to  return  to  the  battlefield 
here  if  necessary  because  our  dis¬ 
missal  was  without  prejudice.” 

Libel  shield  denied 
documents  from 
foreign  govts. 

The  libel  shield  for  reporters  using 
official  government  releases  does  not 
extend  to  statements  issued  by  for¬ 
eign  governments,  a  divided  federal 
appeals  court  ruled. 

In  a  2-1  ruling,  a  three-judge  panel 
of  the  4th  U.S.  Circuit  Court  of 
Appeals  revived  a  libel  suit  brought 
by  a  South  Korean  resident  alien  who 
was  alleged  in  a  document  released  by 
his  home  country  to  be  a  North 
Korean  agent. 

In  September  1985,  two  South 
Korean  intelligence  agencies  released 
a  62-page  document  about  the  disrup¬ 
tion  of  two  North  Korean  spy  rings, 
one  of  which  operated  in  the  U.S.  The 
document  identified  Chang-Sin  Lee, 
who  lives  in  New  York  City,  as  one  of 
the  North  Korean  agents. 

Lee  filed  a  libel  suit  against  six 
newspapers  and  a  public  television 
station  that  used  the  document  for 
stories.  The  defendants  included  the 
Korea  Herald,  Korea  Times,  and 
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appealed  to  U.S.  District  Judge  Gor¬ 
don  Thompson. 

In  federal  court  in  Los  Angeles,  the 
Times,  Copley,  NBC,  CBS  and 
other  newspapers  asked  to  unseal 
documents  from  searches  of  a  defense 
consultant  and  three  contractors.  A 
federal  magistrate's  order  to  open  the 
records  was  overturned  by  U.S.  Dis¬ 
trict  Judge  David  V.  Kenyon.  Citing 
“very  real”  concerns  about  destruc¬ 
tion  of  evidence  and  alteration  of  tes¬ 
timony,  he  said  unsealing  the  affida¬ 
vits  almost  six  weeks  after  the 
searches  “would  divulge  the  entire 
nature  and  scope”  of  the  investiga¬ 
tion  in  its  early  stages. 

“As  time  passes  the  need  for  con¬ 
tinued  sealing  should  decrease,  and 
the  public's  interest  in  access  to  these 
documents  will  predominate," 
Kenyon  said  in  his  decision,  which 
was  being  appealed. 

U.S.  District  Judge  Edward  Kor- 
man  in  Brooklyn,  N.Y.,  at  the 
request  of  Newsday,  July  21  ordered 
unsealed  some  documents  from  four 
search  warrants.  He  unsealed  a  list  of 
items  seized  but  refused  to  release 
supporting  affidavits.  The  documents 
remained  sealed  pending  appeal. 

The  Hartford  (Conn.)  Coiirant  was 
denied  motions  to  unseal  records  in 
Bridgeport  by  U.S.  District  Judge  T. 
F.  Gilroy  Daly,  who  ruled  a  First 
Amendment  right  came  into  play,  but 
“at  this  early  stage  the  right  is  a  quali¬ 
fied  and  limited  one.” 

A  federal  magistrate  in  Hyattsville, 
Md.,  ordered  the  release  of  unsealed 
warrants  on  a  motion  from  the 
Washington  Post  but  the  order  was 
stayed.  Affidavits  remained  sealed 
until  the  end  of  August.  The  Post 
appealed  in  federal  court  in  Balti¬ 
more. 

The  Washington  Times  failed  to 
win  release  of  warrants  from  federal 
courts  in  Washington,  D.C.,  and 
Alexandria,  Va.  In  Alexandria  U.S. 
District  Judge  Claude  Hilton  agreed 
disclosure  would  harm  the  investiga¬ 
tion. 

Times  attorney  Jerome  Barron 
argued  disclosure  served  the  public 
interest,  since  affidavits  from  Dallas 
resulted  in  the  suspension  of  a 
defense  contractor,  but  Assistant 
U.S.  Attorney  Joseph  Aronica  said, 
“There's  a  greater  public  interest, 
and  that  is  that  this  investigation 
move  forward  with  diligence  and  dis¬ 
patch.” 

“They  haven't  released  much  more 
than  what  I  would  call  boilerplate,” 
Barron  said. 


The  St.  Louis  Post  Dispatch  asked 
for  affidavits  and  inventory  lists  from 
a  search  but  was  denied  in  U.S.  Dis¬ 
trict  Court.  An  appeal  was  pending  in 
the  8th  U.S.  Circuit  Court  of  Appeals. 

John  Curley  elected 
Columbia  trustee 

John  J.  Curley,  president  and  chief 
executive  officer  of  Gannett  Co.  Inc., 
has  been  elected  a  trustee  of  Colum¬ 
bia  University. 

Curley,  who  received  a  master  of 
science  degree  from  Columbia's 
Graduate  School  of  Journalism  in 
1963,  will  serve  a  six-year  term  begin¬ 
ning  this  fall.  He  replaces  Thomas  M. 


Macioce,  a  partner  in  the  New  York 
law  firm  Shea  &  Gould,  who  retired 
last  December. 


Fax  fluke 

(Continued  from  page  16) 

desk  when  he  arrived  for  work  in  the 
morning. 

“It  arrived  somehow  in  our 
office,”  he  added.  “For  all  we  know, 
someone  might  have  leaked  it  to  us, 
although  we're  not  discounting  the 
fact  that  technology  may  have 
screwed  up.” 

Meyer  asserted  he  saw  no  ethical 
violation  in  sending  out  the  story. 


UIH  SmaU 
Business 
Speaks 

Out! 


Small-business  owners  are  a  big 
force  at  the  polls.  Of  NFlB’s  more 
than  500,000  members: 

•  9 1  %  are  registered  to  vote 

•  80%  cast  ballots  in  the  last 
election. 

How  are  they  leaning  this  year? 
For  up-to-the-minute  polling 
results,  call  us  at  the  Republican 
Convention  in  New  Orleans. 
(800)255-3396 
O04H86-2262 

National  Federation  of 
Independent  Business 
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NEWS/TECH 


New  York  Times  going  to  PCs 

Places  the  largest  order  so  far  for  an  integrated  prepress  system 


By  Jim  Rosenberg 

The  New  York  Times  has  weighed 
in  with  the  biggest  order  to  date  for  a 
PC-based  integrated  prepress  system 
at  a  major  metro  daily. 

Following  multimillion-dollar  con¬ 
tracts  between  Camex  and  the  Hous¬ 
ton  Chronicle  and  between  CText  and 
the  Chicofio  Tribune  for  Sun-based 
(UNIX)  and  IBM-compatible  (OS/2) 
systems,  respectively,  the  Times  will 
pay  $22  million  for  Atex  to  install  a 
prepress  operation  consisting  of  Atex 
software  on  IBM  PS/2  platforms. 
Most  of  the  system  will  run  on  IBM’s 
AIX  version  of  UNIX,  not  OS/2. 

“We  have  some  PCs  ...  in  some 
of  the  partial  systems  already  here,” 
said  Times  spokesman  Bill  Adler. 
“It's  a  matter  of  being  comfortable 
with  that  technology  and  feeling  it's 
got  the  flexibility  for  something  like 
this  where  you  are  going  to  possibly 
need  to  go  in  different  directions  than 
you  think  you  might  at  the  beginning. 
The  PC-based  system  .  .  .  gives  you 
a  nice  combination  of  power  and  flexi¬ 
bility.” 

Atex  said  the  Times  will  also  be  a 
test  site  this  year  for  Release  3  of 
Atex’s  News  Layout  program,  to  be 
run  on  more  than  50  workstations  to 
handle  pagination  of  text  and  images. 

The  Times  now  uses  a  variety  of 
systems  for  editorial  and  advertising 
production.  New  units  will  replace  an 
older  Harris  editorial  system  and  will 
add  to  and  integrate  with  existing 
Atex  advertising  equipment  (the  Inte¬ 
grated  Advertising  order-entry  and 
UNIX-based  Architect  ad  layout  soft¬ 
ware).  The  paper’s  news  pages  and 
display  ads  are  still  pasted  up. 

The  Times  already  has  one 
advanced  (UNIX-based)  Atex  system 
in  classified  for  on-screen  page  com¬ 
position  using  a  mouse.  The  order, 
said  Adler,  “will  ultimately  enable  us 
to  have  a  system  that  is  computer¬ 
ized...  through  to  the  plate.  That's  the 
goal.” 

For  editorial,  advertising  and  busi¬ 
ness,  Adler  said  the  new  system  has 
improved  research  capabilities  as 
well  as  graphics  and  chart-making 
features. 

Atex  will  begin  shipping  this  year. 


Initially,  900  Atex  PC  Preference 
workstations  will  go  in.  By  the  end  of 
1990,  almost  1,400  workstations  of 
varying  power  and  function  should  be 
in  place  in  New  York  and  at  Times 
bureaus  worldwide.  According  to 
Atex  vice  president  Mike  Akillian, 
the  order  “will  also  include  100 
Advanced  Display  Terminals  and  50 
Sun  workstations.” 

Paul  Woods,  Atex  vice  president/ 
North  American  field  operations,  said 
the  “contract  calls  for  Writer 
(Software]  networks  hooked  into  the 
main  system,”  but  that  it  “is  not  the 
main  software  that’s  being  run 
there.”  No  ratio  of  Writer  Software  to 
PC  Preference  workstations  has  been 
established.  Woods  said  that  any 


change  in  the  ratio  could  be  effected 
“without  much  change  to  the  con¬ 
tract,  up  or  down.” 

PC-based  Writer  Software  will  run, 
at  the  Times,  on  IBM's  new  OS/2 
operating  system  and  runs  directly  on 
the  PC,  with  local,  file  server  or  appli¬ 
cations  server  storage;  PC  Preference 
runs  directly  into  the  applications 
server. 

Depending  on  copy  flow,  editorial 
copy  can  be  held  on  a  PC,  run  on  local 
area  networks  through  file  servers  or 
made  available  systemwide  through 
the  application  server.  Sun  file 
servers  are  the  entry  point,  said 
Woods,  for  LANs  into  the  application 
server  for  eventual  production. 

According  to  Times  systems  vice 
president  Elise  Ross,  hardware  will 
consist  of  upgraded  80286-based  IBM 
Model  50s  and  possibly  80386-based 
Model  70s  and  80s. 

IBM  added  bigger,  faster  hard  discs 
to  its  original  Model  50.  It  has  only 
three  expansion  slots.  But  memory 
expansion  requires  power  that  may 
still  be  insufficient  on  the  Model  50, 
according  to  the  June  13  Info  World. 
The  RAM  requirements  of  OS/2  (and 
Microsoft’s  Presentation  Manager) 


could  leave  little  room  for  more  than 
reporting,  so  other  functions  may 
require  the  more  advanced  models. 

To  assure  production  continuity, 
“workstations  are  flexible  enough 
that  as  the  first  ones  come  in  they  will 
be  called  upon  to  do  little  other  than 
what  the  existing  workstations  can 
do,”  said  Adler.  With  phased-in  func¬ 
tionality,  upgrades  will  occur  as  more 
staff  members  in  particular  areas 
move  to  newer  units,  he  said. 

Adler  said  specifics  will  be  worked 
out  as  the  project  progresses. 
“There's  no  blueprint  because  no  one 
has  ever  quite  done  this  before.” 

Atex  has  not  yet  determined  “what 
the  best  configuration  is,”  said  Akil¬ 
lian.  “We  don't  know  yet  which  IBM 


hardware  Atex  at  times  will  ulti¬ 
mately  select  for  the  [Publication  Pro¬ 
duction  Node].  That  configuration  is 
not  available  now.” 

The  project's  timetable  corre¬ 
sponds  to  that  of  a  new  Times  produc¬ 
tion  plant  in  New  Jersey,  which  will 
allow  the  paper  to  run  color  in  some 
Sunday  sections.  Adler  said  the  com¬ 
plexity  that  color  adds  to  page  design 
will  make  the  system's  capabilities 
that  much  more  valuable.  Graphics 
created  on  the  new  system  will  also  be 
able  to  take  advantage  of  color. 

The  IBM  hardware,  with  Atex  key¬ 
boards,  will  offer  “fully  redundant 
file  and  software  storage,”  according 
to  Atex,  and  “will  be  supported  by 
Atex  application  servers  and  a  fully 
redundant  Ethernet  network.” 

Central  to  the  operation  will  be  the 
Atex  Publication  Production  Node 
(PPN),  now  testing  on  a  Digital 
Equipment  Corp.  platform  at  the  Bos¬ 
ton  Globe  (E&P,  June,  11).  It  com¬ 
bines  operating  system  and  database 
management  software  on  standard 
hardware,  integrating  editorial, 
advertising  and  production  data  for 
streamlining  operations. 

(Continued  on  pa^e  32) 


The  order,  said  Adler,  “will  ultimately  enable  us  to 
have  a  system  that  is  computerized...through  to  the 
plate.  That’s  the  goal.” 
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AM  International  sells  Web  Press  Group  to  Heidelberg 


By  Jim  Rosenberg 

Shortly  after  AM  International 
Inc. provided  Komori  Printing 
Machinery  Corp.  Ltd.  the  required 
notice  enabling  AM  to  sell  its  Harris 
Graphics  Web  Press  Group  to  another 
company,  it  announced  the  troubled 
group’s  sale  to  Heidelberg  Druckma- 
schinen  A.G.  for  $300  million. 

Heidelberg,  a  West  German  manu¬ 
facturer  of  sheet-fed  offset  presses, 
had  DM203  million  in  revenues  for 
1987. 

Under  terms  of  the  proposed  trans¬ 
action,  AM  will  no  longer  be  responsi¬ 
ble  for  $52  million  in  principal  on  Har¬ 
ris  Graphics’  14%  subordinated  debt. 
AM  said  the  sale  should  bring  cash 
proceeds  exceeding  $230  million  after 
payment  of  costs  associated  with  the 
debt  transfer  and  payment  of  a  “top¬ 
ping  fee”  to  Komori. 


The  fee  was  put  at  about  $5  million 
by  an  AM  spokeswoman,  who 
explained  that  it  was  a  provision  in  the 
terms  of  the  letter  to  which  the  two 
companies  had  agreed.  The  letter  also 
provides  that  Komori  has  an  option 
for  180  days  “to  cause  AM  to  pur¬ 
chase  all,  or  portions  of,  the  3,869,900 
shares  of  AM  common  stock  held  by 
Komori  .  .  .  .  ” 

Komori  had  entered  into  a  non¬ 
binding  letter  of  intent  with  AM  to 
acquire  the  Web  Press  Group  several 
weeks  ago  (E&P,  July  9).  Komori  had 
made  a  $250-million  offer  that 
included  a  $181-million  payment, 
assumption  of  debt  and  return  of  the 
AM  stock  it  held. 

The  letter  of  agreement  permitted 
sale  to  another  party  if  AM  gave  five 
business  days’  notice  to  Komori.  In 
the  wake  of  AM's  disclosure  that 
another  firm  was  negotiating  for  the 
group,  Komori  indicated  it  might 


scuttle  its  offer. 

Komori  senior  managing  director, 
M.  Sato,  told  the  Chicago  Sun-Times 
(July  20)  that  he  was  angered  by  AM's 
refusal  to  identify  the  other  interested 
party  or  how  much  it  was  willing  to 
pay.  Komori  might  withdraw  its  offer, 
Sato  said. 

“We  are  troubled  ...  by  AM’s 
refusal  to  disclose  the  terms  of  the 
proposal  made  by,  and  the  identity  of, 
the  other  party.  We  may  conclude  to 
refuse  to  participate  in  a  process  in 
which  only  one  of  two  bidders  has 
complete  information,”  Sato  told  the 
newspaper. 

AM  paid  $246  million  for  Harris 
Graphics  two  years  ago  and  assumed 
$117  million  in  debt.  AM  will  retain 
the  Bindery  and  Press  Forms  opera¬ 
tions  of  Harris  Graphics,  which  is  said 
to  generate  over  $200  million  in 
annual  revenues. 


S.F.  dailies  to  go  all  flexo  by  1991 

Represents  large  orders  for  two  press  manufacturers 


By  Jim  Rosenberg 

The  San  Francisco  Newspaper 
Agency,  which  operates  the  San 
Francisco  Chronicle  and  San  Fran¬ 
cisco  Examiner  (combined  circula- 
tion712,000),  will  have,  by  1991,  what 
may  be  the  largest  newspaper  flexo 
installation,  and  will  be  among  the 
first  to  run  an  entirely  flexographic 
operation. 

The  agency  ordered  two  flexo  units 
from  MAN-Roland  that  have  been 
running  for  about  a  year  at  the  Fifth 
and  Mission  Street  plant  downtown. 
Engineering  manager  George  Fried¬ 
richs  said  that  first  order  was  to  “test 
the  process,  not  the  equipment.” 

Apparently  satisfied  with  both, 
SFNA  ordered  two  flexo  pressline 
conversions  (22  units)  by  Publishers 
Equipment  Corp.  for  its  Goss  Mark  1 
and  II  letterpress  equipment  and 
recently  announced  two  more  flexo 
orders  from  PEC  and  MAN. 

One  will  modernize  its  East  Bay 
production  plant  in  Union  City  with 
36  flexographic  printing  units,  a  series 
of  color  decks  on  each  press  row  and 
six  folders  from  PEC. 

This  second  contract  with  PEC  will 
bring  the  total  of  PEC  installations/ 
conversions  to  58  units.  According  to 
PEC  chairman  Evans  Kostas,  the  sale 


represents  “the  largest  single  flexo¬ 
graphic  newspaper  printing  equip¬ 
ment  order.”  He  guessed  there  might 
be  six  decks  per  press  row,  but  details 
had  yet  to  be  finalized  in  July. 

While  the  agency’s  65,()00-square- 
foot  Marin  Street  plant,  scheduled  for 
a  September  1989  start-up,  will  be 
SFNA’s  first  all-flexo  printing  site, 
the  Union  City  plant  will  not  be  the 
next,  according  to  Friedrichs.  Rather, 
a  future  North  Bay  production  facil¬ 
ity,  at  a  yet-to-be-determined  loca¬ 
tion,  will  be  the  second  of  three  sites 
to  go  all  flexo  when  it  receives  the 
second  of  the  two  recent  orders — 22 
Flexoman  units  from  MAN-Roland. 

Friedrichs  said  the  agency  commit¬ 
ted  to  the  MAN-Roland  order  at  the 
same  time  as  the  second  PEC  order. 

The  Marin  Street  plant  will  print  all 
copies  of  the  Examiner,  about  a  third 
of  the  Chronicle  and  portions  of  the 
combined  Sunday  edition.  It  will 
operate  as  a  satellite  to  the  downtown 
plant,  which  will  not  be  “replaced” 
until  equipping/completion  of  the 
three  other  sites. 

A  North  Bay  plant  is  scheduled  for 
completion  in  late  1990.  Work  at  the 
Union  City  facility  is  expected  to  con¬ 
clude  a  year  later,  at  which  time  the 
entire  circulation  of  each  paper  will  be 


printed  on  flexo  presses.  Cost  of  the 
entire  expansion  and  modernization 
project  was  put  at  $120  million. 

DPI  begins  test 
of  hotline 

UPl  has  begun  full-scale  trial  of  its 
telephone  hotline  “UPI  Help  Desk" 
(800/334-6 1 8 1 )  for  service  or  repair  on 
clients’  company  equipment,  includ¬ 
ing  “on-site  basic  educational  and 
communications  assistance.” 


GET  IN  LINE 

QUIPP  SYSTEMS,  INC. 

4800  N.W.  157th  STREET 
HIALEAH,  FLORIDA  33014-6434 

(305)  623-8700 
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TECHNICAL  BRIEFS 


S.F.  Examiner 
buys  Sll 
library  system 

System  Integrators  Inc.  will  supply 
the  San  Francisco  Examiner  with  its 
Library  Archive  Search  &  Retrieval, 
described  by  the  vendor  as  the  “first 
major  contract  for  release  2.1  of 
LASR.” 

The  Examiner  will  load  stories  dat¬ 
ing  from  the  first  of  the  year,  with 
indexing  and  searching  current  sto¬ 
ries  now  under  way. 

The  editorial  library  product  is  inte¬ 
grated  with  SII  System/55  and  Sys¬ 
tem/25  front  ends.  Release  2.1  has 
wildcard  characters  and  will  locate 
alternates,  plurals  and  possessives. 
Users  can  display  text  surrounding 
search  terms.  LASR  is  also  accessible 
by  PC  users.  A  recent  introduction, 
LASR  is  already  in  use  at  the  Asbury 
Park  (N.J.)  Press. 

Crosfield,  Bestinfo 
agree  on  interface 

Crosfield  Electronics  Inc.  and 
Bestinfo  Inc.  have  agreed  to  interface 
the  latter’s  Wave4  PC-based  typogra¬ 
phy  and  publishing  system  with  the 
Crosfield  Studio  page  composition 
system.  The  interface,  through  driver 
software,  will  permit  Wave4  page 
geometry  and  text  to  pass  via  floppy 
disc  to  the  Studio  system  for  incorpo¬ 
ration  of  high-resolution  color 
images. 

L.A.  Times  upgrades 
circulation 
computer  system 

The  Los  Angeles  Times  will  com¬ 
plete  phase  two  of  installation  of  its 
Galaxy  Contact  System  for  Market¬ 
ing  in  October  when  Rockwell  Inter¬ 
national  installs  a  Tandem  Non-Stop 
computer  system  and  Galaxy  Contact 
software. 

Nine  remote  subscription  sales 
sites  will  use  150  terminals  linked  to 
the  Galaxy  Automatic  Call  Distribu¬ 
tor  System  (now  being  installed)  by 
multiplexed  T-1  or  fiber-optic  lines. 

According  to  Dan  Forrester,  Times 
administrative  manager  for  circula¬ 
tion,  “when  fully  operational,  we  will 
be  contacting  five  million  people  four 
times  a  year.” 

The  Times  expects  the  system  to 
eventually  hook  into  its  Integrated 


Circulation  Information  System  giv¬ 
ing  it  one  of  the  biggest  automated 
customer  service  and  sales  capabili¬ 
ties  of  any  newspaper. 

The  system  is  to  be  programmed  to 
call  only  legitimate  prospects,  by¬ 
passing  hospitals,  schools,  nursing 
homes,  current  subscribers  and  those 
requesting  exclusion.  The  Times  has 
used  Galaxy  ACDs  in  circulation  for 
several  years. 

VU/TEXT  adds 
Atlanta  dailies 

VU/TEXT  Information  Servies  has 
added  the  Atlanta  Constitution  and 
Journal  to  its  on-line  retrieval  ser¬ 
vice,  providing  a  major  source  of 
information  on  goverment  and  indus¬ 
try  in  the  Southeast.  Full  texts  are 
available  within  48  to  72  hours  of 
publication. 

The  Atlanta  database  dates  from 
Jan.  1,  1988  and  costs  $  1.60/minute 
for  Option  1  and  $1. 90/minute  for 
Option  2  subscribers. 

VU/TEXT  also  reports  faster 
phrase  searching  and  display,  as  well 
as  a  capability  to  include  more  than 
one  phrase  in  a  search  statement. 

Stauffer  Media 
Systems  working 
on  Mac  version 

Stauffer  Media  Systems  is  working 
on  a  Macintosh  version  of  its  Stauffer 
Gold  computerized  library  system. 

According  to  Stauffer  assistant  vice 
president  Rockford  E.  Smith,  the 
price  for  an  entire  software  and  hard¬ 
ware  system  package  for  the  Macin¬ 
tosh  will  be  comparable  to  that  for  the 
system  based  on  the  IBM  PS/2  Model 
50.  Availability  is  expected  next  June. 

USA  Today  adds 
33rd  print  site 

USA  Today  has  begun  printing  at 
the  Newspaper  Agency  Corp.  of  Salt 
Lake  City  —  its  33rd  production  site. 

The  company  prints  the  Deseret 
News  and  Salt  Lake  City  Tribune. 
The  new  site  will  bring  final  editions 
of  the  newspaper  to  readers  in  north¬ 
ern  Utah,  southern  Idaho,  western 
Wyoming  and  Montana  by  early 
morning. 

The  region  had  been  served  by  a 
printing  site  in  Fort  Collins,  Colo., 


which  will  continue  to  print  the  paper 
and  increase  distribution  east  of  the 
Rocky  Mountains. 

Civilox  systems 
to  be  installed  at 
New  York  News 

Among  recent  sales  of  its  Civilox 
keyless  inking  letterpress  conver¬ 
sions,  Crabtree  Vickers  has 
announced  a  New  York  Daily  News 
order  for  12  systems  to  be  installed  at 
its  Kearny,  N.J.,  plant. 

Black-printing  tests  of  two  systems 
running  on  a  Goss  Mark  I  unit  at  the 
paper’s  Brooklyn,  N.Y.,  plant  were 
successful,  according  to  News  pro¬ 
duction  vice  president  Michael  Toma- 
sieski.  Larger-scale  trials  at  the  sec¬ 
ond  plant  were  deemed  necessary  to 
find  out  if  savings  at  other  papers  will 
translate  to  production  at  the  1.3-mil¬ 
lion  circulation  daily. 

Times 

(Continued  from  page  30) 

“We  will  be  integrating  other  ven¬ 
dors’  subsystems  into  the  Publication 
Production  Node,”  said  Atex’s 
Woods.  This  could  include  the  Times’ 
current  Camex  display  advertising 
equipment.  While  Atex  has  its  own 
display  ad  and  color-image  products, 
such  equipment  is  not  part  of  the 
agreement.  Future  display  ad  equip¬ 
ment  needs  have  not  been  deter¬ 
mined,  but  integration  of  display  ad 
functions  into  the  total  electronic  sys¬ 
tem  will  happen,  said  Adler. 

Woods  said  that  there  has  been  no 
discussion  of  eventual  incorporation 
of  output  devices  other  than  those 
now  in  use. 

Akillian  said  Atex  “made  a 
commitment  ...  to  deal  with  indus¬ 
try  standards  and  to  have  an  open 
systems  architecture.  Since  UNIX  is 
one  of  the  well-embraced  standard 
software  systems  ...  we  will  sup¬ 
port  UNIX,  and  we’re  writing  all  our 
applications  in  C,  which  can  be  ported 
to  UNIX  very  easily.”  He  said  Atex 
chose  UNIX  for  the  same  industry- 
standard  reasons  that  Sun  chose  it. 
“A  lot  of  companies  are  gravitating 
toward  it.  We  had  been  writing  soft¬ 
ware  for  UNIX  before  this  deal  hap¬ 
pened.” 

Unlike  the  Chronicle  and  Tribune 
orders,  whose  contracts  did  not 
include  hardware,  the  Times  contract 
calls  for  Atex  to  supply  the  IBM  hard¬ 
ware. 
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Ad  Data 


(Continued  from  page  25) 


1988 

1987 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

News-S 

ROP  locol . 

22,386 

23,955 

Preprint  Local . 

7,920 

41,448 

8,976 

42,372 

ROP  Notional . 

3,208 

3,740 

Preprint  National . 

10,362 

7,788 

Classified 

13,047 

11,849 

Totol . 

46,561 

51,810 

48,520 

50,160 

GRAND  TOTAL . 

146,169 

83,028 

147,281 

83,886 

YEAR  TO  DATE . 

833,554 

470,838 

832,813 

472,505 

CHAMPAIGN,  ILL. 

News-Gozette-eS 

ROP  Local . 

42,342 

43,641 

Preprint  Local . 

80,883 

68,112 

ROP  Notionol . 

2,017 

2,372 

Preprint  Notionol . 

17,802 

13,674 

35,387 

31,805 

GRAND  TOTAL . 

178,431 

159,604 

YEAR  TO  DATE .... 

1,096,232 

1,047,576 

CHARLOTTE 

N.C. 

Observer-m 

ROP  Local . 

75,184 

77,965 

74,431 

65,415 

Preprint  Locol . 

3,385 

64,607 

3,522 

45,957 

ROP  Notionol . 

7,803 

1,106 

9,180 

285 

Preprint  National . 

9,598 

8,449 

Classified 

125,564 

31,165 

114,844 

32,578 

GRAND  TOTAL . 

221,534 

174,843 

210,426 

144,235 

YEAR  TO  DATE.... 

1,360,277 

956,631 

1,273,204 

885,338 

CHICAGO 

ILL. 

Daily  Herald*m 

ROP  Local . 

69,057 

21,332 

56,297 

22,323 

Preprint  Locol . 

5,204 

51,248 

966 

34,920 

ROP  Notionol . 

566 

172 

862 

342 

Classified 

52,143 

50,046 

GRAND  TOTAL.... 

126,970 

72,752 

108,153 

57,585 

YEAR  TO  DATE ... 

708,065 

422,766 

673,598 

405,539 

*lndicates  newspapers  reporting  figures  in 
lines. 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CHICAGO,  ILL. 

Tribcine-o/d 

ROP  Local .  82.943  113,672  76,922  126,956 

Preprint  Local .  12,345  31,X5  6,935  24,699 

ROPNalionol .  21,196  8,210  28,181  7,969 

Preprint  Notional .  5,117  450  1,128 

Clossified .  60,035  241,807  56,X1  225,807 

Total .  176,519  400,111  168,789  386,559 

Tribune-S 

ROP  Local .  41.802  45,479  39,186  47,008 

Preprint  Lxol .  24,633  49,513  32,408  35,335 

ROP  Notional .  14,839  3,226  18,814  2,927 

Preprint  National .  17,888  900  18,338  338 

Classified .  102,289  21,237  98,947  18,058 

Total .  201,451  120,355  207,693  103,666 

GRAND  TOTAL .  377,970  520,466  376,482  490,225 

YEAR  TO  DATE:N/A 

CONWAY,  ARK. 

Log  Cobin-Oemocrot-e 

ROP  Local .  20,595  23,207 

Preprint  Locol .  17,432  13,174 

ROP  Notional  235  428 

Classified .  9,635  10,334 

GRAND  TOTAL .  47,897  47,143 

YEAR  TO  DATE .  246,380  259,064 

DETROIT,  MICH. 

Free  Press-m 

ROP  Local .  49,211  22,044  48,218  22,331 

Preprint  Locol .  42,883  35,118 

ROP  National .  10,655  431  11,032  255 

Clossified .  49,253  9,208  48,632  3,041 

Total..  109,119  74,566  107,882  60,745 

Free  Press-S 

ROP  Locol .  15,618  2,150  15,235  1,762 

Preprint  Locol .  765  40,500  1,966  28,123 

ROP  Notional .  3.452  45  4,472  136 

Preprint  National .  11,688  10,433 

Clossified .  29,946  25,896  _ 

Total .  49,781  54,383  47,569  40,454 

GRAND  TOTAL .  158,900  128,949  155,451  101,199 

YEAR  TO  DATE .  925,629  715,442  950,796  590,883 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OHROIT,  MICH. 

News-o/d 

ROP  Local .  65,623  20,697  63,715  26,428 

Preprint  Locol .  7,687  28,346  7.691  14.725 

ROP  National .  10,544  309  10,716  344 

Classified .  58,151  _  59,821  _ 

Total .  142,005  49,352  141,943  41,497 

News-S 

ROP  local .  26,683  1.696  26,858  1,822 

Preprint  Locol .  16,218  15,707  9,575  17,768 

ROPNotionol .  4,966  5,430 

Preprint  Notionol .  11,316  9,890 

Clossified .  37,465  _  34,437  _ 

Total .  96,648  17,403  86,190  19,756 

GRAND  TOTAL .  238,653  66,755  228,133  61,253 

YEAR  TO  DATE .  1,426,818  429,092  1,331,076  406,492 

DUBUQUE,  IOWA. 

Telegropgh  Heroid-e 

ROP  Locol .  32,563  36,788 

Preprint  Locol .  12,533  11,473 

ROPNotionol .  2,945  1,920 

Preprint  Notional .  164 

Clossified .  25,162  19,666 

GRAND  TOTAL .  73,203  70,011 

YEAR  TO  DATE .  446,503  41 8,902 

EAU  CLAIRE,  WIS. 

Leoder-Tclegrom-eS  ! 

ROP  Locol .  31,806  33.283 

Preprint  Local .  33,341  29,084  44.043  13,391 

ROP  National .  2,106  2,570 

Preprint  Notional .  12,388  8,613 

Classified .  28,169  _  32,722  _ 

GRAND  TOTAL .  107,810  29,084  121,231  13,391 

YEAR  TO  DATE  671,520  152,401  719,913  80,008 

EDMONTON,  ALTA. 

Joomal-nn* 

ROP  Locol .  1,048,570  1,065,636 

Preprint  Local .  1,094,641  1,037,556 

ROPNotionol .  361,948  279,539 


(Continued  on  page  37) 


TRefORMeR? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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SYNDICATES 


Writer’s  career  is  offering  career  advice 

Joyce  Lain  Kennedy  talks  about  her  20-year-old  Sun  Features 
column,  her  new  book,  and  various  trends  In  the  job  world 


By  David  Astor 

Joyce  Lain  Kennedy  has  worked 
for  some  interesting  employers  during 
her  life  —  including  television  sta¬ 
tions,  the  United  Way,  the  Girl 
Scouts,  and  what  is  now  Unisys. 

Given  her  diversified  job  history, 
Kennedy  would  often  informally 
advise  friends  about  occupation- 
related  matters.  Which  eventually  led 
Kennedy  to  carve  a  career  out  of 
offering  career  counsel. 

Kennedy  began  her  "Careers”  col¬ 
umn  for  the  McNaught  Syndicate  in 
1968,  and  first  targeted  readers  in 
their  teens  and  early  20s.  But  she 
began  receiving  tons  of  questions 
from  people  of  all  ages. 

“I  was  living  in  a  one-bedroom 
apartment  in  St.  Louis  at  the  time,” 
recalled  Kennedy,  “and  1  had  to  put 
mail  in  the  bathtub  and  on  top  of  the 
refrigerator!” 

So  the  columnist  —  who  also  lived 
in  New  York  City  and  the  Washing¬ 
ton,  D.C.,  area  before  moving  to  Cali¬ 
fornia  —  quickly  expanded  the  scope 
of  her  feature  to  discuss  everything 
from  first  jobs  to  midcareer  switches 
to  age  discrimination  by  employers. 

Other  topics  Kennedy  would  go  on 
to  cover  over  the  years  included  spe¬ 
cific  occupations,  summer  jobs,  job 
interviews,  job  stress,  sexual  harass¬ 
ment,  dealing  with  bosses  and  co¬ 
workers,  how  smoking  hurts  careers, 
how  more  employees  are  refusing  job 
moves,  parental  benefits,  and  moon¬ 
lighting. 

Kennedy  recently  answered  a 
query  about  the  last  subject  from 
someone  who  wanted  to  moonlight 
but  worked  for  a  company  that  pro¬ 
hibited  this.  “Can  an  employer 
enforce  such  a  rule?”  the  reader 
asked. 

“Your  question,”  answered  Ken¬ 
nedy,  “is  like  ‘Where  does  the  800- 
pound  gorilla  sleep?  Wherever  it 
wants  to.’  Whether  or  not  the 
employer  has  the  legal  right  to  forbid 
you  to  take  a  second  job  is  immaterial, 
if  you  do  so  and  the  employer  doesn’t 
like  it,  many  ways  can  be  found  to 
judge  your  work  unsatisfactory  and 
ease  you  out. 

“The  better  way  is  to  convince  the 


Joyce  Lain  Kennedy 


employer  —  in  a  group  presentation 
preferably  —  that  moonlighting  does 
the  company  no  harm  and  may,  in 
fact,  benefit  it.”  Kennedy  then  cited 
surveys  showing  that  moonlighters 
tend  to  have  higher  self-esteem,  more 
independence,  and  less  anxiety  than 
non-moonlighters. 

Most  of  Kennedy’s  600-word  col¬ 
umns  are  comprised  of  a  detailed 
answer  to  one  question  culled  from 
the  approximately  500  queries 
received  each  week.  But  “Careers,” 
which  has  been  syndicated  by  Sun 
Features  since  1973,  occasionally 
contains  several  questions  or  an 
essay. 

Kennedy  noted  that  she  uses  an 
essay  format  for  topics  that  haven’t 
“permeated”  the  public  conscious¬ 
ness  enough  to  be  asked  about  by 
readers.  This  was  the  case,  for 
instance,  with  a  recent  column  about 
college  prepay  plans  —  in  which 
“(p)arents  pay  now,  at  a  discount,  for 
the  future  education  of  their  off¬ 
spring,  even  those  who  are  still 
infants.” 

The  thrice-weekly  “Careers”  also 
offers  readers  various  informational 
booklets,  such  as  Kennedy’s  Work- 
at-Home  Jobs,  Higher  Salaries:  How 
to  Get  Them,  and  Resumes:  The  Nitty 
Gritty. 

Kennedy  herself  does  a  lot  of  read¬ 
ing  and  research  to  keep  current  in  her 


field.  “You  never  quit  learning,” 
commented  the  columnist,  who  noted 
that  some  of  the  career-related  knowl¬ 
edge  she  has  accumulated  over  the 
years  can  become  out-of-date. 

A  decade  ago,  for  instance,  the  best 
way  to  become  an  airline  pilot  was  to 
join  the  military  and  then  enter  the 
civilian  flying  field.  Now,  said  Ken¬ 
nedy,  an  enormous  number  of  World 
War  II  veteran  pilots  are  retiring.  So 
aspiring  pilots  may  miss  out  on  cur¬ 
rent  openings  if  they  first  serve  a  full 
military  hitch. 

Speaking  about  more  general 
trends,  Kennedy  noted  that  the  num¬ 
ber  of  U.S.  jobs  is  being  reduced 
because  of  global  competition,  auto¬ 
mation  and  other  technological  de¬ 
velopments,  and  mergers  and  other 
kinds  of  corporate  restructuring. 

This  “uncertain”  American  job 
market,  said  Kennedy,  means  that  it’s 
more  important  than  ever  for  people 
to  carefully  choose  their  first  job, 
make  contingency  plans  in  the  event 
that  they’re  fired,  and  so  on. 

Kennedy  did  observe  that  a  decline 
in  the  number  of  young  people  these 
days  is  making  it  relatively  easy  for 
them  to  find  entry-level  jobs.  But  she 
added  that  they  are  going  to  have  a 
hard  time  advancing  to  the  higher 
positions  “baby  boomers”  currently 
hold. 

But  whatever  the  trends  and  “hot” 
occupations,  Kennedy  said  the  bot¬ 
tom  line  is  that  career  seekers  should 
try  to  “do  something  you’d  do  for 
nothing.”  She  noted,  by  way  of  exam¬ 
ple,  that  “ceramic  engineering  will  be 
a  very  good  field  brimming  with 
opportunities.  But  if  you’re  a  medio¬ 
cre  math  student,  it’s  not  good  for 
you.” 

And  Kennedy  observed  that  it’s 
probably  better  to  enter  a  large  job 
field  with  a  slow  rate  of  growth  than  a 
small  occupational  category  with  a 
fast  rate  of  growth. 

Kennedy  offers  work-related 
advice  not  only  in  her  column,  but  in 
Joyce  Lain  Kennedy’s  Career  Book 
as  well.  It  was  published  this  spring 
by  VGM  Career  Horizons,  a  division 
of  the  Lincolnwood,  Ill. -based 
National  Textbook  Company. 

The  424-page  volume  —  co- 
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authored  by  Dr.  Darryl  Laramore  — 
is  aimed  at  15-25-year-olds  and  their 
parents  and  counselors.  It  is  divided 
into  hundreds  of  sections,  and 
includes  worksheets  and  other  fea¬ 
tures. 

Kennedy  said  she  spent  about  four 


years’  worth  of  nights,  weekends,  and 
vacations  on  the  book  —  which  has 
received  a  number  of  positive 
reviews. 

The  columnist  is  now  working  on 
her  second  book  (about  summer 
jobs),  and  also  serves  as  executive 


‘Mortal  Matters’  column  on  death 


A  twice-weekly  column  that 
focuses  on  death  has  been  introduced 
by  Universal  Press  Syndicate. 

Sara  Engram’s  “Mortal  Matters" 
discusses  topics  such  as  wills,  AIDS, 
how  Soviets  and  Americans  react  to  a 
cancer  diagnosis,  nurses  who  help 
patients  manage  pain,  children  and 
their  reaction  to  death,  dealing  with 
the  death  of  pets,  the  origin  of  cemete¬ 
ries,  burials  vs.  cremation,  the  feasi¬ 
bility  of  backyard  burials,  memorials, 
how  to  express  sympathy,  making 
plans  in  case  of  death  during  foreign 


WKcK  brMictAst  woutd  bMt  h»lp  yojr 
kniy  9et  ready  for  a  bo»)f  day  '  C«xl€ 


The  best  answer  is  C'^Are^^^gu 
makes  d  foi  treakfast^ 
The  cheese  contams  prottin.iuKch 
qries  ^our  body  dl'  day  terj 

The  cereal  and  yapefrwt  eon1a^^ 


w-m  protr.nTour  body  t 
arest  day' 


Unscrantle  the  >i*ord&  beto*  ard  ■you'll  f>nd 
fiM  different  ways  to  cook  an  039 

lOLBDE  DEIFR  YA5E  VERO 
UN5NY  DIES  PU  OPACHDE 


Some  morning  advice. 

Comics  and  activity 
pages  aimed  at  kids 

“Kiddin’  Around,”  which  com¬ 
bines  a  comic  strip  with  educational 
activity  pages  for  children,  will  enter 
syndication  next  month. 

The  pages  contain  quizzes,  riddles, 
puzzles,  mazes,  recipes,  “Helpful 
Hints,”  and  directions  for  making 
bookmarks,  placemats,  and  other 
things.  The  comic  features  10  kids 
(three  minority  and  seven  white)  and 
a  dog. 

“Kiddin’  Around”  —  which  cur¬ 
rently  appears  in  publications  such  as 
The  Peanut  Butter  Press  of  Indianap¬ 
olis  and  the  Young  American  of  Port¬ 
land,  Ore.  —  is  by  Barbra  Parker  and 
Pam  Joyce.  They  are  based  at  10320 
Stormhaven  Way,  Indianapolis,  Ind. 
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travel,  euthanasia,  the  mourning  pro¬ 
cess,  and  theories  on  the  afterlife. 

“(T)he  prospect  of  death  is  some¬ 
thing  I  share  with  every  living  thing  on 
this  earth  —  with  birds  and  bears,  fish 
and  bumblebees,  roses  and  oak  trees, 
with  communists  and  contras,  oil 
sheikhs  and  waitresses,  dentists  and 
welfare  recipients  .  .  .  ,”  wrote 
Engram  in  one  of  her  columns,  which 
include  questions  and  answers, 
reader  commentary,  and  interviews. 
“Why,  if  death  is  something  we  all 
share,  are  we  so  reluctant  to  talk 
about  it  .  .  .  ?” 

Engram  has  been  deputy  editor  of 
the  editorial  pages  for  the  Baltimore 
Evening  Sun  since  1981 .  Prior  to  that, 
she  was  editorial  page  editor  and 
religion  reporter  for  the  Baltimore 
News  American.,  worked  in  the 
Dover,  Del.,  bureau  of  the  Philadel¬ 
phia  Inquirer;  and  served  as  director 
of  financial  aid  and  placement  at 
Salem  College,  an  administrative 
intern  at  Mills  College,  and  a  coun¬ 
selor  in  the  Enterprise,  Ala.,  public 
schools. 

The  columnist  has  won  awards  for 
editorials  from  the  Maryland-Dela- 
ware-D.C.  Press  Association  (1988) 
and  Maryland  Sigma  Delta  Chi  ( 1984), 
and  served  as  a  Pulitzer  Prize  juror 
(1985-86)  and  judge  for  other  awards. 

Engram  has  a  master’s  degree  from 
the  Yale  Divinity  School,  another 
master’s  in  counseling  from  Wake 
Forest  University,  and  a  B..A.  in 
religion  from  Salem.  She  also 
received  a  1987  Jefferson  Fellowship 
for  two  months  of  study  and  travel  in 
Asia. 


A  girl  Charlie  Brown 

The  voice  of  Charlie  Brown  in  the 
next  “Peanuts”  special  will  be  sup¬ 
plied  for  the  first  time  by  a  female, 
according  to  TV  Guide. 

“I  look  like  a  girl,”  said  I4-year-old 
Erin  Chase,  who  beat  out  approxi¬ 
mately  50  boys  for  the  job.  “I  just 
have  this  husky  voice.” 

This  is  America,  Charlie  Brown  — 
starring  the  characters  from  “Pea¬ 
nuts”  by  Charles  M.  Schulz  of  United 

(Continued  on  page  36) 


editor  of  Career  World  magazine 
(which  Kennedy  founded  16  years 
ago  for  high  school  students),  gives 
speeches,  appears  on  talk  shows,  and 
so  on. 

In  her  free  time,  Kennedy  enjoys 
reading,  going  to  the  movies,  recrea¬ 
tional  cooking  (she’s  compiling  a 
cookbook),  traveling  when  she  can, 
and  being  with  her  white  standard 
poodle  Gigi.  The  columnist  is  married 
to  Sun  president  William  Kennedy, 
whose  San  Diego-area  syndicate  is 
based  at  7720  El  Camino  Real,  Suite 
2-C,  Rancho  La  Costa,  Calif.  92009. 

William  Kennedy  reported  that 
“Careers”  has  just  over  100  client 
papers,  including  the  Atlanta  Journal 
and  Constitution,  Chicago  Sun- 
Times,  Cleveland  Plain  Dealer,  Dal¬ 
las  Morning  News,  Houston  Post, 
Kansas  City  Star  and  Times,  Minne¬ 
apolis  Star  and  Tribune,  New  York 
Daily  News,  St.  Louis  Post-Dispatch, 
and  Seattle  Times. 

Joyce  Lain  Kennedy  —  a  Missouri 
native  who  was  one  of  only  two 
women  majoring  in  business  adminis¬ 
tration  when  she  attended  Washing¬ 
ton  University  in  St.  Louis  —  hopes 
to  continue  her  column  as  long  as 
possible.  And  she  also  plans  to  write 
another  career  book  —  this  time  for 
people  over  25. 


COOK  UP 
MORE 
READERS. 


It's  quick  and  easy  when  you  give 
them  what  they  want.  Like  our 
weekly  column  MICROWAVE 
MAGIC.  Just  pop  one  into  your 
newspaper.  And  get  ready  to  serve 
up  recipes  that  work.  Thinking  about 
calling  us  right  away?  Now  you're 
cooking. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 


SYNDICATES 


A  column  that  covers  computers 


(Continued  from  pufie  35) 

Feature  Syndicate  —  will  air  on  CBS 
this  fall. 

He  pleads  not  guilty 

Columnist  Carl  Rowan  of  North 
America  Syndicate  has  pleaded  inno¬ 
cent  to  charges  that  he  used  an  un¬ 
registered  gun  to  shoot  a  teen-ager 
who  took  an  uninvited  swim  in  his 
backyard  pool  this  spring. 

The  incident  (see  E&P,  June  18) 
has  drawn  a  huge  amount  of  publicity 
because  Rowan  is  a  strong  supporter 
of  stricter  gun  control  laws. 

Rowan  has  said  the  pistol  was  given 
to  him  by  his  son,  a  former  FBI  agent 
who  —  according  to  the  columnist  — 
had  been  told  that  he  didn't  have  to 
register  the  weapon  because  he  was  a 
law-enforcement  officer. 

A  trial  date  has  been  set  for  Sep¬ 
tember  22  in  District  of  Columbia 
Superior  Court. 

News  of  CE  service 

Kay  Foran  and  Lyn  Byczynski  of 
the  Kansas  City  Times  have  won  the 
$1,000  Children’s  Express  Journalism 
Award  for  excellence  in  reporting  for 
their  series  on  child  abuse. 

Honorable  mentions  went  to  Sara 
M.  Engram  of  the  Baltimore  Siin  for 
her  editorial  reports  on  child  abuse, 
Alex  Kotlowitz  of  the  Wall  Street 
Journal  for  his  front-page  story  on  life 
in  a  Chicago  housing  project,  and  Eric 
Niiler  of  the  Charleston  (W.V.) 
Gazette-Mail  for  his  feature  on 
Juvenile  mental  health  facilities. 


CPA  George  W.  Smith  is  writing 
the  weekly  “Tax  Adviser”  column 
for  Newspaper  Enterprise  Association 
(NEA). 

The  question-and-answer  feature 
discusses  personal  income  tax,  busi¬ 
ness  income  tax,  tax  laws,  tax  forms, 
deductions,  exemptions,  extensions, 
audits,  and  more. 

Smith  —  a  13-year  columnist  who 


“1  Didn't  Know  You  Could  Do 
THAT  With  a  Computer!,”  a  twice- 
weekly  column  by  Dan  Gutman,  is 
being  syndicated. 

The  feature  covers  various  aspects 
of  computers  —  including  their  use  in 
business,  the  home,  education,  and 
entertainment.  Specific  columns  have 
covered  topics  such  as  bugs  in  com¬ 
puter  software,  “electronic  bulletin 
boards,”  what  computing  is  like  in 
Japan,  new  computerized  card  cata¬ 
logs  in  libraries,  computerized  break¬ 
dancing  programs,  and  the  introduc¬ 
tion  of  an  on-line  version  of  Playboy 
magazine. 


"Cook  It  Light"  columnist  Jeanne  Jones 
of  King  Features  Syndicate  (right)  with 
Cabot  (Ark.)  Star-Herald  publisher/ 
editor  Cone  Magie  (left)  and  GTE 
Southwest  telephone  company  general 
manager  Sheila  Jones  (center)  at  the 
National  Federation  of  Press  Women's 
recent  annual  convention  in  Arkansas. 
Jones  received  an  NFPW  award  for  one 
of  her  cookbooks. 


was  formerly  with  McNaught  Syndi¬ 
cate  and  what  is  now  Tribune  Media 
Services  —  works  as  the  managing 
partner  of  a  Michigan  certified  public 
accounting  firm  that  advises  both 
individual  and  corporate  clients. 

The  Wayne  State  University  gradu¬ 
ate  is  writing  Cut  Your  Own  Taxes 
and  Save  1989  (World  Almanac), 
which  will  be  excerpted  by  NEA  prior 
to  tax  time. 


“My  column  is  .  .  .  not  boring!” 
stated  Gutman,  whose  feature 
includes  current  news  and  new  prod¬ 
uct  announcements.  “High-tech 
doesn’t  have  to  be  dull  and  compli¬ 
cated.” 

Gutman  —  based  at  44  Prospect 
Park  West,  #  D7,  Brooklyn,  N.Y. 
11215  —  has  written  for  the  Evansville 
(Ind.)  Press,  Miami  Herald,  Philadel¬ 
phia  Inquirer,  USA  Today,  Esquire, 
Psychology  Today,  and  other  publica¬ 
tions.  He  is  also  the  author  of  /  Didn’t 
Know  You  Could  Do  THAT  With  a 
Computer!  Practical,  Unusual  and 
Wonderful  Software  You  Can  Buy 
(Compute!  Books). 


CE  held  contests  in  both  cities  in 
cooperation  with  the  Journal  and 
Constitution  and  New  Orleans  Times- 
Picayune,  according  to  CE  director, 
marketing  and  development  Stephen 
Silha.  Over  1,000  kids  applied  to  be 
reporters,  with  20  chosen  for  Atlanta 
and  17  for  New  Orleans  to  join  the 
“seasoned”  journalists  from  CE 
bureaus  in  New  York,  Harlem,  New¬ 
ark,  Boston,  and  San  Francisco  and 
the  CE  press  club  in  Springfield, 
Ohio. 

Also,  12-year-old  Danielle  SoRelle 

—  whose  parents,  Paul  and  Ruth, 
both  work  for  the  Houston  Chronicle 

—  was  in  Atlanta  and  will  be  in  New 
Orleans.  The  Chronicle  is  running 
daily  stories  reported  by  her  CE 
teams. 

A  story  clarification 

When  E&P's  July  9  article  on 
United  Media  television  sales  talked 
about  the  competition  UM  is  facing,  it 
neglected  to  mention  The  TV  Listing 
Group. 

According  to  TVL  —  a  less-than- 
four-year-old  company  based  at  3201- 
N.  Loop  820,  Suite  150,  Fort  Worth, 
Texas  76137  —  it  “now  supplies  over 
800  publications,  mainly  newspapers, 
with  weekly  and  monthly  television 
listings  and  features.” 

Murphy  talk,  exhibit 

“Prince  Valiant”  cartoonist  John 
Cullen  Murphy  of  King  Features  Syn¬ 
dicate  will  speak  August  14  at  the 
Museum  of  Cartoon  Art. 

The  Rye  Brook,  N.Y. -based 
museum  will  exhibit  Murphy’s  work 
from  that  day  until  August  3 1 . 


Children’s  Express  —  based  at  245 
Seventh  Ave.,  Fifth  Floor,  New 
York,  N.Y.  lOtX)!  —  is  an  interna¬ 
tional  news  service  staffed  by  young¬ 
sters  age  8  to  18.  A  total  of  84  CE 
reporters  and  editors  recently  cov¬ 
ered  the  National  Democratic  Con¬ 
vention  in  Atlanta,  where  the  award 
was  announced. 


Speaking  of  Atlanta,  two  CE 
tabloids  were  inserted  into  30,000 
convention  editions  of  the  Atlanta 
Journal  and  Constitution.  CE  will 
also  produce  a  tabloid  at  the  Republi¬ 
can  National  Convention  in  New 
Orleans. 


NEA  offering  a  weekly  tax  feature 
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full  RUN  PART  RUN  FUll  RUN  PART  RUN 


full  RUN  PART  RUN  FUll  RUN  PART  RUN 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Preprint  Notionol . 

29,761 

21,334 

Classified . 

958,824 

915,508 

GRAND  TOTAL . 

..  3,493,744 

3,320,573 

YEAR  TODATEiN/A 

Note:  Figure  given  in  modular  agate  lines. 

FORT  LAUDERDALE,  FLA. 

News/Sun-Sentinel*mS 

ROP  local . 

131,535 

107,767 

145,588 

99,541 

Preprint  Local . 

70,585 

42,593 

59,800 

80,977 

ROP  Notional . 

20,049 

389 

21,791 

698 

Preprint  Notionol . 

12,984 

386 

8,759 

585 

Classified.. 

184,272 

73,098 

171,690 

55,514 

GRAND  TOTAl . 

419,626 

224,233 

407,728 

237,315 

YEAR  TO  DATE:  N/A 

FORT  WORTH,  TEXAS. 

Stor-Telegram-m 

ROP  local . 

74,614 

29,434 

76,467 

23,019 

Preprint  locol . 

51,552 

7,469 

29,424 

11,908 

ROP  Notional . 

5,530 

7,730 

Preprint  National . 

250 

Classified. 

159,975 

157,140 

Total . 

292,681 

36,903 

271,021 

34,927 

Stor-Telegrom-e 

ROP  locol 

56,834 

29,434 

60,317 

23,019 

Preprint  Locol . 

51,552 

7,469 

29,424 

11,908 

ROP  Notional . 

6,474 

7,667 

Preprint  National . 

250 

Classified. 

122,199 

121,400 

Total . 

237,059 

36,903 

219,068 

34,927 

Stor-Telegram-S 

ROP  Local . 

31,100 

30,374 

31,987 

79,031 

Preprint  Local . 

25,206 

29,797 

25,950 

23,254 

ROP  Notional . 

2,497 

3,878 

Preprint  Notionol . 

18,720 

65 

15,470 

Classified. 

53,451 

55,431 

Totol . 

140,984 

50,235 

142,725 

102,295 

GRAND  TOTAL . 

„  570,734 

134,042 

532,815 

172,149 

YEAR  TO  DATE., 

3,845,998 

593,590 

3,814,473 

767,073 

FREDERICK,  MD. 

Post-m 

ROP  Local . 

59,746 

63,800 

Preprint  Locol . 

94,148 

102,816 

ROP  Notionol . 

2,509 

935 

Clossified. 

52,533 

57,198 

Total . 

219,136 

224,749 

News-e 

ROP  local 

50,141 

55,012 

Preprint  Local . 

94,860 

100,060 

ROP  Notionol . 

2.711 

934 

,  Classified. 

62,633 

57,192 

Totol . 

220,345 

224,198 

GRAND  TOTAL.... 

...  439,481 

448,947 

YEAR  TO  DATE ... 

...  2,569,852 

2,467,881 

6AINSVILLE,  GA. 

Times-e 

ROP  locol . 

24,701 

28,192 

Preprint  Local . 

31,564 

1,689 

2,506 

23,581 

ROP  Notionol . 

616 

1,044 

Preprint  National . 

245 

325 

Clossified. 

17,845 

14,502 

GRAND  TOTAL  .... 

74,972 

1,689 

46,569 

23,581 

YEAR  TO  DATE .... 

...  459,041 

31,087 

397,532 

55,547 

GOLDSBORO,  N.C. 

News-Argus-eS 

ROP  Local . 

32,065 

33,817 

Preprint  Locol . 

53,406 

47,601 

ROP  National . 

1,095 

1,297 

Preprint  Notional . 

129 

387 

Clossified 

27,757 

28,388 

GRAND  TOTAL.  .. 

...  114,462 

111,490 

YEAR  TO  DATE ... 

...  679,191 

577,559 

GREENSBURG,  PA. 


Tribune-Review-r 

ROP  local . 

Preprint  Locol . 

ROP  NatiorKjl . 

Clossified . 


News-S 

ROP  Local . 

Preprint  Local . 

10,886  ROP  Notional . 

Preprint  Notional, 

_  Clossified . 

10,886  Total . 


Tribune-Review-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

Total . 

GRAND  TOTAL- 
YEAR  TO  DATE .. 


GRAND  TOTAL.. 
YEAR  TO  DATE . 


News-Sun-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Classified . 

Totol . 

News-Sun-S 

ROP  Local . 

Preprint  Local . 

Classified . 

Totol . 

GRAND  TOTAL... 

YEAR  TO  DATE 


Chronicle-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE. 


News-o/d 

ROP  Local . 

Preprint  Locol.. 
ROP  Notionol  . 

Classified . 

Totol . 


97,646 

18,444 

82,449 

14,508 

181,701 

25,841 

154,534 

25,394 

1,039,523 

139,513 

887,344 

138,090 

HOBBS, 

N.M. 

13,251 

9,756 

5,054 

3,170 

396 

445 

9.306 

7,663 

28,017 

21,034 

8,718 

7,524 

1,314 

555 

2,515 

2,330 

12,548 

10,520 

40,565 

31,554 

227,446 

204,321 

HOUSTON, 

,  TEXAS. 

128,141 

10,931 

105,291 

7,584 

28,051 

70,873 

12,131 

46,697 

36,417 

4,287 

33,427 

3,021 

12,525 

758 

9,696 

594 

295,552 

5,557 

246,210 

3,232 

500,587 

92.416 

406,755 

61,128 

2,592,767 

437,650 

2,388,724 

372,400 

UTCHINSON,  KAN. 

14,557 

13,553 

11,451 

27,353 

8,676 

21,701 

2,917 

1,853 

11,965 

11,960 

41,000 

27,353 

35,142 

21,701 

Preprint  Locol. 
ROP  National 


News-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional 
Preprint  National 
Clossified . 


Stor-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol  ..  . 

Classified . 

Total . 

GRAND  TOTAL, , 
YEAR  TO  DATE 

Observcr-e 

ROP  Local . 

ROP  Notional . 


GRAND  TOTAL  . 
YEAR  TO  DATE  N/A 


Daily  Stor-Progress-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 


Clossified . 

GRAND  TOTAL. 
YEAR  TO  DATE  .. 


12,731 

13,385 

5,428 

14,068 

6,064 

158 

393 

376 

11.158 

10,944 

29,851 

14,068 

30.786 

70,851 

41,421 

55,928 

396,167 

152,855 

386.464 

NDIANAPOLIS,  IND. 

72,618 

1,456 

72,389 

5,647 

6,850 

5,950 

78,569 

79,440 

158,027 

7,103 

157,779 

50,331 

1,456 

48,684 

5,647 

6,250 

5,492 

77,515 

77,504 

134,196 

7,103 

131,680 

29,865 

34,025 

1,380 

11,581 

420 

2,227 

3,396 

4,549 

3,126 

59,514 

55,355 

97.635 

11,581 

96,332 

389,858 

25,787 

385,791 

1,982,087 

95,795 

1,902,317 

LA  GRANDE,  ORE. 

13,108 

13,589 

173 

186 

6.847 

7,364 

20,128 

21,139 

LA  HABRA 

.  CALIF. 

14,293 

14,484 

5,918 

11,498 

12,582 

14,677 

15,250 

12,292 

3,946 

4,319 

51,989 

57,270 

329,166 

328,951 

*lnclicates  newspapers  reporting  figures  in 
lines. 


m  KNIGHT-RIDDER 

Advertising  Selling  Skills  for  New  Hires 
September  19-23,  1988 
Miami,  Florida 

With  one  very  intensive  week  you  can  turn  your  new  hires 
into  nearly  seasoned  pros. 

Program  covers:  results  producing  copy  and  layout,  basic 
selling  skills,  competitive  market  selling,  proposal  writing, 
time  and  territory  management,  and  sales  presentation 
skills. 

$950.00  tuition,  all  breaks,  lunches  and  materials. 

Program  limited  to  21  participants.  For  information  call: 

Rob  Reed,  Director  of  Training 
Knight-Ridder,  Inc. 

305/376-3943 
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Full  RUN  PART  RUN  FULl  RUN  PART  RUN 


Doily  New$-e 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Classified . 

GRAND  TOTAl . 

YEAR  TO  DATE:  N/A 


Preprint  Locol . 

55,971 

51,109 

ROP  Notional . 

2,198 

2,245 

Preprint  Notionol . 

12,840 

9,482 

38,838 

39,665 

GRAND  TOTAl . 

157,671 

148,261 

YEAR  TO  DATE .... 

924,861 

880,003 

LOUISVILLE,  KY. 

Courier-Joumal-o/d 

ROP  Local . 

56,081 

30,609 

62,526 

Preprint  locol . 

54,413 

ROP  National . 

1,953 

2,994 

Classified . 

28,736 

4,507 

24,129 

Total . 

86,770 

89,529 

89,649 

Coorier-Journol'S 

ROP  Local . 

36,946 

191 

36,343 

Preprint  Locol . 

37,689 

ROP  Notional . 

1,037 

1,799 

Preprint  Notionol . 

12,552 

Classified . 

15,193 

14,150 

Total . 

53,176 

50,432 

52,292 

GRAND  TOTAL.... 

139,946 

139,961 

141,941 

YEAR  TO  DATE ... 

...  845,257 

759,065 

871,566 

MANCHESTER,  N.H. 

Union  Leoder-m 

ROP  Local . 

40,960 

49,358 

ROP  Notional . 

2,334 

3,491 

Class  fied 

56,396 

59,553 

Total . 

99,690 

112,402 

News-S 

ROP  Local . 

19,703 

22,596 

ROP  National . 

857 

691 

29,617 

29,689 

Totol . 

50,177 

52,976 

GRAND  TOTAL.... 

...  149,867 

165,378 

YEAR  TO  DATE... 

...  905,517 

876,784 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Locol . 

...  116,119 

114,798 

Preprint  Local . 

55,194 

86,742 

47,040 

ROP  Notional . 

1,385 

1,711 

Preprint  Notional . 

23,220 

17,820 

Classified . 

...  104,772 

105,692 

GRAND  TOTAL.. 

...  300,690 

86,742 

287,061 

YEAR  TO  DATE 

..  1,835,242 

409,116 

1,751,926 

MONTEREY 

,  CALIF. 

Peninsula  Herald-m 

ROP  Local . 

34,264 

34,892 

Preprint  Locol . 

63,678 

260 

58,148 

ROP  Notionol . 

2,178 

3,112 

Preprint  National . 

520 

Clossified . 

31.431 

31,389 

Total . 

...  132,071 

260 

127,541 

Herald-S 

ROP  local . 

12,745 

12,130 

Preprint  local . 

31  966 

910 

24,532 

ROP  National . 

696 

330 

Classified . 

9,246 

9,777 

Totol 

54,653 

910 

46,769 

GRAND  TOTAl... 

....  186,724 

1,170 

174,310 

YEAR  TO  DATE.. 

....  1,038,671 

38,628 

994,312 

Gozette-mS* 

ROP  Local . 

FUll  RUN 

MONTREA 

....  930,099 

Preprint  Local . 

749,214 

ROP  National . 

490,626 

Preprint  Notional . 

81,399 

960,370 

GRAND  TOTAL... 

....  3,211,708 

YEAR  TO  DATE  .. 

....  18,902,081 

Note:  Figures  given  in 

Modular  agate 

MUNCIE, 

Star-m 

ROP  Local . 

26,031 

Preprint  Local . 

3,406 

ROP  National . 

1,131 

Preprint  National . 

61 

15,375 

Totol . 

46,004 

Press-e 

ROP  Local . 

32,887 

Preprint  Local . 

7,170 

ROP  National . 

1,102 

Preprint  Notional . 

61 

17,500 

Totol . 

58,720 

Stor-S 

ROP  local . 

7,549 

Preprint  Local . 

6,938 

ROP  Notional . 

330 

Preprint  National . 

866 

5,077 

Total . 

20,760 

GRAND  TOTAL 

125,484 

YEAR  TO  DATE... 

...  646,617 

NASHVILLE 

Tennesseon-m 

ROP  Local . 

52,250 

Preprint  Locol . 

19,536 

ROP  Notionol . 

3,807 

Preprint  Notional . 

86 

38,100 

Total . 

....  113,779 

Bonner-e 

ROPLocal . 

53,290 

Preprint  Locol . 

19,536 

ROP  Notionol . 

3,730 

Preprint  Notional . 

86 

37,634 

114.276 

Tennesseon-S 

ROP  Locol . 

32,507 

Preprint  Local . 

31,300 

ROP  Notional . 

1,447 

Preprint  Notional . 

12,021 

Classified . 

23,151 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


1988  1987 

FUll  RUN  PART  RUN  FLU  RUN  PART  RUN 


GRAND  TOTAL .  328,481 

YEAR  TO  DATE .  1,911,729  1 

NEW  BRUNSWICK,  NJ. 

Central  Jersey  Home  News-o/d 

ROP  Local .  37,437 

Preprint  Locol .  10,254 

ROP  Notional .  4,327 

Preprint  Nctionol .  260 

Clossified .  36,571 


Central  Jersey  Home  News-S 

ROP  local .  T 

Preprint  Locol .  4 

ROP  Notionol . 

Preprint  Notional . 

Classified .  2 

Total .  8 


*lndicates  newspapers  reporting  figures  in 
lines. 


GRAND  TOTAL .  173,887 

YEAR  TO  DATE 1,024,053 

NEW  HAVEN,  CONN. 

Register-m 

ROP  local .  56,127  14,974 

Preprint  Local .  1,890  27,342 

ROP  Notional .  6,442  132 

Classified...  43,860  _ 

Totol .  108,319  42,448 


ROP  local . 

39,087 

37,225 

981,843 

Preprint  Locol . 

46,998 

36,918 

38,052 

41,328 

894,140 

ROP  National . 

2,578 

2,846 

422,064 

Preprint  Notionol . 

18,900 

18,270 

142,992 

Clossified.. 

26,046 

24,591 

837,056 

Total . 

133,609 

36,918 

120,984 

41,328 

3,278,095 

18,283,988 

GRAND  TOTAL... 

241,928 

79,366 

228,672 

74,168 

YEAR  TO  DATE .. 

....  1,404,749 

432,895 

1,333.414 

389,783 

ONTARIO, 

ORE. 

27,139 

Argus  Observer-eS 

ROP  Local . 

12,347 

15,148 

2,359 

Preprint  Locol . 

17,286 

20,743 

ROP  Notionol . 

871 

1,052 

Classified. 

9,857 

9,305 

49,862 

GRAND  TOTAL.. 

40,361 

46,248 

YEAR  TO  DATE. 

.  302,830 

263,544 

33,954 

7,399 

OTTAWA, 

,  ILL. 

2,349 

Doily  Times-e 

77 

ROP  Local . 

17,390 

18,856 

20,662 

Preprint  local . 

27,011 

24,326 

64,441 

ROP  National . 

960 

451 

Preprint  National . 

81 

117 

Clossified. 

7,865 

8,559 

8,091 

GRAND  TOTAL.. 

57,154 

55,205 

6,865 

432 

YEAR  TO  DATE . 

.  313,824 

309,509 

403 

5,633 

21,424 

PALM  SPRINGS,  CALIF. 

135,727 

ROP  Local . 

54,727 

46,625 

653,945 

Preprint  locol . 

47,899 

30,190 

ROP  National . 

3,243 

3,442 

Classified. 

31,529 

35,787 

47,128 

Totol . 

137,398 

116,044 

19,654 

5,293 

Daily  News-S 

27 

ROP  Local . 

19,260 

20,542 

35,614 

Preprint  Local . 

37,784 

23,833 

107,716 

ROP  Notional . 

2,514 

2,125 

Classified . 

8,688 

9,268 

Total . 

68,246 

55,768 

19,6M 

GRAND  TOTAL, 

205,644 

171,812 

4,987 

YEAR  TO  DATE 

.  1,402,902 

1,232,045 

27 

34,870 

106,774 

PANAMA  CITY,  FLA. 

56,127 

14,974 

53,333 

13,004 

1,890 

27,342 

5,040 

19,782 

6,442 

43,860 

132 

5,508 

43,807 

54 

108,319 

42,448 

107,688 

32,840 

ROP  Local . 

62,559 

64,479 

Preprint  Local . 

57,747 

42,750 

ROP  National . 

1,371 

1,677 

Preprint  National . 

180 

280 

Classified 

51,353 

54,240 

GRAND  TOTAL . 

173,210 

163,426 

YEAR  TO  DATE .. 

..  1.009,985 

1,029,310 

PHOENIX, 

ARIZ. 

Arizona  Republic-m 

ROP  Locol . 

108,954 

3,118 

117,118 

Preprint  Local . 

60,517 

21,072 

56,872 

ROP  Notional . 

8,512 

10,811 

Preprint  Notionol . 

159 

Classified . 

122,649 

882 

129,527 

Total . . 

300,632 

25,072 

314,487 

Gazette-e 

ROP  Local . 

98,188 

3,389 

105,813 

Preprint  Local . 

60,517 

21,072 

56,872 

ROP  National . 

8,882 

10,936 

Preprint  National . 

159 

Clossified . 

122,333 

965 

129,145 

Total . 

289,920 

25,426 

302,925 

Republic-S 

ROP  Local . 

48,922 

62,461 

Preprint  Local . 

46,971 

41,854 

ROP  Notionol . 

4,579 

6,369 

Preprint  Notionol . 

14,882 

15,282 

Classified . 

68,666 

76,975 

Total . 

...  184,020 

202,941 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


774,572  50,498  820,353  22,269 

4,003,175  248,700  4,193,020  149,779 
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1988 

1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PORTLAND,  MAINE. 

Press-Herold-m 

ROP  local . 

30,418 

32,667 

Preprint  Local 

17,107 

23,834 

ROP  National . 

3,231 

3,120 

Preprint  National . 

108 

27,254 

27,020 

Total . 

78,118 

86,641 

Express-e 

ROP  local . 

25,452 

29,566 

Preprint  Local . 

15,782 

21,857 

ROP  National . 

3,180 

3,055 

Preprint  Notional . 

108 

25,144 

25,621 

Total . 

69,666 

80,099 

Telegrom-S 

ROP  local.,. 

20,079 

21,368 

Preprint  Locol . 

27,970 

24,369 

ROP  Notionol 

901 

717 

Preprint  Notionol . 

3,614 

3,683 

31,166 

28,789 

Totol . 

83,730 

78,926 

GRAND  TOTAL... 

231,514 

245,666 

YEAR  TO  DATE.. 

,.  1,382,585 

1,382,985 

PORTLAND 

ORE. 

Oregonion-o/d/S 

ROP  local . 

88,974 

9,798 

93,082 

8,704 

Preprint  Local 

108,111 

116,998 

ROP  National . 

15,534 

282 

18,646 

239 

Preprint  National . 

13,087 

11,636 

141,676 

131,765 

GRAND  TOTAL... 

...  367,382 

10,080 

381,070 

8,943 

YEAR  TO  DATE.. 

...  2,136,717 

54,975 

1,968,702 

60,320 

PROVIDENCE,  R.l. 

Journol-m 

ROP  locol . 

62,274 

17,450 

62,595 

18,824 

Preprint  Local . 

14,014 

92,261 

14,519 

74,751 

ROP  Notional . 

7,790 

32 

6,246 

32 

Preprint  National . 

10,058 

5,542 

48,555 

2,037 

47,683 

2,032 

Totol . 

132,633 

121,838 

131,042 

101,180 

Bulletin-e 

ROP  local . 

58,047 

17,450 

58,780 

18,824 

Preprint  Local . 

14,014 

92,261 

14,519 

74,751 

ROP  National . 

7,326 

32 

5,813 

Preprint  National . 

10,058 

5,542 

Classified.. 

40,392 

2,037 

39,427 

2,032 

Total . . 

119,779 

121,838 

118,539 

101,148 

Journol-S 

ROP  locol . 

43,182 

45,252 

Preprint  Local . 

52,010 

98,668 

47,629 

78,896 

ROP  Notional . 

4,671 

5,173 

Preprint  National . 

13,971 

310 

14,238 

Clossified . 

31,316 

28,448 

Total . 

.,..  145,150 

98,978 

140,740 

78,896 

GRAND  TOTAL 

....  397,562 

342,654 

390,321 

281,224 

YEAR  TO  DATE 

.  1,920,927 

1,866,348 

1,848,105 

1,329,202 

RALEIGH 

N.C. 

News  &  Observer  mS 

ROP  locol . 

70,040 

3,665 

78,100 

3,989 

Preprint  locol . 

852 

11,625 

2,282 

12,105 

ROP  Notionol . 

9,532 

29 

10,762 

30 

Preprint  Notionol . 

18,635 

48 

14,811 

205 

Classified.. 

152,188 

149,041 

Total . 

251,247 

15,367 

254,996 

16,329 

Tinf>es*e 

ROP  local . 

36,942 

3,665 

42,193 

Preprint  Local . 

5,458 

642 

3,535 

1,939 

ROP  National 

5.714 

29 

6,605 

Preprint  National . 

130 

75,865 

86,868 

Total . 

124,109 

4,336 

139,201 

1,939 

GRAND  TOTAL 

.  375,356 

19,703 

394,197 

18,268 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Eogle-Times-e 

ROP  local . 

Preprint  Locol . 

ROP  Notional . 

READING, 

45,981 

30,205 

2,501 

36,683 

PA. 

49,085 

24,211 

3,852 

36,683 

Totol . 

115,370 

113,831 

Eogle-S 

ROP  Local . 

25,428 

38,167 

Preprint  Locol . 

9,550 

14.375 

8,665 

ROP  Notional . 

1,919 

2,052 

Preprint  National . 

12,510 

11,700 

Classified. 

22,017 

18,079 

Total . 

71,424 

14,375 

78,663 

GRAND  TOTAL . 

186,794 

14,375 

192,494 

YEAR  TO  DATE . 

.  1,076,265 

81,491 

1,042,531 

RICHMOND.  VA. 

Times-Dispatch-m 

ROP  local . 

45,143 

44,779 

Preprint  Local . 

28,701 

2,364 

25,444 

ROP  National . 

4,566 

6,185 

Preprint  Notional . 

67 

Clossified 

37,629 

35,312 

Totol . 

116,039 

2,364 

111,787 

News  Leader-e 

ROP  local . 

37,208 

3,173 

36,838 

Preprint  Locol . 

28,020 

1,842 

21,931 

ROP  Notional . 

4,529 

5,946 

Classified . 

34,748 

33,964 

Totol . 

104,505 

5,015 

98,679 

Tin>es-Dispotch-S 

ROP  local . 

25,417 

30,046 

Preprint  Local . 

25,242 

30,492 

ROP  National . 

1,150 

1,572 

Preprint  Notional . 

10,414 

7,833 

Clossified . 

26,151 

25,820 

88,374 

95,763 

GRAND  TOTAl . 

...  308,918 

7,379 

306,229 

YEAR  TO  DATE... 

...  1,793,985 

45,760 

1,816,531 

RIVERSIDE, 

,  CALIF. 

Press-Enterprise-mS 

ROP  local . 

68,401 

19,798 

65,835 

Pr»^rint  Local . 

125,230 

112,116 

ROP  Notional . 

6,187 

8,824 

Preprint  National . 

19,278 

16,056 

Clossified . 

85,574 

171 

83,379 

GRAND  TOTAL . 

304,670 

19,969 

286,210 

YEAR  TO  DATE... 

1,743,728 

105,275 

1,602,025 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  BERNARDINO,  CALIF. 


ROP  Local . 

57.483 

56,347 

Preprint  Locol . 

52,823 

64,177 

ROP  Notional . 

5,245 

7,645 

Preprint  Notionol . 

12,794 

10,795 

Clossified 

78,655 

89,905 

GRAND  TOTAl . 

207,000 

228,869 

YEAR  TO  DATE:  N/A 


15,480 


SAN  DIEGO,  CALIF. 


15,- 


Unioo-Tribune-meS 

ROP  local . 

Preprint  Locol . 

_  ROP  Notional . 

15,480  Preprint  Notional . 

75  770 


217,573 

99,406 

39,109 

9,316 

216,347 


23,543 

39,596 

4,525 

1,104 


225,070 

83,244 

50,439 

10.908 

218,229 


28,289 

39.292 

2.471 


YEAR  TO  DATE . 

3,631,775 

346,798 

3,530,948 

392,038 

SAN  FRANCISCO,  CALIF. 

1,274 

Chronicle-m 

ROP  Local 

51,946 

16,575 

45,804 

15,927 

Preprint  Local . 

70,860 

61,414 

ROP  National . 

19,918 

1,414 

26,138 

996 

Preprint  National . 

780 

7,150 

1,274 

Classified 

64,753 

67,007 

Total . 

208,257 

17,989 

207,503 

16,923 

1,403 

Exominer-e 

ROP  locol . 

47,339 

16,004 

43,844 

14,791 

Preprint  Local . 

70,860 

61,414 

ROP  National . 

18,586 

1,244 

24,628 

953 

6,292 

Preprint  National . 

780 

7,150 

Clossified 

64,084 

67,001 

Total.... 

201,649 

17,248 

204,037 

15,744 

Examiner/Chronicle-S 

ROP  local . 

29,390 

4,584 

31,238 

Preprint  Local . 

55,692 

46,488 

ROP  Notionol  . 

10,734 

62 

14,025 

Preprint  Notional  . 

19,760 

21,190 

7,566 

Classified . 

32,269 

33,776 

45,414 

147,845 

4,646 

146,717 

GRAND  TOTAL . 

557,751 

39.883 

558,257 

32,667 

18.746 


YEAR  TO  DATE  .  2,813,250  203,789  2.746,287  196,947 


YEAR  TO  DATE .  2,243,664  127,840  2,339,497  100,9i; 

‘Indicates  newspapers  reporting  figures  in 
lines. 


News-Tribone-eS 

ROP  local . 

31,237 

32,820 

Preprint  Local . 

33,982 

5,104 

30,455 

ROP  Nationol . 

2,152 

1,713 

Preprint  National . 

3,288 

4,290 

17,102 

13,182 

GRAND  TOTAL . 

87,761 

5,104 

82,460 

YEAR  TO  DATE . 

514,536 

13,457 

481,079 

ST.  LOUIS, 

,  MO. 

Post-Dispotch-m 

ROP  local 

48,213 

24,462 

48,916 

Preprint  Local . 

14,116 

7,405 

ROP  National . 

4,916 

499 

4,534 

Classified 

60,878 

60,803 

Total . 

128,123 

24,961 

121,658 

Post-Dispatch-S 

ROP  Local . 

28,126 

35,359 

Preprint  Locol . 

33,149 

38,702 

ROP  Nationol . 

3,232 

3,257 

Preprint  Nationol . 

13,862 

10,426 

Clossified . 

44,372 

46,233 

Totol . 

122,741 

133,977 

GRAND  TOTAL . 

250,864 

24,961 

255,635 

YEAR  TO  DATE  .  .. 

..  1,528,779 

149,788 

1,546,423 

SANTA  ANA,  CALIF. 

Orange  County  Register-a/d 

ROP  local .  170,806  164,073 

Preprint  local .  105,364  94,929 

_ 170  ROP  Notional .  21,856  23,136 

18916  Preprint  Notional .  15,250  12,327 

109  386  .  290,107  775,456 

GRAND  TOTAl .  602,663  569,921 

YEAR  TO  DATE .  3,429,575  3,287,787 


SANTA  MONICA,  CALIF. 


ROP  Local . 

28,606 

24,467 

Preprint  Local . 

8,373 

7,025 

ROP  Nationol . 

4,625 

4,883 

40,831 

39,005 

GRAND  TOTAL.... 

...  82,435 

75,380 

YEAR  TO  DATE  ... 

...  471,650 

444,255 

SCOnSBlUFF,  NEB. 

Star-Herold-mS 

ROP  local . 

24,045 

23,132 

Preprint  Local . 

8,478 

30,364 

4,176 

ROP  Notional . 

2,090 

2,398 

Preprint  National . 

92 

131 

10,134 

9,184 

GRAND  TOTAL 

44,747 

X,456 

39,021 

YEAR  TO  DATE 

257,202 

170,612 

260,219 

SEATTLE. 

WASH. 

Post-lntelligencer*m 

ROP  locol . 

35,784 

36,267 

Preprint  Locol . 

48,025 

ROP  Nationol . 

12,489 

15,603 

Preprint  National . 

188 

Clossified . 

47,134 

45,610 

23,839 

104,506 


200.255 


95,407  48,213  97,480  50,999 
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1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-e 

ROP  Loco! . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 
Classified  . 


Times/Post-Intelligencer-S 
ROP  Local . 

Preprint  locol . 

ROP  Nottonal . 

Preprint  Notional . 

Classified... 


GRAND  TOTAL .  325,978 

YEAR  TO  DATE .  1,891,357 


_ 89  68,723 

78,486  146,833 

21,383 
7,131  24,308 

5,171 
10,784 

_  40,153 

7,131  101,799 

133,830  346,112 

676,073  1,969,679 


SHREVEPORT,  LA. 


ROP  Local . 

47,146 

53,967 

Preprint  Locol . 

27,493 

17,759 

24,984 

ROP  Notional . 

2,364 

4,222 

Preprint  Notionol . 

12,298 

8,772 

Classified... 

31.680 

30,410 

Totol . 

120,981 

17,759 

122,355 

Joumol*e 

ROP  Local . 

24,047 

25,414 

Preprint  loco! . 

8,015 

7,374 

13,432 

ROP  Notional . 

1,612 

2,709 

Classified . 

27,243 

28,688 

Total . 

60,917 

7,374 

70,243 

GRAND  TOTAL . 

181,898 

25,133 

192,598 

YEAR  TO  DATE . 

.  1,166,430 

153,755 

1,250,555 

SPOKANE, 

WASH. 

Spokesnrwn-Review-m 

ROP  Local . 

29,095 

30,078 

Preprint  Local . 

6,963 

6,251 

ROP  Notional . 

3,885 

4,718 

Preprint  Notional . 

301 

Clossified.. 

26,309 

22,451 

Totol . 

66,252 

63,799 

Chronicle-e 

ROP  Local . 

29,086 

30,231 

Preprint  Local 

3,921 

4,004 

ROP  Notional . 

3,885 

4,720 

Preprint  Notional . 

100 

Classified . 

25,724 

22,041 

Totol . 

62,616 

61,096 

Spokesman-Review-S 

ROP  Local . 

11,096 

11,991 

Preprint  Locol . 

6,370 

5,040 

ROP  Notionol . 

1,215 

1,359 

Preprint  Notionol . 

1,627 

1,758 

Classified 

11.491 

14,853 

Totol . 

31,799 

35,001 

GRAND  TOTAL . 

160,667 

159,896 

YEAR  TO  DATE .... 

856,283 

777,595 

SYRACUSE,  N.Y. 

Post-Stondord-m 

ROP  Local . 

39,675 

20,200 

38,537 

Preprint  Local . 

47,141 

53,783 

ROP  Notional . 

3,338 

4,531 

Classified.. 

25,011 

23,322 

Total . 

115,165 

20,200 

120,173 

Herald  Joumal*e 

ROP  Local . 

41.984 

8,750 

43,600 

Preprint  Local . 

51,889 

66,718 

ROP  Notionol . 

3,362 

4,751 

Clossified . 

25,460 

23,962 

Totol  . 

122,695 

8,750 

139,031 

*ln(iicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  1 

PART  RUN 

FULL  RUN 

Herald  Americon-S 

ROP  Local . 

20,066 

424 

19,918 

Preprint  Local . 

47,829 

50,003 

ROP  Notionol . 

713 

877 

Preprint  Notionol . 

14,332 

10,938 

Clossified 

19,245 

18,619 

Totol . 

102,185 

424 

100,355 

GRAND  TOTAL.. 

.  340,045 

29,374 

359,559 

YEAR  TO  DATE 

.  1,945,503 

125.903 

2,013,360 

TOLEDO, 

OHIO 

Blode-e 

ROP  Locol . 

48,762 

51,586 

Preprint  Local . 

27,918 

22,242 

ROP  Notional . 

3,132 

4,142 

Preprint  National . 

132 

Clossified . 

22,869 

22,084 

Totol . 

.  102,681 

1X,186 

Blode-S 

ROP  Local . 

19,913 

24,599 

Preprint  Locol . 

48,312 

38,676 

ROP  Notional . 

1,864 

3,068 

Preprint  Notionol . 

19,932 

15,312 

Classified. 

15.994 

14,354 

Total . 

106,015 

96,009 

GRAND  TOTAL.. 

.  208,696 

196,195 

YEAR  TO  DATE. 

.  1,144,765 

1,124,892 

TORONTO 

,  ONT. 

Sun-mS* 

ROP  Local . 

.  1,465,277 

1,412,115 

Preprint  Local . 

116,477 

145,199 

ROP  Notionol . 

157,551 

195,837 

Preprint  Notional . 

3,917 

2,516 

Clossified 

1,439,530 

1,222,836 

GRAND  TOTAL.. 

.  3,182,752 

2,978,503 

YEAR  TO  DATE:  N/A 

Note:  Figures  given 

in  modular  ogote 

lines 

TORRANCE.CAIIF. 

Doily  Bree/e-e 

ROP  Local . 

61,851 

62,797 

Preprint  Local . 

70,090 

65,619 

ROP  Notional . 

4,812 

6,761 

Preprint  Notional . 

20,150 

16,380 

Classified 

82,986 

83,754 

GRAND  TOTAL.. 

.  239,889 

235,311 

YEAR  TO  DATE. 

.  1,386,783 

1,362,212 

TULSA,  OKLA. 

World-m 

ROP  Local . 

45,361 

3,018 

50,164 

Preprint  Local . 

7,839 

522 

7,550 

ROP  Notionol . 

2,120 

2,682 

Preprint  Notional . 

276 

34 

Classified 

37,827 

36,653 

Totol . 

93,423 

3,574 

97,049 

Tribune-e 

ROP  Local 

45,746 

3,018 

50,136 

Preprint  Locol . 

7,830 

522 

7,441 

ROP  Notional . 

2,112 

2,503 

Preprint  Notional . 

276 

34 

Classified 

34,052 

36,162 

Total . 

90,016 

3,574 

96,242 

World-S 

ROP  Locol . 

21,761 

21,372 

Preprint  Locol . 

7,841 

8,605 

ROP  Notional . 

1,454 

1,829 

Preprint  Notional . 

3,769 

3,013 

Clossified 

18,257 

21,232 

Total . 

53,082 

56,051 

GRAND  TOTAL.. 

.  236,521 

7,148 

249,342 

YEAR  TO  DATE 

.  4,292,205 

148,107 

4,614,518 

VANCOUVER,  WASH. 

Columblon-eS 

ROP  Local . 

43,738 

6,485 

44,580 

Preprint  Locol . 

77,845 

19,881 

87,882 

ROP  Notional . 

3,496 

2,906 

Preprint  Notional . 

5,386 

3,354 

Classified 

34,464 

36,646 

GRAND  TOTAL. 

.  164,929 

26,366 

175,368 

YEAR  TO  DATE:  N/A 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WASHINGTON,  PA. 


420  Observer-Reportcr-m 

ROP  Locol . 

Preprint  Local . 

ROP  Nattonol . 

Clossified 


21,617  Observer-Reporter-S 

110,810  **OP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 

Total.... 

GRAND  TOTAL . 

YEAR  TO  DATE .... 


WATERVILLE,  MAINE. 

Sentinel-tn 

ROP  Locol .  25,598  3,087  26,962  2,766 

Preprint  Lxol .  31,056  4.472  33,035  6,750 

ROP  Notional .  598  1,505 

Preprint  Notional .  260  160 

Classified  27,126  _  22,226  _ 

GRAND  TOTAL .  84,638  7,559  83,728  9,676 

YEAR  TO  DATE .  489,858  52,964  443,618  59,480 


Doily  Quill-e 

ROP  Local . 

ROP  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


WILMINGTON,  DEL. 


News-Joumol-me 

ROP  local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

Total . 


News-Joumol-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Total... 

GRAND  TOTAL... 

YEAR  TO  DATE .. 


_  Store* 

6,030  . 

Preprint  Local . 

ROP  Notional . 

3140  Preprint  Notionol . 

2  830  Clossified 
60  GRAND  TOTAL.. 


6,030  Note:  Figures  ore  given  in  modular  agate  lines. 


Journol-m 

ROP  Local . 

Preprint  locol . 

ROP  Notional . 

Preprint  Notional.. 

Clossified . 

Totol..., 

Joumol-S 

ROP  local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 

Classified . 

Totol . 


WINSTON-SALEM,  N.C. 

51,941  17,851 

4,745  28,153 

3,358 


50,668  11,318 

4,271  24,517 

3,897 


49,746  _ ^  45,006  _ 

109,790  46,071  104,282  35,835 


17,763 

4,065  24,951 

1,810 
12,991 

16,959  _ 

53,588  24,951 


19,187 

4,264  19,144 

1,808 
9,992 

17,564  _ 

52,815  19,144 


40,409  GRAND  TOTAL .  163,378  71,022  157,097  54,979 

YEAR  TO  DATE .  957,837  510,009  1,122,531  333,858 
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NAB 

(Continued  from  page  9) 


also  increasing  its  newspaper  invest¬ 
ment. 

Wilson  further  suggested  that  many 
programs  presented  to  “national 
advertisers  can  be  used  ...  for  local 
selling.”  For  example,  wine  and  spir¬ 
its  advertising  combining  retail  list¬ 
ings  with  name-brand  image  adver¬ 
tising;  advertising  by  both  national 
and  local  stockbrokers;  travel  indus¬ 
try  advertising,  much  of  which  is  writ¬ 
ten  locally;  local  election  advertising; 
regional  advertising  by  fast-food 
chains;  and  special  positioning  in  the 
island  position  and  on  the  weather 
page. 

“Another  idea  is  to  offer  merchan¬ 
dising  support  to  advertisers  new  to 
your  newspaper,”  Wilson  suggested. 
“Consider  packaging  a  promotion  kit 
with  a  letter  from  the  advertiser,  a 
preview  of  upcoming  ads,  local  tie-in 
suggestions,  perhaps  a  small  gift  item 
for  key  accounts.  Take  the  idea  to 
nearby  corporate  account  headquar¬ 
ters  and  agency  planners.” 

Retail 

“Forget  dependable  advertising- 
to-sales  ratio  patterns.  Retailers  have 
changed  the  way  they  sell  to  consum¬ 
ers.  Newspapers  must  change  the 
way  they  sell  to  advertisers,”  said  A1 
Eisenpreis,  vice  president  for  retail. 

Eisenpreis  suggested  targeting  a 
number  of  potential  opportunities, 
including;  shopping  centers;  off-day 
advertising;  major  industry  events, 
such  as  the  national  home  furnishings 
sale  in  October  and  videocassette  and 
fragrance  weeks;  major  multiregional 
retailers;  and  local  ad  agencies. 

Mass  merchandising 

Mass  merchandisers  are  facing 
budgeting  problems  for  their  pre¬ 
printed  advertising  due  to  cost 
increases  and  an  increase  in  mail 
rates,  said  Jim  Hollis,  vice  president/ 
mass  merchandising. 

Thus,  Hollis  said,  “Since  paper 
costs  and  mail  rates  cannot  be  nego¬ 
tiated  downward,  and  newspaper 
insert  rates  are  a  lesser  part  of  the 
total,  many  advertisers  will  cut  the 
size  of  their  inserts,  either  the  number 
of  pages  or  the  size  of  the  pages.” 

And,  he  added,  since  they  cannot 
cut  paper  quality  without  danger  of 
hurting  their  image,  “Most  mass 
retailers  will  look  for  ways  to  elimi¬ 
nate  marginal  circulation  areas.” 

As  a  quarter  of  all  retail  volume 
comes  on  Saturday,  the  Bureau  is 
promoting  “ROP  end-of-the-week 
ads  on  expendables  as  the  most  eco¬ 
nomical,  most  effective  way  to 


increase  sales  traffic,”  Hollis 
explained. 

New  K  mart  system 

In  addition,  Hollis  said  that  K 
mart’s  media  marketing  manager. 
Dale  Atess,  asked  that  the  Bureau 
advise  INAME  attendees  of  its  new 
system  that  will  direct  all  print  adver¬ 
tising  as  of  the  start  of  K  mart’s  fiscal 
year  on  Feb.  1,  1989. 

“Two  months  in  advance  of  run¬ 
ning,  K  mart  will  issue  to  newspapers 
a  list  of  advertising  numbers  assigned 
to  its  print  advertising  for  1989,” 
Hollis  explained.  “One  I.D.  number 
will  appear  on  all  newspaper  invoices 
covering  the  date  of  the  ad  for  stores 
on  this  program.  Each  newspaper  will 
have  a  budget  that  includes  each  ad  at 
the  contract  rate  recorded  in  the  K 
mart  computer.  When  invoices  are 
received  at  K  mart  headquarters  in 
Troy,  Mich.,  they  will  be  read  by  laser 
scanner  and  will  be  paid  based  on  pre- 
established  budgets. 


“Each  ad  will  have  a  corporate 
budget  which  will  be  allocated  to  the 
newspaper  budgets  for  each  assigned 
ad,”  he  continued.  “K  mart  head¬ 
quarters  will  have  total  accounting  for 
each  ad,  from  budget  to  the  reconcili¬ 
ation  statement. 

“This  system  will  benefit  daily 
newspapers  since  only  budgeted 
media  will  flow  through  the  payment 
system.  Payment  will  be  quicker 
because  of  automation,”  Hollis  said. 

“K  mart  wants  to  use  the  standard¬ 
ized  invoice  as  it  stands  with  no 
changes.  So  they  are  requesting  that 
all  papers  who  are  not  now  using  the 
SAI  [Standardized  Advertising 
Invoice]  system  to  implement  this 
program  by  Jan.  1,  1989,”  he  added. 
“Newspapers  that  cannot  start  using 
the  standardized  invoice  on  that  date 
will  be  asked  to  retype  the  invoice  on 
supplied  copies  of  SAI  forms  until 
they  can  go  on  line.” 

Food  marketing 

There  are  no  immediate  solutions 
to  the  problems  in  some  markets 
where  food  retailers  have  dropped 
ROP  for  free-standing  inserts  or 
where  direct  mail  and  non-advertisers 
plague  newspapers,  said  Bureau  vp/ 
food  marketing  Bob  Gaines. 

“The  remedies  depend  on  market 
fluctuations  and  long-term  implemen¬ 
tation  of  selling  strategies.  And  some 


of  this  business  we  can’t  get  back,” 
he  noted. 

Gaines  did  point  to  certain  targets 
of  opportunity,  however,  including: 
insert  advertisers;  regional  market 
decision  makers;  food  brokers;  con¬ 
venience  stores;  special  event  adver¬ 
tisers;  and  additional  calls  on  food 
advertisers  resistant  to  ROP. 

Classified 

Employment  classified  advertising 
is  expected  to  show  the  strongest 
gains  in  1988,  increasing  11%  from 
1987,  with  higher  growth  forecast  in 
the  West,  15%,  and  the  Midwest, 
12%,  according  to  Eric  Anderson, 
NAB  vp/classified. 

The  Bureau  is  predicting  an  8% 
increase  in  automotive  classified, 
with  a  16%  increase  in  the  Midwest 
and  a  gain  of  13%  in  the  South  and 
Southwest,  he  continued. 

Real  estate  will  probably  show  the 
smallest  increase,  predicted  at  3%, 
“but  the  Northeast  should  be  up 


about  8%,”  Anderson  said,  adding 
that  general  merchandise  is  forecast 
to  grow  by  6%  overall,  “sparked  by  a 
12%  increase  in  the  Western  region.” 

Co-op 

Frank  Hennessey,  Bureau  vp/co- 
op,  explained  that  “this  year,  there  is 
more  co-op  available  for  every  news¬ 
paper  market,”  although  “this  money 
is  not  going  to  fall  into  your  lap.” 

Hennessey  suggested  producing 
event  marketing  packages  where  the 
newspaper  features  products  with 
high  co-op  revenue  potential;  vendor 
fund  development  packages  for  major 
accounts,  in  which  the  newspaper 
produces  some  spec  layouts  and  co¬ 
op  sales  pieces  so  the  account  can  sell 
a  specific  idea  to  its  principal  ven¬ 
dors;  making  co-op  sales  calls  on 
manufacturers  and  distributors;  and 
holding  co-op  seminars  for  advertis¬ 
ers. 

Newspaper  stats  In 
NAB  info  booklet 

“Key  Facts  1988:  Newspapers, 
Consumers,  Advertising,”  a  44-page 
booklet  which  contains  information 
and  statistics  about  newspapers  and 
newspaper  advertising  has  been  pub¬ 
lished  by  the  Newspaper  Advertising 
Bureau. 


Standen  noted,  however,  that  the  Bureau  is 
“confident  that  business  wiil  improve  during  the 
second  half  of  the  year,  with  significant  opportunity 
for  new  linage.” 
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Setting  headlines  the  old  fashioned 
fornia  Case"  with  the  Cyrillic  alphabet. 

Soviet  Press 

I  Continued  from  pu}>e  1 1 ) 

Some  of  the  paper's  have  political 
cartoons,  sports  sections,  weather 
columns  and  editorials.  No  comics  as 
yet. 

While  no  Edmund  Arnold  awards 
adorn  their  walls,  the  papers  are  cog¬ 
nizant  of  design  and  graphics.  They 
tend  to  follow  conservative  European 
papers  in  typography.  On  some 
I  papers,  photojournalism  is  taken  seri- 
I  ously.  There’s  no  such  thing  as  origi¬ 
nal  investigative  reporting.  Editors 
assign  follow-ups  to  reader  letters 
alleging  fraud,  mismanagement  and 
bureaucratic  Catch  22s. 

Izvestia,  for  example,  receives  up 
to  700,000  letters  a  year.  Each  must 
be  answered,  but  only  about  2  percent 
ever  get  published.  It  is  from  these 
letters  and  subsequent  reporter  inves¬ 
tigations  that  “exposes”  emerge. 
More  than  a  third  of  Izvestia’s  250 
Moscow  editorial  staff  is  devoted  to 
handling  the  letters.  It  also  has  40 
foreign,  60  domestic  correspondents 
and  140  technical  staff. 

While  the  Moscow  News  was 
named  by  all  of  the  editors  I  inter¬ 
viewed  as  the  publication  on  the  cut¬ 
ting  edge  of  glasnost,  Izvestia  was 
most  often  mentioned  as  the  most 
intluential.  But  all  of  the  newspapers 
are  jockeying  for  influence  these  days 
and  they  are  not  above  taking  printed 
potshots  at  one  another. 

Golembiovski,  who  proudly  tells 
you  he  was  fired  as  a  foreign  corre¬ 
spondent  for  Izvestia  under  the 
Brezhnev  regime,  confided  that  he 
would  be  accepting  advertising  on  a 
trial  basis  this  fall  in  his  Moscow  edi¬ 
tion.  If  everything  goes  well,  the  pro¬ 
gram  will  be  expanded  to  the  national 
edition. 

Izvestia  contracted  with  a  West 
German  marketing  firm  to  determine 


way  —  no  "Cali-  Moscow  Pravda 

not  only  its  type,  I 

if  there  would  be  a  demand.  The  com¬ 
pany  came  to  the  conclusion  the 
world  had  two  untapped  markets  left: 
China  and  the  Soviet  Union.  China 
wouldn’t  be  ready  until  after  the  turn 
of  the  century,  said  the  marketing 
firm,  but  the  U.S.S.R.  was  ripe. 

1  asked  Golembiovski  how  much  a 
full-page,  editioned  ad  would  cost  me. 

“No  less  than  $10,000,  if  your  ad  is 
acceptable,”  he  said. 

The  weekly  Moscow  News  surely 
is  the  brassiest  of  the  litter.  It’s  16  tab 
pages,  printed  in  five  languages,  are 
full  of  commentary  obviously  pushing 
the  limits  of  glasnost  and  getting  away 
with  it.  (The  Moscow  News  recently 
began  publishing  in  England  and  West 
Germany,  and  is  soon  to  appear  in 
Hungary.) 


The  composing  room 
was  a  sight  I  hadn’t  wit¬ 
nessed  in  20  years. 


Like  all  major  newspaper  editors  in 
the  Soviet  Union  save  one  —  New 
World,  Yakovlev  —  also  a  former 
foreign  correspondent  for  Izvestia,  is 
a  solid  member  of  the  Communist 
Party  and  a  devoted  Leninist.  He  is 
known  to  be  close  to  General  Secre¬ 
tary  Mikhail  Gorbachev.  On  his  desk, 
as  is  the  case  of  editors’  desks  at  other 
major  papers,  is  a  “hotline”  tele¬ 
phone  to  the  Kremlin. 

What  are  the  present  limits  to  glas¬ 
nost?  While  the  midlevel  party  func¬ 
tionary  and  for  certain  the  bureau¬ 
cracy  are  fair  game,  to  date  no  one  has 
editorially  taken  on  Gorbachev  or 
members  of  the  Politburo. 

Ogonyok’s  Korotich  defines  glas- 
nost’s  outer  limit  as  the  point  it  begins 
to  destroy  socialism.  Also  not 
allowed  is  war  propaganda,  pornogra¬ 
phy  and  essays  that  would  provoke 


also  employs  banks  of  Linotypes  to  set 
lut  for  other  publications  as  well. 

disturbances.  Korotich,  for  instance, 
would  not  editorialize  on  the  Arme¬ 
nian  flareup  because  it  would  only  fan 
the  flames,  but  he  has  no  hesitation 
reporting  on  the  riots. 

When  I  talked  with  Korotich,  about 
a  week  before  the  All-Party  Confer¬ 
ence  was  to  open,  he  confided  that  he 
had  a  story  about  “public  corruption 
in  the  highest  circles.  I  may  get  into 
trouble  because  we  are  forbidden  to 
investigate  high  party  officials.” 

As  a  pro-Gorbachev  delegate  to  the 
conference  —  a  dual  hat  also  worn  by 
Yakovlev  —  Korotich  arose  on  day 
four  of  the  gathering  and  told  startled 
delegates  and  government  officials 
that  he  had  the  goods  on  a  couple  of 
them  and  would  the  party  like  to  dis¬ 
cuss  it.  It  did. 

It  is  an  interesting  time  for  Soviet 
journalists.  There  is  a  lot  of  talk  about 
the  democratization  of  the  Soviet 
Union.  In  spite  of  recent  changes,  the 
country  is  a  long,  long  way  from  a 
democracy.  It  is  liberalizing,  how¬ 
ever,  and  the  press  is  playing  a  crucial 
role  in  selling  that  transformation. 

Perestroika  is  putting  each  newspa¬ 
per  on  a  self-financing  basis  whereby 
expenditures  for  new  equipment, 
additional  newsprint  and  employee 
bonuses  must  come  from  “profits”  at 
the  end  of  the  year.  Glasnost  is  creat¬ 
ing  an  atmosphere  in  which  short¬ 
comings  in  the  system,  and  in  the 
dictatorial  policies  of  Stalin  and 
Brezhnev,  are  targets  and  additional 
journalistic  liberties  are  being  taken 
weekly. 

In  fact,  the  press  in  the  U.S.S.R. 
has  become  so  critical  of  the  way 
government  and  industry  are  being 
run,  says  Moscow  News'  Yegor 
Yakovlev,  that  he  regularly  receives 
reader  mail  complaining  that  the  news 
media  are  too  negative.  Says  Yakov¬ 
lev:  “They  write,  ‘Why  can’t  you 
ever  print  something  positive?’  ” 

It  was  time  to  head  home. 
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Exchange 

(Continued  from  pctfte  13) 


instituted.  Another  urged  that  a 
memorial  be  built  to  Stalin’s  vic¬ 
tims  —  a  cause  taken  up  by  Gorba¬ 
chev  himself  at  the  party  confer¬ 
ence.  Another  letter  writer  said  not 
enough  had  been  written  about  Sta¬ 
lin’s  crimes.  Still  another  bemoaned 
the  fact  that  “there  is  too  much  dif- 


Shop  Talk 

(Continued  from  pope  52) 
policy  says. 

Some  papers,  however,  don’t 
pursue  the  cause  of  death  unless  it  is 
volunteered. 

Said  an  editor  at  the  Boston  Globe, 
“We  ask  for  cause  of  death  in  every 
obituary.  If  AIDS  is  given  as  cause, 
we  say  so.  Don’t  go  investigating  into 
it.” 

The  Times-Picayune’s  Pope  said, 
“If  we  can  nail  it  down,  we  use  it  as 


VOA 

(Continued  from  pci}>e  14) 


idential  election. 

Weaver,  a  24-hour-a  week  script¬ 
writer  who  joined  VOA  in  1984  with 
the  understanding  she  did  free-lance 
work,  has  refused  payment  for  the 
article,  Kohn  said. 

He  said  the  case  does  not  challenge 
the  government’s  right  to  control 
classified  information  since  Weaver 
has  no  access  to  it,  but  deals  with  a 
federal  employee’s  First  Amendment 
right  to  criticize  a  government 
agency. 

“Approved  criticism  is  not  criti¬ 
cism  at  all,”  he  said.  “Who  wants  to 
read  it?” 

Beth  Knisley,  a  VOA  spokesper¬ 
son,  said  it  was  the  first  challenge  she 
knew  of  to  the  regulation. 

Declining  to  discuss  the  case  on 
instructions  from  attorneys,  Knisley 
said  few  VOA  employees,  “maybe 
20”  in  the  last  year,  have  submitted 
articles  for  review. 

“I  don’t  know  anyone  who  has 
been  turned  down,”  she  said. 

A  USIA  spokesperson  said  a  “sub¬ 
stantial”  number  of  articles  are  sub¬ 
mitted  for  review  under  the  1969  reg¬ 
ulations,  which  reflect  “standard” 
practice  at  many  private-sector  busi¬ 
nesses  and  in  government. 


ferentiation  between  the  people  in 
power  and  those  who  are  not.” 

All  told,  it  added  up  to  a  revolution 
in  the  making,  one  potentially  as 
monumental  as  Lenin’s  seizure  of 
power  in  1917.  Even  the  foundations 
of  Leninism,  that  rock  of  Soviet  ideol¬ 
ogy,  are  being  shaken.  In  Leningrad,  I 
asked  Pravda  editor  Varsobin  what 
Lenin’s  reaction  would  be  if  he  sud¬ 
denly  emerged  from  his  tomb  today. 

After  a  long  pause,  Varsobin  said, 
“That  is  a  very  complex  question.” 


the  cause.” 

Any  guideline  should  include  steps 
to  confirm  the  AIDS-related  death 
and  sources  with  whom  to  confer. 

8.  Don’t  be  judgmental. 

A  person  who  has  died  of  an  AIDS- 
related  cause  is  defenseless.  Do  not 
Judge  him  or  her. 

9.  Assign  obits  of  a  person  who  has 
died  of  AIDS  to  a  medical  writer  or 
someone  who  has  specialized  in  AIDS 
coverage. 

Some  papers,  including  the  San 
Francisco  Chronicle,  have  a  reporter 
assigned  exclusively  to  the  coverage 
of  AIDS.  Although  most  papers  need 
not  have  such  a  reporter,  one  reporter 
ought  to  be  sufficiently  versed  in  the 


“1  don’t  see  anything  unusual,” 
she  said. 

Weaver  said  other  writers  at  VOA 
had  been  rebuked  for  publishing  arti¬ 
cles  that,  though  conforming  to  offi¬ 
cial  policy,  were  not  submitted  for 
review. 

The  government  maintained  its 
right  to  fire  Weaver  if  she  violates  the 
rule  but  said  the  chance  was  “very 
remote.” 

Spencer  Klaw,  editor  of  CJR,  said, 
“If  she  wants  us  to  print  it,  and  it 
meets  our  standards,  we  have  every 
right  under  the  Constitution  to  print 
any  damn  thing  we  want  .  .  .  We 
don’t  have  any  official  securities  act 
in  the  United  States.” 


Privacy 

(Continued  from  page  7) 


of  privacy”  as  called  for  in  that  state’s 
laws  can  be  met  by  separation  of 
issues  and  identities.  The  issue  of  gay 
adoptive  parents  is  public,  he  said, 
but  identities  of  such  individuals  are 
not. 

Anthony  Lewis  of  the  New  York 
Times  said,  “The  issue  is  whether 
something  is  really  of  public  signifi¬ 
cance.”  This  includes,  he  said,  some 
of  the  current  probing  evidenced  in 
the  Hart  case. 

“The  adultery  question,  in  my 


After  another  long  pause,  he  said, 
“It  would  depend  on  whether  Lenin 
could  view  today’s  events  through 
today’s  eyes.” 

If  Lenin  is  no  longer  in  ideological 
control  of  thought  in  the  Soviet 
Union,  then  the  revolution  is  truly 
under  way.  A  Soviet  journalist  in 
Uzbekistan,  interviewing  us  for  a 
story  in  his  newspaper,  asked, 
“Don’t  you  think  that  what  is  hap¬ 
pening  today  is  as  significant  as  what 
Lenin  did  in  1917?” 

The  answer  was  “Yes.” 


issue  to  act  with  knowledge  and  sensi¬ 
tivity. 

10.  Watch  the  headlines. 

Compressing  stories  into  three  or 
four  words  can  be  misleading  if  cau¬ 
tion  is  not  taken.  Attribution  should 
be  included  whenever  possible. 

11.  Have  two  or  more  editors  read 
the  story. 

There  is  safety  in  numbers;  word- 
age  that  might  not  bother  one  person 
could  be  bothersome  to  another. 

One  final  note:  It  is  often  a  problem 
describing  the  survivor  of  a 
homosexual  relationship.  Among 
those  that  could  be  used  include  part¬ 
ner,  survivor,  life  partner  and  mate. 
Avoid  spouse  as  it  is  legally  incorrect. 


book,  will  always  be  impermissible,” 
Lewis  said. 

The  lone  panelist  expressing  the 
conventional  reportorial  viewpoint 
was  Sal  Micciche,  veteran  Boston 
Globe  staff  member,  who  asked 
whether  privacy  considerations  were 
intended  to  conceal  corruption  and 
abuse.  He  likened  such  concerns  to 
having  “the  fox  guarding  the  hen¬ 
house”  and  warned  of  too  many  for¬ 
malized  strictures  about  privacy: 
“Standards  often  become  law.” 

For  this  reason  alone,  the  right  to 
publish  must  be  balanced  against  the 
right  to  privacy,  if  only  to  forestall  a 
clamor  for  laws  that  could  represent 
the  first  step  toward  unacceptable 
legal  controls  on  the  news. 


Awards 

(Continued  from  page  2) 

Class  10 —  General  Excellence 
Tabloid,  circulation  5,000-9,999:  Best 
All-Round  newspaper  and  Best  Edi¬ 
torial  Page,  Representative,  Ledue; 
Best  Front  Page,  Scratching  River 
Post,  Morris. 

Class  1 1 —  General  Excellence 
Tabloid,  circulation  over  10.000:  Best 
All-Round  Newspaper,  Best  Front 
Page  and  Best  Editorial  Page,  News, 
Maple  Ridge. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 


_ FREELANCE _ 

YOUR  READERS  and  advertisers 
deserve  more  than  canned  supple¬ 
ments.  Let  us  supply  you  with  fresh 
copy  written  just  for  your  market. 
Special  Sections,  9434  Kilimaniaro 
Rd.,  Columbia.  MD  21045.  (301) 
730-3679. 


_ HEALTH _ 

"SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  "Time¬ 
ly,  Incisive.  Excellent  Reader 
Response”  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly. 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis.  M.D..  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton.  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


_ HUMOR _ 

"Around  Our  Place,"  a  bOO-word  week¬ 
ly  humor  column  syndicated  across 
Canada  since  1986,  is  now  available  in 
the  US  at  only  $5  a  week.  The  author, 
who  moved  to  a  small  town  after  20 
years  with  a  major,  metropolitan  news¬ 
paper,  covers  topics  that  will  delight 
your  readers,  taking  a  lighthearted  look 
at  everything  from  the  uncommon  cold 
to  auction  "junkies"  to  first  time  home 
ownership.  For  details  and  samples, 
contact  Springfall  Enterprises.  270 
Saint  Andrew  Street  E..  Fergus,  Ontar¬ 
io,  Canada  NIM  IRl  (519)  843-5570. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate.  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


AVAIUBLE 


READER  PROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  1  -(800) 
323-0227.  In  Illinois  (312)  345-7500. 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester.  NH  03105. 
(603)  623-7733. 


SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 

SCRAMBLR', 1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


_ VIDEO _ 

WHAT'S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what's  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St..  Quin¬ 
cy.  MA  02169,  (617)  786-8669. 


WEEKLY  COLUMN 


WORD  MOVES.  Professor's  witty 
anecdotes  on  words,  meanings.  Weekly, 
daily  camera-ready.  R.E.M.,  67 
Belmont  Drive,  Little  Rock,  AR  72204. 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 

(212)  675-4380 


NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum.  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000.  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W,  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Micheal  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-0029 
Bruce  Wright,  PO  Box  910 
Orangevale,  CA  95662 
(916)  988-8959 
Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


RICKENBACHER  MEDIA  CO. 
Rickenbacher  Media  is  owned  and  oper¬ 
ated  by  Ted  Rickenbacher,  a  4th  gener¬ 
ation  publisher  who  has  successfully 
published  21  daily  and  weekly  news¬ 
papers  over  the  past  29  years.  Having 
sold  them,  he  has  formed  Rickenbacher 
Media  to  assist  publishers  in  selling 
high  quality  newspapers  in  a  confiden¬ 
tial  and  professional  manner.  If  you  are 
considering  selling  or  acquiring  a  news¬ 
paper  property,  contact  Rickenbacher 
Media  at  PO  Box  792001,  Dallas,  TX 
75379.  Or  phone  (214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T,  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


Available  Now: 

THE  PUBLISHING  INDUSTRY 
FINANCIAL  AND  BROKERAGE 
SERVICES  DIRECTORY  -  1988 

For  more  information,  contact: 
Economic  and  Management 
Consultants  International,  Inc. 
1101  N.  Highland  St..  Sle.  404 
Arlington.  Virginia  22201 
(703)  820-0265 


NEWSPAPERS  FOR  SALE 

ALL  SET  TO  GO,  two  eastern  Long 
Island  weeklies,  38  years  in  business, 
second  class  circulation  6,000  paid, 
county,  towq,  and  village  legals.  Gross 
259,(300,  terms  available.  For  details 
call  VVarren  (516)  567-7470. 


BLUE  RIDGE  MOUNTAINS  of  Virginia. 
Unopposed  long  established  weekly 
with  solid  advertising  base.  Includes  job 
shop  and  real  estate.  $50,000  cash 
down,  good  financing.  Send  resume  to 
Box  2641.  Editor  &  Publisher. 


ESTABLISHED  WEEKLY  adjudicated 
newspaper  in  gorgeous  western  loca¬ 
tion.  4,300  circulation,  $185  gross, 
carrying  itself.  Loyal  readership,  solid 
advertising  base,  area  growing  rapidly. 
Box  3150,  Editor  &  Publisher. 


FOR  SALE  bi-weekly  newspaper  in 
Northern  Arizona.  $500,000  plus 
annual  sales.  Priced  to  sell  at  less  than 
one  time  annual  sales.  For  information 
call  (602)  667-3361  ask  for  Bob. 


ANNOUNCEMENTS 


_ FINANCING _ 

JAMES  MARTIN  CAPITAL  MARKETS 
Request  principles  seeking  $2-25 
million  for  newspaper  acquisition, 
leveraged  buyout  or  re-capitalization,  to 
contact  us  -  PH:  (614)  889-9747.  FAX- 
(614)  889-2659. 


MEDIA  FINANCING  --  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway.  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar.  MO 
65613  (417)  326-8700. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick.  MA 
01037;  (413)  477-6009. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i987) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  ot  copes 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  otcop.es 

Name _  _  _  Title  _ 

Company _ _ 

Nature  of  Business _  _  _  _ 

Address _  _ _ Ste./Apt. _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

MASSACHUSETTS  weekly  group, 
grossing  $250,000.  Please  write: 
BARRY  FRENCH,  Broker  -  Appraiser, 
Ashlawn  Road,  Assonet,  MA  02702. 


METRO  WEEKLY  $1,000,000  gross 
10,000  pd.  3  Colorado  resort  monthlies 
grossing  $300,000  with  25%  cash 
flow.  Growing  trade  magazine 
$600,000  gross  20%  cash  flow.  Sever¬ 
al  weeklies  Zones  6  and  4.  Rickenba- 
cher  Media.  PO  Box  792001,  Dallas, 
TX  75379.  (214)  380-9578. 


MICHIGAN  WEEKLY  &  shopper,  6,200 
paid  subs,  serves  affluent  suburb. 
Project  $527,000  gross  '88.  Priced 
$430,000.  Terms. 

CHICAGO  SUBURBAN  weeklies  & 
shoppers  in  fast-growth  areas.  Grossed 
$2.56  million  in  '87,  project  $3 
million.  Central  plant.  Short  terms. 
DAKOTA  WEEKLY,  county  seat  exclu¬ 
sive,  growth  city.  $450,000  gross. 
Publisher  negotiable. 

IOWA  SEMI-WEEKLY,  gross  $1.6 
million,  5-unit  web  press.  With  real 
estate,  $1.8  million,  terms. 


$1  million  '87,  project  $1.2  million 
this  year.  Serves  affluent  residential 
cities.  Sell  $1  million.  Terms. 

For  information  write: 

ROBERT  N,  BOLITHO 
Bolitho-Sterling 
4210  Johnson  Dr.,Su.  100-A 
Fairway,  KS  66205 

PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
community.  Good  living  in  excellent 
environment  for  right  couple.  Box  3118, 
Editor  &  Publisher. 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  Austin,  TX  78703.  (512) 
476-3950. 


SMART  BUYS 

TENNESSEE  -  Affluent  neighborhoods 
near  major  metropolitan  center  targeted 
by  this  paid  weekly  and  shopper  distri¬ 
buting  22,500  mailed  copies.  Contract 
tabloid  serving  specialized  audience 
also  included.  Real  estate  and  fully 
rented  office  building,  as  well  as  all 
kinds  of  other  assets,  make  terms  very, 
very  flexible.  Start  with  the  stated  price 
of  $850,000  for  the  entire  package  and 
let's  talk.  $850,000 

ARKANSAS  -  Highly  desirable  weekly  in 
one  of  the  most  attractive  areas  in  the 
country.  Paid  circulation  near  7,000 
and  TMC  product  distributes  about 
9,000  additional  copies.  Owner  wants 
other  challenges.  $325,000 

ALSO,  we  have  some  of  the  South's 
finest  properties,  including  groups,  with 
asking  prices  of  from  $60,000  to 
$15,000,000.  Call  for  a  personal, 
confidential  briefing, 

Jim  Hall  Media  Services 
PO  Box  1088 
Troy,  Alabama  36081 
(205)  566-7198 


Highly  profitable  NEW  MEXICO  daily. 
Asking  $600,000  down,  needs 
publisher-owner  or  two  partners. 

Bob  Houk  (602)  398-9112. 


SOUTHEASTERN  U.S.  rural  weekly 
and  job  shop.  $50,000  down,  good 
financing.  Send  resume  to  Box  2641, 
Editor  &  Publisher. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher, 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  GROUP 

In  upper  Rocky  Mountain  county. 
Priced  at  gross  of  $850K  with  $475K 
down.  Management  available. 

3.5  MILLION  GROSS 
Western  unopposed  shopper  with 
management  in  place,  growing  area. 
Owner  retiring.  Priced  below  gross. 
COUNTY  SEAT 

Weekly  in  fast  growing  upper  Rocky 
Mountain  area.  Near  skiing,  fishing, 
etc.  $300K  with  $100K  down. 

Pacific  NW  Newspaper  Assocates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


WELL-ESTABLISHED,  growing  north¬ 
ern  New  England  weekly  in  beautiful 
four-season  recreation  area.  $175,000 
gross.  Box  3112,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $200,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow. 
$400,000  Gross  bi-weekly,  $60,000 
cash  flow.  Unopposed  county  seat 
weekly  m  New  Mexico  $125,000  gross, 
$95,000  priced  with  liberal  terms 
$2,000  paid.  Publisher  77  years  old, 
ready  to  retire.  Jim  Webster  &  Assoc., 
Newspaper  Brokers,  Dallas,  TX  (214) 
722-3030.  Tulsa,  OK  (918) 
234-3876. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

WE  ARE  owner/operators  of  57  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 

Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBLICATIONS  FOR  SALE 

SPORTS  NEWSLETTER 
Weekly  covering  business  aspects  of 
sports.  Excellent  profit  margin.  Asking 
one  year's,  gross  GPP,  PO  Box  946, 
Camden,  ME  04843,  (207)  236-8346, 


ZONE  2.  Two  small  weeklies  &  job 
shop.  Profitable,  self  contained. 
$89,000  cash,  firm.  Box  3130,  Editor 
&  Publisher. 


PUBLICATIONS  WANTED 


Publisher  looking  for  paid  weekly  that 
can  pay  for  itself  and  still  be  profitable. 
Ken  Carr,  13616  Summer  Hill,  Mont¬ 
gomery,  TX  77356.  (409)  582-4512. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team,  "We 
care"  because  we've  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
International  References 
Call  Today.  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc,,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338, 


COMPUTER  CONSULTANTS 

CONFUSED  BY  DESKTOP  PUBLISH¬ 
ING:  Let  hands-on  newspaper  experi¬ 
ence  design  the  most  efficient,  produc¬ 
tive  system  for  your  publication. 
Complete  consulting  and  training. 
(301)  543-0868. 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


COMPUTER  SERVICES 

DISCOUNT  PRICES  -  New  terminals 
and  interfaces  to  be  added  on  to  exist¬ 
ing  CSI/Crosfield  sytems.  We  can  also 
supply  all  other  hardware  items  to 
expand,  put  spares  on  your  shelf  or  to 
self-maintain.  Full  warranty.  Rapid 
Delivery.  Contact  Square  L  Computer 
Corp.  (914)  623-8926. 


CONSULTANTS 

J.M.A.  CONSULTANTS 
Newspapers  -  all  phases 
Advertising  a  specialty 
Seminars  -  Appraisals 
Interum  Management 
Publisher  -  etc.  -  References 
8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 
(303)  690-8444 
(303)  841-8829 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089  (800)  338-9656. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU  TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


HAZARDOUS  WASTE  EQUIP. 

"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
Inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


•  24-P,  48-P,  and  72-P  SHERIDAN 
HARRIS  STUFFERS  Guaranteed 
production:  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX.  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


2  Muller  counter  stackers.  Model  231 
and  270.  (818)  709-1766. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE.  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top.  Belt,  Dock 
Pacers.  Bottom  wrap 

SYSTEMATION,  INC. 

(203)  675-9438  FAX  (203)  678-0437 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


Muller  inserters  available  now. 

WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 


TABLETOP  ROLLER  CONVEYOR 
21’  7-1  2”x  5’3" 

22'  3  4”x  5’3" 

24'  6-1  4"x  5'3" 

16’  5-14”  (Telescopes 
to  22’2")  X  5’3" 

2'8"x  r6"  (Belt  Conveyor) 

7'8"  "T”  Conveyor  (2’6"  Branch) 

STRAP  MACHINES 
3  Ovalstrap  JP  80’s  (4  years  old) 

2  Signodes  MLNZ 
1  Strapex  Table  Top  Tier 

VORTEC  CURVE 
Hall  Motors  for  Conveyors 
Stream  Aligners 
Vertical  and  Horizontal  Hall 
Overhead  Conveyor 

MULLER  227  STACKER  MOTORS 

For  Prices  and  further  information,  call 
Dennis  Creamer  (919)  373-7188. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 

ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island.  SC 
29585.  (803)  237-4022. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


AM  CG  Typesetters,  service  &  parts 
Jeff  (216)  729-2858 


For  sale:  AM  Varityper  equip.  2  Comp 
Set  4800  terminals,  1  Comp  Edit  5618 
terminal,  1  Comp/Edit  5900  typesetter, 
1  7100  processor.  Entire  package  for 
$20,000.  (207)  623-3811.  John 
Maxwell,  Kennebec  Journal. 


MISSOURI  SUBURBAN  WEEKLY  gross 
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EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

PRESSES 

ACCOUNTING 

EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


HARRIS  EQUIPMENT  bought  and  sold. 
Available  systenn  Mux  Chees,  controll¬ 
ers,  etc.  Also  parts  for  2200.  Leave 
message  (201)  265-2448. 


HARRIS  MICROSTOR  1250,  $2000; 
HARRIS  1420  TERMINAL,  $1750; 
HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER.  (216)  831-0480. 

MOT’S  -  available,  7  with  format  option 
2  with  communications.  All  in  excellent 
operating  condition.  Purchase  as  many 
as  you  need.  $500  can  each.  Call  Fred 
Runge  (613)  432-3655  (Renfrew, 
Ontario). 


MUST  SELL! 

AM  Varityper  Epics  6100  typesetter,  3 
Epics  314  terminals,  fonts.  Best  offer. 
Greg,  (617)  232-6841. _ 

ONE  SYSTEM  PE  TERMINALS:  8's 
$1000,  12's  $1600,  28's  $2000; 
Save  on  PCB's  at  half  of  manufacturer 
price.  90-day  warranty.  We  will  repair 
your  CPU  spare  PCB's. 

BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


FACTORY  REI4ANUFACTURED 
TYPESETTING  EQUIPMENT 


Direct  from  Compugraphic 
Most  models  available 
Complete  systems  start  as  low  as  $7,495 
1-800-U-CALL-CG 


_ PRESSES _ 

4-unit  Urbanite 

6-unit  Urbanite.  Both  available  now. 
WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

GOSS  COMMUNITY  add-on’s  complete¬ 
ly  rebuilt  with  warranties. 

6-Unit  Goss  Suburban 
4-Unit  Goss  Urbanite 
2-Unit  Newsking 
2-Unit  Mergenthaler 
Suburban  Add-on  unit  &  folders 
All  equipment  ready  for  immediate 
shipment. 

WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  14  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP’s. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966, 
excellent  starter  press 

4  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

5  Unit  Community,  Community 
folder  1977 

11  Unit  Urbanite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COTTRELL 
1  Add-on  V-15A  doctor  unit 
5  Unit  V-15A  with  JF7  folder  1979 
or  JF15 

Add-on  V25  unit 

5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU'RE  CONSIDER- 
INO  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


NEWSPAPER  PRESSES 

22"  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units.  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 


SHOW  PIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA  Tech  for  sale.  Completely  rebuilt. 
Cylinders,  vibrators,  fountain  rolls,  etc. 
New  cylinders,  bearers,  high  precision 
SKF  main  bearings.  Ready  to  slip  in  or 
add  on. 

*  125  horse  power  motor  tor  Harris 
press,  low  time. 

Will  install,  available  now. 

DME  paster  like  new,  60-inch  web 
width,  45-inch  roll  diameter.  Very  good 
price. 

N1650,  66-inch  balloon  formers,  with 
drive,  platforms,  etc.  Complete. 

Call  Burt,  Presstime  International, 
(401)  348-8683. 


V-22  HARRIS 

3  add-on  Doctor  units  can  be  seen 
running.  Contact:  Don  Catherman 
(504)  522-6144. 


HELP 

WANTED 


ACADEMIC 


OHIO  STATE  UNIVERSITY  seeks  appl¬ 
icants  for  Kiplinger  Chair  in  Public 
Affairs  Reporting.  The  Kiplinger  Profes¬ 
sor  works  with  small,  select,  group  of 
midcareer  journalists.  Students  earn 
M.A.  in  Journalism.  Candidates  must 
have  minimum  of  10  years  public 
affairs  reporting  experience;  national 
reporting  an  asset.  Salary  range 
$65,000  to  $77,000.  Appointment 
effective  July  1,  1989,  renewable 
annually  to  maximum  five  years.  Appli¬ 
cations  and  vitae  to  Professor  Sharon 
West,  Ohio  State  University  School  of 
Journalism,  242  West  18th  Avenue, 
Columbus,  Ohio  43210.  Review  of 
applications  begins  October  15,  1988. 
Ohio  State  University  is  an  EO  AA 
employer.  Women  and  minorities  are 
strongly  encouraged  to  apply. 


SEARCH  REOPENED 
DIRECTOR  of  School  of  Mass  Commu¬ 
nication  sought  by  Bowling  Green  State 
University  beginning  Fall  1989.  Applic¬ 
ant  must  have  significant  media  experi¬ 
ence  and  research  record  worthy  of  full 
professor  rank.  Administrative  experi¬ 
ence  with  proven  record  of  attracting 
outside  funding  desirable.  Program 
consists  of  accredited  Dept,  of  Journal¬ 
ism  with  10  faculty  members  and  380 
undergraduates;  Dept,  of  Radio-TV- 
Film  with  eight  faculty  members  and 
340  undergraduates;  and  graduate 
program  offering  MA  and  PhD  degrees 
with  35  graduate  students.  Attractive, 
state-of-the-art  facilities.  Salary  compe¬ 
titive.  Deadline:  Oct.  1,  1988,  or  until 
suitable  candidates  are  identified.  Send 
credentials  and  names  of  three  current 
references  to  Dr.  Ray  Laakaniemi,  Mass 
Communication  Director  Search 
Committee,  School  of  Mass  Communi¬ 
cation,  Bowling  Green  State  University, 
Bowling  Green,  OH  43403.  BGSU  is  an 
Affirmative  Action/Equal  Opportunity 
Employer.  Minorities  and  women  are 
encouraged  to  apply. 


CREDIT  MANAGER  -  A  Zone  2  daily 
seeks  an  aggressive  Credit  Manager  to 
work  in  an  automated  credit  environ¬ 
ment.  The  person  we  are  looking  for 
must  have  experience  in  all  aspects  of 
credit  and  collections.  In  addition,  they 
must  have  excellent  communication 
and  managerial  skills.  Send  resume 
with  salary  requirements  to:  Box  3149, 
Editor  &  Publisher. 


ADMINISTRATIVE 

AD  DIRECTOR  The  Daily  News  Leader, 
an  aggressive  18,500  daily,  has  an 
excellent  opportunity  for  a  highly  moti¬ 
vated  individual  to  direct  our  ad.  depts. 
Successful  candidate  will  have  3-5  yrs. 
of  documented  sales  management  and 
staff  development  exp.  We  offer  a  full 
benefit  package  and  advancement 
opportunities  within  the  Multimedia 
organization.  Send  resume  and  salary 
history  to  Gen.  Mgr.,  Daily  News  Lead¬ 
er,  PO  Box  59,  Staunton,  VA  24401. 


ASSOCIATE  DIRECTOR 
Office  of  University  Relations 
Responsibilities  include  media  rela¬ 
tions  and  internal  communications. 
Required  qualifications:  6-10  years 
professional  experience  in  news,  public 
affairs  or  related  enterprise;  Bachelor’s 
degree;  appropriate  management  and 
communications  skills.  Application 
deadline:  September  9.  For  a  complete 
position  description  and  required  and 
preferred  qualifications,  contact  Asso¬ 
ciate  Director  Search,  Office  of  Univer¬ 
sity  Relations,  The  University  of 
Kansas,  Lawrence,  KS  66045.  (913) 
864-4115.  An  EO/AA  employer. 


Associate  Publisher  -  National  chain  of 
specialty  papers  seeks  associate 
publishers  to  head  metro-wide  editions. 
Start-ups  &  established.  Commissions 
&  profit-sharing.  Send  resume  to  SSNI, 
8169  Webster,  Denver,  CO  80003  or 
call  (303)  421-8171. 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

We  are  one  of  the  fastest  growing  news¬ 
papers  in  the  fastest  growing  area  of  the 
country.  Located  in  the  Atlanta  area, 
the  Gwinnett  Daily  News  is  seeking  an 
experienced  telephone  sales  manager. 
Candidates  must  be  experienced  in 
modern  classified  telephone  systems, 
possess  leadership  skills,  planning  abil¬ 
ities  and  be  able  to  create  and  imple¬ 
ment  sales  development  programs. 

We  are  a  member  of  The  New  York 
Times  Regional  Newspaper  Group  and 
offer  exceptional  career  potential.  Inter¬ 
ested  candidates  should  send  a  resume 
and  summary  letter  tO:  Van  Esselstyn, 
CAM-Gwinnett  Daily  News,  PO  Box 
1000,  Lawrenceville,  GA  30246. 


MARKETING  MANAGER  for  multi¬ 
paper,  family-owned  group  Must  have 
ad  and  circulation  management  experi¬ 
ence.  Company  has  grown  500%  in  10 
years  and  president  needs  help.  Apply 
by  resume  including  salary  history  to 
Box  3136,  Editor  &  Publisher. 


PUBLISHER  of  large  three-day-a-week 
newspaper  near  Nashville,  TN.  Circula¬ 
tion  10,000.  Named  best  newspaper  in 
its  class  last  year  by  TPA.  You  will  be 
responsible  for  day-to-day  operation, 
budget  preparation  and  profitability. 
Excellent  salary,  bonus  and  benefits. 
Send  resume  to:  VP-CEO,  Newspaper 
Div.,  Box  8167,  Savannah,  GA  31412. 


Plans  will  get  you 
into  things  but  you 
will  have  to  work 
your  way  out. 


Will  Rogers 


ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 

E8rP  CLASSIFIEDS 

It’s  your  people-to-people  meeting  place! 


VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ART/GRAPHICS 


HELP  WANTED 
CIRCULATION 


I 

i 


ADMINISTRATIVE 


PUBLISHER 

American  City  Business  Journals,  the 
nation’s  leading  publisher  of  local  busi¬ 
ness  publications,  is  searching  for  a 
professional  with  knowledge  of  all 
aspects  of  newspaper  publishing  for  its 
south  Florida  market.  The  individual  we 
seek  must  be  an  excellent  administra¬ 
tor,  be  able  to  handle  personnel  deci¬ 
sions  well,  have  the  desire  to  work  with 
a  talented  staff,  and  have  the  skills 
necessary  to  deal  effectively  and 
personally  with  the  top  business  leaders 
of  south  Florida.  You  must  also  under¬ 
stand  targeted  marketing,  have  good 
sales  skills,  exhibt  energy  and  ambition 
and  understand  financial  management. 
American  City  Business  Journals  offers 
an  excellent  salary,  bonuses  and  bene¬ 
fits.  Qualified  candidates  please  send 
your  letter  and  or  resume  tO:  Rick  Muss- 
er.  Vice  President  Operations,  American 
City  Business  Journals,  c/o  South  Flori¬ 
da  Business  Journal,  7950  Northwest 
53rd  St.,  Suite  210,  Miami,  FL  33166. 


PROGRESSIVE  NORTHWEST  newspap¬ 
er  company  seeks  hands-on  publisher  to 
oversee  rapidly  growing  coastal  opera¬ 
tion.  If  you  are  a  team  player,  well- 
organized,  creative,  quality-conscious 
and  can  do  more  than  one  thing  at  a 
time,  then  this  job  is  for  you.  Excellent 
compensation  package  includes  a  wide 
variety  of  fringe  benefits  and 
performance-oriented  bonus.  Daily  & 
weekly  newspaper  experience  preferred. 
Send  resume,  references  and  salary 
history  tO:  Box  3095,  Editor  & 
Publisher. 


PUBLISHER/GEN.MGR. 
REAL  ESTATE  JOURNAL 

Successful  weekly  trade 
paper  for  commercial/indus¬ 
trial  real  estate  industry 
seeks  experienced,  energe¬ 
tic  and  creative  person  for 
new  regional  edition  to  serve 
Maryland/Vi  rginia/D.C. 
Strong  sales  mgt.,  admin, 
and  production  knowledge 
req'd.  Excellent  salary/profit 
sharing.  Send  detailed 
resume  and  salary  history  in 
confidence  to: 

Richard  T.  Kanter,  Pres. 
Lionmark  Publications,  Inc. 
PO  Box  8588 
Cherry  Hill,  NJ  08002 


_ ADVERTISING _ 

ADVERTISING  SALES 
Immediate  opening  in  Charlotte,  NC, 
for  an  aggressive  advertising  salesper¬ 
son  with  a  proven  track  record  to  handle 
major  retail  accounts  in  a  competitive 
market.  Excellent  sales  and  presenta¬ 
tion  skills  required.  College  degreee 
preferred.  Salary  commensurate  with 
experience  plus  excellent  company 
benefits.  Send  resume,  salary  history/ 
requirements  to:  Personnel  Services 
Manager,  The  Charlotte  Observer,  600 
S.  Tryon  St.,  Charlotte,  NC  28202. 

EOE/M/F. _ 

RETAIL  MANAGER 

Excellent  opportunity  for  aggressive,  peo¬ 
ple-oriented  manager  to  join  award-win¬ 
ning  32,000  P.  M.  newspaper  that  has  de¬ 
veloped  more  than  twenty  publishers  for 
our  growing  group  of  community  newspa¬ 
pers.  Send  resume  to  William  A.  Kirkland, 
Jr.,  Publisher,  The  Daily  Progress,  PO  Box 
9030,  Charlottesville,  VA  22906. 


ADVERTISING  MANAGER  with  7-paper 
weekly  group.  Unusual  opportunity  for 
sales  person  with  management  skills. 
Write:  Hanes  Byerly,  1000  Armory  Dr., 
Franklin,  VA  23851. 


ADVERTISING  SALES  PERSON 
Classified  advertising  outside  sales 
position  available  at  the  Yakima  Herald- 
Republic.  Account  sales  or  media 
experience  preferred.  Educational 
background  or  two  years  experience  in 
marketing  or  related  field  will  be 
considered.  Call  Personnel  Director  Kay 
Cause  at  (509)  248-1251  or  send 
resume  to  PO  Box  9668,  Yakima,  WA 
98909.  EOE 


CLASSIFIED  ADVERTISING  MANAGER 
We’re  a  45,000  7-day  daily  in  a  highly 
competitive  market  and  are  looking  for 
an  aggressive,  self-starter  to  direct  our 
classified  department. 

Candidate  must  be  a  take-charge  indivi¬ 
dual  who  can  train  and  motivate  an 
aggressive  sales  staff,  and  who  has  a 
strong  classified  background.  Proven 
success  in  directing  a  telemarketing 
department  is  a  plus. 

We  offer  an  excellent  compensation  and 
benefits  package  and  lots  of  room  for 
career  growth.  Send  resume  to  Steve 
Roszczyk,  Marketing  Director,  Tribune 
Chronicle,  240  Frankin  St.  SE,  Warren, 
OH  44482. 


CLASSIFIED  AD  MANAGER 
Excellent  career  opportunity  in  growth 
market  of  sunny  Arizona  for  an  exper¬ 
ienced,  aggressive  classified  manager 
strong  in  telephone  sales,  training,  staff 
motivation  and  new  business  develop¬ 
ment  for  staff  of  55.  Daily  combined 
circulation  of  142,000,  Sunday 
165,000.  We  offer  excellent  salary, 
bonus  and  benefit  package.  Send 
resume  to  Cathy  Davis,  Advertising 
Director,  Tucson  Newspapers,  Inc.,  PO 
Box  26887,  Tucson,  AZ  85726. 


CLASSIFIED  ADVERTISING 
ENTRY-LEVEL 

Busy  Manhattan  office  seeks  clerk  in 
Classified  Advertising  Department.  The 
ideal  candiate  must:  type  40  wpm.,  be 
a  good  speller,  be  industrious,  be  able 
to  meet  deadlines,  and  have  a  clear, 
pleasant  phone  manner.  Interesting 
work  using  CRT.  New  York  City  area 
residents  only.  Send  resume  to  Box 
1234,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
Position  available  to  head  classified 
department  of  a  70,000  daily  in  Zone 
4.  Extensive  classified  sales,  supervis¬ 
ory,  leadership,  management,  training 
and  classified  computer  operation  skills 
a  must.  Send  cover  letter,  resume,  job 
references  and  salary  history  to  Box 
3117,  Editor  &  Publisher. 


DISPLAY  AD  SALESPERSON 
Tired  of  the  rat  race?  Come  to  Wyoming 
where  the  living  is  great.  Aggressive, 
experienced  salesperson  needed. 
Contact  Publisher,  Northern  Wyoming 
Daily  News,  Box  508,  Worland,  WY 
82401. 


RETAIL  SALES  MANAGER 
Fast  track  for  proven  performer.  Grow¬ 
ing  market,  BIG  10  university,  state 
capital,  68,000/83,000  AM  daily 
award-winning  newspaper  make  this  an 
opportunity  for  an  aggressive,  exper¬ 
ienced,  hands-on  manager.  Send 
resume  to  Randi  Austin,  Lansing  State 
Journal,  Gannett  Co.  Inc.,  120  East 
Lenawee,  Lansing,  Ml  48919.  EOE 


SALES  (Telemarketing)  MGR. 
for  classified  advertising  phone  dept, 
with  large  weekly  publication.  Send 
resume  to:  Publisher,  Dollar  Saver 
Publications,  37365  Centralmont  PL, 
Fremont,  CA  94536. 


EDITOR  &  PUBLISHER  for  August  6,  1988 


ARTIST  WANTED 

We’re  looking  ahead  to  a  redesign  and 
new  offset  presses.  Need  an  artist  adept 
at  illustration,  charts  and  graphs,  Mac. 
Four  years  experience  preferred. 
Contact:  Jeff  Bredenberg,  AME/ 
Graphics,  Wilmington  News  Journal, 
PO  Box  nil,  Wilmington,  DE  19899. 
(302)  573-2081. 

ASSISTANT  HOME 

DELIVERY  MANAGER 

The  Charleston,  SC  Post-Courier  seeks 
an  experienced  hands-on  manager  to 
assist  in  managing  our  metro  circulation 
department  consisting  of  22  DMs  and  4 
zone  managers.  The  ability  to  motivate 
and  train  is  essential.  Send  resume  and 
salary  requirements  to:  Douglas 
Sumrell,  Circulation  Director,  Evening 
Post  Publishing,  134  Columbus  St., 
Charleston,  SC  29402. 

ART/EDITORIAL 

EXPERIENCED  ARTIST/COPYWRITER 
The  Times-Picayune  of  New  Orleans  has 
an  immediate  opening  for  a  person 
experienced  in  graphic  design,  illustra¬ 
tion,  layout,  and  the  production  of 
camera  ready  mechanicals.  Writing 
assignments  will  include  promotional 
copy  for  print  and  broadcast.  Must  be 
able  to  take  projects  from  inception 
through  all  phases  to  completion.  Must 
be  able  to  work  independently  as  well  as 
enjoy  working  as  a  member  of  the  team. 
Submit  resume  and  samples  of  recently 
published  works  to  Personnel  Manager. 
Attn:  Artist/Copywriter;  The  Times- 
Picayune,  3800  Howard  Ave,,  New 
Orleans,  LA  70140.  An  equal  opportun¬ 
ity  employer  M/F. 

CIRCULATION  MANAGER 

We  are  an  8,000  circulation  Zone  5 
daily  with  companion  shopper  looking 
for  an  experienced  leader  to  join  our 
management  team.  Offering  competi¬ 
tive  salary  plus  bonus  combined  with 
excellent  benefits  package  and  profit 
sharing  plans.  Excellent  market.  Please 
send  your  resume  including  salary 
history  to  Box  3084,  Editor  & 
Publisher. 

CIRCULATION  MANAGER 
Shirt-sleeve  manager  for  60,000  plus 
daily/Sunday  at  a  Zone  2  union  shop. 
Candidate  should  possess  organization¬ 
al  and  leadership  skills.  Experience  in 
home  delivery  and  single  copy  equally 
important.  Good  promotional  and  sales 
know-how  a  definite  plus.  Should  have 

2  to  5  years  managerial  experience.  The 
right  person  will  be  compensated  hand¬ 
somely.  Send  resume  and  salary  history 
to  Box  3086,  Editor  &  Publisher, 

THE  MODESTO  BEE 

A  McCLATCHY  NEWSPAPER 
NEEDS  A  NEWSROOM  ARTIST 

The  Modesto  Bee  is  looking  for  a  news¬ 
room  artist.  Great  opportunity  for 
candidate  with  strong  background  in 
color  and  knowledge  of  color  reproduc¬ 
tion.  The  Bee  is  converting  this  Fall  to 
full  color  and  a  new  8-unit  flexographic 
press.  In  addition  to  color  experience, 
candidates  must  have  strong  design  and 
illustrative  skills.  We  also  need  some¬ 
one  with  Macintosh  computer  skills  who 
can  translate  ideas  and  concepts  into 
informational  charts  and  graphics.  3 
years  newsroom  experience  desired. 
Competitive  salary,  ($325-5682  a 
week,  based  upon  experience). Deadline 
to  apply  is  8/26/88.  Send  resume  with 
professional  references  to  Personnel, 
The  Modesto  Bee,  PO  Box  3928, 
Modesto,  CA  95352.  EOE. 

CIRCULATION  MANAGER 

We  offer  an  unusual  opportunity:  small 
Zone  2  daily  will  pay  big  paper  salary  for 
the  talent,  experience  to  fix  this  prob¬ 
lem:  population  growing  rapidly,  news¬ 
paper  not  growing  at  all.  Need  a  three 
year  commitment.  Send  resume  to  Box 
3094,  Editor  &  Publisher. 

CIRCULATION  SALES  and  PROMO¬ 
TIONS  MANAGER  needed  for  Zone  6 
newspaper.  Circulation  builder  wanted. 
Great  opportunity  for  motivated  mana¬ 
ger  who  can  develop  programs  for 
increasing  circulation  through  tele¬ 
phone,  crew  and  carrier  sales.  Proven 
experience  needed.  Good  working  envi¬ 
ronment  plus  salary  and  benefit  pack¬ 
age.  Reports  to  circulation  director. 
Send  resume  to  Box  3099,  Editor  & 
Publisher. 

CAMERA  ROOM 

EXPERIENCED  CAMERA  PERSON 
Full-time  with  a  working  knowledge  of 
halftone  techniques,  two  color  stripping 
and  platemaking.  Ideal  applicant  will 
have  two  years  or  more  experience,  be 
able  to  handle  deadlines  calmly  and 
able  to  provide  good  references. 
Premium  wages  based  on  experience. 
Contact  Chris  Eddings,  North  Shore 
Weeklies,  (508)  356-5141. 

CIRCULATION  SALES  MANAGER 

We  are  seeking  an  aggressive  hands-on 
manager  to  supervise  our  sales  and 
promotion  program.  Responsibilities 
include:  telemarketing,  crewing, 
carrier/DSM  sales  contest,  target  mark¬ 
eting  and  sample  programs.  Must  be 
able  to  manage  effectively  and  handle 
several  assignments  simultaneously. 
Three  years  minimum  experience.  This 
is  a  growth  market  with  heavy  competi¬ 
tion  located  in  central  New  Jersey.  We 
offer  an  excellent  starting  salary  and 
bonus  program  along  with  a  complete 
benefits  package.  Please  send  resume 
and  salary  history  to  Box  3146,  Editor  & 
Publisher. 

CIRCULATION 

CIRCULATION  MANAGER  needed  for 
small  Missouri  daily  to  reorganize  distri¬ 
bution  system  and  to  establish  strong 
promotion  and  sales  efforts.  Good  posi¬ 
tion  for  no.  2  person  wanting  to  shine. 
Send  resume  and  salary  history  to  Box 
3123,  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER 

The  Vindicator,  a  90,000  evening,  140,000  Sunday  publica¬ 
tion  in  Youngstown,  Ohio,  is  looking  for  a  Home  Delivery 
Manager.  Applicants  should  be  experienced  in  all  aspects 
of  circulation  with  a  minimum  of  three  years  management 
experience.  This  manager  will  direct  twenty  full-time  district 
managers.  Send  resume  and  salary  requirements  to:  C. 
Edward  Powell,  Circulation  Manager,  PO  Box  780,  Youngs¬ 
town,  Ohio  44501.  All  responses  held  in  confidence.  No 
phone  calls. 
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CIRCULATION  MANAGER  needed  on 
17,000  daily  newspaper  and  17,000 
TMC.  Must  have  at  least  5  years  experi¬ 
ence  and  be  knowledgeable  in  all 
aspects  including  ABC  and  TMC  distri¬ 
bution.  Good  benefit  package.  In  a  love 
ly  city  with  excellent  school  disrict 
Write  Otto  Wick,  Midland  Daily  News 
124  S.  McDonald,  Midland,  Ml  48640 

CIRCULATION  DIRECTOR  WANTED 
Zone  6,  7-day,  mornings.  Send  resume 
and  salary  requirements  to  Box  3138, 
Editor  &  Publiser. 

CIRCULATION  DIRECTOR  for  a  7-day 
morning  paper  in  North  Dakota's  attrac¬ 
tive  capital  city.  AM  conversion  has  put 
us  6%  over  a  year  ago,  and  we're  ready 
to  capture  an  even  bigger  share  of  a 
multi-county  market.  Candidates 
should  be  comfortable  with  computers, 
good  with  people  ad  absolutely  commit¬ 
ted  to  growth.  Send  cover  letter  and 
resume  to  Paula  Redmann,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502.  Application  deadline:  Septem¬ 
ber  5th.  1988 

DIVISION  SALES  MANAGER 
Due  to  our  continued  growth  throughout 
the  midwest,  the  Chicago  Tribune  has  a 
career  opportunity  in  our  National 
Circulation  Department  for  an  accom¬ 
plished  and  experienced  circulation 
professional.  This  position  is  responsi¬ 
ble  for  circulation  activities  in  our 
Michigan  territory  and  requires  a  close¬ 
working  relationship  with  our  indepen¬ 
dent  agents,  distributors,  and  retail 
outlets.  Selected  candidate  will  be  an 
aggressive  individual  who  is  capable  of 
working  independently  and  has  a  strong 
background  in  circulation  sales  and 
marketing.  Relocation  to  the  territory  is 
strongly  encouraged.  For  consideration 
send  your  resume  and  salary  history  in 
confidence  to  Jim  Sollenberger, 
Employee  Relations  (DSM),  Chicago 
Tribune,  777  West  Chicago  Ave., 
Chicago,  IL  60610. 

HOME  DELIVERY  MANAGER 
The  Post-Star  is  seeking  an  aggressive 
hands-on  manager  to  supervise  5 
district  managers  in  a  growing  market. 
The  successful  candidate  should 
possess  strong  people  skills,  and  have 
the  ability  to  train  and  motivate  our 
current  district  manager  force.  Candi¬ 
date  should  also  have  a  proven  track 
record  with  a  minimum  of  3  years 
management  experience.  The  position 
reports  directly  to  the  Circulation  Direc¬ 
tor.  We  offer  an  excellent  starting  salary 
and  bonus  program  along  with  a 
complete  benefit  package.  Interested 
candidates  should  send  a  cover  letter 
and  resume  along  with  references  and 
salary  history  tO:  The  Post-Star,  Attn: 
William  Sara,  PO  Box  2023,  Glens 
Falls,  NY  12801. 

HOME  DELIVERY  MANAGER 
Growing  30,000  plus,  AM  daily  in 
northern  California  needs  a  home  deliv¬ 
ery  professional  with  demonstrated 
leadership  and  organizational  skills. 
Creative  abilities  a  must.  5  or  more 
years  experience  as  a  division  or  zone 
manager  preferred.  Please  send  resume 
and  salary  history  to  Box  3135,  Editor  & 
Publisher. 

REGIONAL  SALES  MANAGER 
TELEPHONE  SALES 
The  leader  in  newspaper  circulation 
telemarketing  seeks  a  self-starting  sales 
manager.  Promotion  to  regional  position 
and  vice  presidency  within  first  year. 
Ideal  candidate  will  have  3  to  5  years 
experience  in  circulation  or  telephone 
sales  and  the  abiliW  to  call  on  top  circu¬ 
lation  executives.  Travel  a  must,  reloca¬ 
tion  possible.  All  replies  kept  confiden¬ 
tial,.  Send  resume  and  earning  require¬ 
ments  to:  Dick  Levis,  Levis  Sales,  Inc,, 
4  Lincoln  Place,  Madison,  NJ  07940. 
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CIRCULATION  MANAGER 
Fast-growing,  Zone  5,  daily  newspaper 
needs  an  aggressive  circulation  mana¬ 
ger.  Must  have  a  working  knowledge  of 
Collier-Jackson  circulation  system  and 
youth  carrier  delivery  practices.  Send 
resume  to  Box  3122,  Editor  & 
Publisher. 

MARKETING  COORDINATOR 
An  excellent  opportunity  awaits  you  at 
The  Philadelphia  Daily  News.  Our  newly 
created  position  of  marketing  coordina¬ 
tor  will  expose  you  to  all  facets  of  circu¬ 
lation  within  the  newspaper  industry 
giving  you  the  necessary  expertise 
required  for  a  successful  career  in  the 
publishing  field.  This  position,  which 
will  be  structured  around  an  18-24 
months  hands-on  field-oriented  training 
program,  will  involve  you  in  activities 
such  as  field  promotion  contests,  mark¬ 
et  research,  coordinated  efforts  with 
field  personnel  and  involvement  in 
effective  marketing  and  sales  strategy 
for  the  Daily  News.  Candidates  tor  this 
psition  must  have  a  bachelor's  degree 
in  business  (MBA  preferred)  combined 
with  2-3  years  marketing  experience. 
Excellent  communications  skills  are 
also  required  and  previous  newspaper 
experience  is  an  added  plus.  In  addition 
to  the  excellent  opprtunities  available 
to  you  within  the  Daily  News  organiza¬ 
tion,  we  offer  an  excellent  starting 
salary  and  benefit  package.  Interested 
candidates  should  send  a  resume  with 
salary  requirements  to:  Donna  Sheck- 
ler.  Human  Resources  Department, 
Philadelphia  Newspapers  Inc.,  PO  Box 
8263,  Philadelphia,  PA  19101. 

MOTOR  ROUTE  MANAGER 
We  are  seeking  an  aggressive,  hands-on 
manager  to  supervise  25  motor  route 
drivers  in  a  growing,  competitive  mark¬ 
et.  Looking  for  a  candidate  with  a 
proven  track  record  with  minimum  of  2 
years  motor  route  experience.  We  offer 
an  excellent  starting  salary  and  bonus 
program  along  with  a  complete  benefit 
package.  Please  send  resume  along 
with  references  and  salary  history,  to 
Gary  Robinson,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 

OPERATIONS  MANAGER 
Fast-growing  daily  in  the  Southwest 
looking  for  a  dynamic  person  to  super¬ 
vise  customer  service,  circulation 
accounting  and  office  record  keeping 
including  ABC  auditing.  Computer 
system  knowledge  a  must.  Single  copy 
experience  a  plus.  Please  send  resume 
to  Cox  Arizona  Publications,  Att:  L. 
Sheldon,  PO  Box  1547,  Mesa,  AZ 
85211.  EOE,  M/F. 

DATA  PROCESSING 

COMPUTER  SYSTEMS  ANALYST 
Challenging  position  available  in  the 
exciting  East  Bay  area  of  San  Francisco. 
Individual  responsible  for  planning  and 
scheduling,  processing,  assisting 
computer  users  and  programming. 
Minimum  2  years  experience  on 
HP3000  computer  with  COBOL  prog¬ 
ramming  skills.  Send  resume  and  salary 
requirement  to  Ginny  Bull,  Alameda 
Newspaper  Group,  PO  Box  5050, 
Hayward,  CA  94540. 

SYSTEMS  ANALYST 
Metropolitan,  7-day,  100,000  plus 
circulation  newspaper  seeking  systems 
analyst  experienced  on  IBM-38/Multi 
Task  System  with  full  knowledge  of 
RPG3  and  COBOL  languages.  Experi¬ 
ence  with  PC's  a  plus.  Individual  will  be 
responsible  for  functions  of  data 
processing  department,  interfacing  with 
all  departments  and  users,  along  with 
the  writing  of  programs.  Would  prefer 
individual  with  a  4  year  degree  and  3-5 
years  newspaper  experience.  Excellent 
salary  and  benefits  package.  Send 
resume  with  salary  requirements  to  Box 
3151,  Editor  &  Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

AGGRESSIVE  AWARD-WINNING  twice 
weekly  community  newspaper  on  Cali¬ 
fornia's  beautiful  and  growing  central- 
coast  seeks  hard-working,  enterprising 
reporter  to  cover  two  cities,  some 
features  and  general  assignments.  Two 
years  experience  required.  Camera 
skills  and  dependable  car  needed.  Send 
resume  and  clips  tO:  Jerry  Bunin,  Five 
Cities  Times  Press  Recorder,  PO  Box 
460.  Arroyo  Grande,  Ca  93420. 

AGGRESSIVE  REPORTER(s)  needed  for 
Zone  5  semi-weekly.  City  government, 
schools,  sports  and  features.  Must  be 
self-starter  and  able  to  use  camera. 
Reply  with  resume,  samples,  references 
and  salary  history  to  Box  3144,  Editor  & 
Publisher. _ 

ASSISTANT  SPORTS  EDITOR 
The  Montgomery  Journal,  40,000 
circulation  suburban  daily  outside 
Washington,  DC  seeks  ambitious, 
experienced  assistant  sports  editor. 
Must  have  command  of  grammar,  style 
and  have  an  eye  for  detail  and  a  nose  for 
good  story.  We  specialize  in  local  high 
school  and  college  sports. 

Send  resume  and  writing  samples  to 
Mark  Tosh,  Sports  Editor,  Montgomery 
Journal,  2  Research  Court,  Rockville, 
MD  20850, 

Proof  of  identity  and  eligibility  for  US 
employment  required. 

_ EOL _ 

BUSINESS  EDITOR 
The  Lincoln  (Neb.)  Journal  is  looking  for 
a  business  editor.  Position  involves 
selection  of  stories  and  graphics,  edit¬ 
ing,  managing  staff  and  writing.  Prefer 
at  least  5  years  journalism  experience, 
including  some  business  reporting. 
Send  resume,  writing  samples  and 
salary  requirements  to:  Bob  Moyer, 
Lincoln  Journal,  PO  Box  81689, 
Lincoln,  NE  68501. 

BUSINESS  EDITOR 
The  Milwaukee  Journal,  Wisconsin's 
largest  newspaper,  is  in  the  market  for 
an  experienced  editor  to  direct  its 
aggressive,  expanding  business  news 
coverage.  We're  looking  for  a  hard  work¬ 
ing  newspaper  journalist  with  proven 
editing  skills,  demonstrated  manage¬ 
ment  ability  and  an  enthusiasm  tor 
business  journalism.  Salary  commensu¬ 
rate  with  experience.  Send  letter, 
resume,  salary  history  and  tearsheets  of 
stories  you've  handled  to:  Steve 
Hannah,  Manag^^ng  Editor,  The  Milwau¬ 
kee  Journal,  PO  Box  661,  Milwaukee, 
Wl  53201. 

CITY  EDITOR 

Community-oriented,  30,000  circula¬ 
tion  daily  seeks  city  editor.  Must  have 
high  standards  and  good  people  skills. 
$30, 000-plus  to  start.  Box  3146, 
Editor  &  Publisher. 

COPY  EDITOR 

Award-winning  30,000,  midwest  AM 
daily  seeks  versatile  copy  editor  to  work 
on  out  fully  paginated  news  desk. 
Desire  solid  editor  who  works  fast  and 
clean  under  deadline  pressure  and  who 
can  quickly  assemble  graphics  and 
design  pages  with  some  flare:  We'll 
teach  you  pagination  on  Harris'  new 
8300  system.  Direct  inquires  to  Gary 
Marx,  News  Editor,  The  Southern  Illi¬ 
noisan.  PO  Box  2108,  Carbondale,  IL 
62902. 

COPY  EDITOR 

A  great  opportunity  for  a  rare  commodi¬ 
ty.  If  you  have  two  years  desk  experi¬ 
ence  on  a  small  daily  or  large  weekly, 
edit  instead  of  just  read  copy,  know 
layout  and  write  crisp  heads,  we  offer 
immediate  challenge,  a  door  to  future 
advancement  and  a  top  salary.  Not 
everybody  can  work  for  us.  Just  the 
best.  Send  resume,  clips,  references  to: 
Terrence  M,  Brennan,  Editor,  The 
Mercury,  Hanover  &  King  Sts.,  Potts- 
town,  PA  19464. 

EDITOR 


HELP  WANTED 

_ EDITORIAL _ 

COPY  EDITOR 

New  Hampshire's  largest  newspaper 
has  night  copy  desk  openings.  Starting 
pay  $33,OO0  plus,  with  excellent  bene¬ 
fits.  Two  years'  daily  newspaper  desk 
experience,  proven  editing  and  layout 
ability  essential.  Send  resume,  refer¬ 
ences  and  clips  to:  C.  Perkins,  Manag¬ 
ing  Editor,  The  Union  Leader,  PO  Box 
780,  Manchesto,  NH  03105. _ 

CREATIVE  EDITOR  needed  to  breathe 
new  life  into  tired  product.  Small  daily 
in  beautiful  resort  area  of  northen 
Michigan  offers  outdoor  lifestyle  and 
advancement  within  growing  media 
company.  Call  Rip  (616)  627-7144. 

EDITOR  for  7,000  circulation  county 
seat  weekly  newspaper  and  1,300  circ. 
sister  paper.  Staff  of  four.  Salary  and 
benefits.  Send  credentials  to  Allegan 
County  News  &  Gazette,  PO  Box  189, 
Allegan,  Ml  49010. 

EDITOR 

For  Appaloosa  Journal,  an  international 
4/C  horse  magazine.  Must  be  a  skilled 
writer,  photographer  and  administrator 
with  a  strong  interest  in  horses.  News 
writing  background  preferred.  Send 
resume  and  salary  history  to:  Darrell 
Dodds,  Executive  Secretary,  Appaloosa 
Horse  Club,  Inc.,  PO  Box  8403, 
Moscow,  ID  83843. 

EDITORIAL  WRITER.  7-day,  44,000 
independent  paper  concentrates  on 
local  and  state  issues.  Hard-hitting,  no 
sacred  cows.  You  can't  find  a  better 
place  to  live.  Send  resume  and  3  clips 
tO:  Edward  D.  Casey,  Executive  Editor, 
The  Capital,  PO  Box  911,  Annapolis, 
MD  21404. 

EDITORIAL  PRO 

We  are  looking  for  a  quality-oriented 
person  with  ability  to  organize  editorial 
staff.  Responsibilities  include  plan¬ 
ning,  production  and  layout  of  four- 
color  monthly  magazine;  writing  own 
articles;  editing  articles  written  by  other 
writers.  Position  open  in  Sun  Belt. 
Excellent  living  conditions  for  bringing 
up  a  family.  We  are  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only.  Inter¬ 
view  required.  Send  resume  with  letter 
explaining  qualifications,  clips,  refer¬ 
ences  and  salary  history  to  Box  3143, 
Editor  &  Publisher. _ 

EDITORIAL  PUBLIC 
RELATIONS  MANAGER 
JURGENSEN'S,  a  well  known  gourmet 
specialty  food  company  is  seeking  a 
dynamic,  self-motivated  individual  with 
a  strong  editorial  background  coupled 
with  public  relations  experience.  The 
successful  candidate  will  write  articles, 
edit  copy,  and  assist  in  the  coordination 
of  production/distribution  activities  for 
our  “Epicurean"  monthly  publication. 
In  addition,  the  successful  individual 
will  assist  in  developing  marketing  prog¬ 
rams  to  create  a  presence  in  the 
community  and  work  on  the  annual 
catalogue.  The  ideal  candidate  will  have 
3-5  years  editorial  and  production 
experience,  a  degree  in  Journalism, 
Public  Relations  or  related  field;  excel¬ 
lent  writing/editing  and  organizational 
skills;  and  proven  experience  in  maga¬ 
zine  design,  layout  and  production. 
Knowledge  of  gourmet  food  a  plus. 
Please  forward  resume  including  salary 
history,  references  and  samples  tO: 
JURGENSEN'S,  842  E.  California 
Blvd,,  Pasadena,  CA  91109. 

EXECUTIVE  EDITOR 
For  outstanding  small  daily  on  the  move 
in  central  Florida.  Experienced  person 
with  strong  journalism  skills  and 
management  background  needed  to 
work  with  talented  staff  of  sixteen  in  a 
growing  market.  If  you  are  a  hands-on 
editor  who  wants  to  be  part  of  an 
expanding  newspaper  with  aggressive 
goals,  apply  with  resume  to  Box  3106, 
Editor  &  Publisher. 
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At  CMP,  we  believe  that  the  more  you 
know  about  our  dynamic  publishing 
company  -  the  more  you'll  realize  that 
you  can  achieve  your  ultimate  career 
goals  with  us.  Why  not  find  out  how  you 
can  fit  into  the  big  picture  at  CMP.  We 
have  positions  for: 

EXECUTIVE  EDITOR 

Can  you  contribute  to  our  excellence  at 
Tour  and  Travel  News,  the  weekly  news¬ 
paper  of  the  travePleisure  industry.  We 
have  an  outstanding  opportunity  for  an 
individual  with  5  +  years  newspaper  or 
magazine  experience  to  operate  as 
Managing  Editor  &  Features  Editor  of 
magazine  supplement.  Some  feature 
writing  and  supervisory  experience 
required.  Please  forward  resume  with 
salary  history  and  clips  to:  Recruiter  I. 

ASSOCIATE  EDITOR 

If  you're  a  bright,  ambitious,  college 
grad  with  some  background  in  business 
writing,  use  your  skills  to  cover  stories 
for  a  dynamic  newsweekly  read  by  elec¬ 
tronic  buyers.  It's  the  best  read  publica¬ 
tions  of  its  kind.  People  in  the  know 
look  to  us  every  week  for  crucial 
decision-making  information.  No  previ¬ 
ous  technical  expertise  required.  Please 
forward  resume  with  salary  history  and 
clips  tO:  Recruiter  E. 

For  immediate  consideration,  respond 
to  the  Recruiter  indicated  above  at  600 
Community  Dr.,  Manhasset,  NY 
11030. 

CMP  Publications 
Equal  Opportunity  Employer 


EXPERIENCED  EDITOR  to  coordinate 
business  feature  section  as  Special 
Reports  Editor  at  award-winning  weekly 
business  journal  in  the  midwest.  Need 
highly  motivated  individual  with  the 
ability  to  understand  a  wide  variety  of 
business  news  and  the  drive  and 
communications  skills  to  develop 
contacts  and  resources  in  the  communi¬ 
ty.  Seeking  a  self-starter  with  strong 
planning  and  organization  skills.  Send 
resume  and  writing  samples  to  Box 
3128,  Editor  &  Publisher, 


EXECUTIVE  EDITOR  for  70M  East 
Coast  suburban  daily  and  Sunday. 
Prize-winning  paper  seeks  people- 
oriented  editor  to  use  research  and  hard 
work  to  take  us  into  the  21st  century. 
Benefits  include  401(k).  Box  3068, 
Editor  &  Publisher, 


EXPERIENCED  EDITOR  NEEDED  to 
write  and  edit  monthly  newsletter 
reporting  on  state  activities  and  prog¬ 
rams  impacting  local  governments  and 
education  within  California.  Govern¬ 
ment  reporting  background  preferred 
for  this  freelance  contract  with  a 
Washington  based  newsletter  publisher. 
Write  Donald  Hoffman.  Director  of 
Publications,  Government  Information 
Services.  1611  North  Kent  Street, 
Suite  508,  Arlington,  VA  22209. 


FREELANCE  journalists  in  Boston, 
Detroit.  Houston.  Los  Angeles,  San 
Francisco  wanted  by  international 
financial  newswire.  Emphasis  on  agri¬ 
culture,  business  and  financial  report¬ 
ing.  Effective  1989.  PC/modem  essen¬ 
tial.  Pay  by  word  used.  Send  resume 
and  clips.  Box  3133,  Editor  & 
Publisher. 


FOOD  WRITER  for  newspaper  that's 
proud  of  its  upscale  food  pages  and 
wants  to  continue  publishing  top  quality 
full-color  food  section.  Writing  skills, 
knowledge  of  nutrition,  interest  in 
people  and  gourmet  cooking.  Resume 
and  samples  to  Steve  Pappas,  Execu¬ 
tive  Editor,  News  Journal,  PO  Box  431, 
Daytona  Beach,  FL  32015. 


F.T  ASSOCIATE  EDITOR  for  fast  paced 
bi-weekly  news  magazine  for  New  York's 
physicians.  Min.  required  2  years. 
Strong  editing  rewrite  experience.  Abili¬ 
ty  to  work  well  with  reporters.  High 
$20s.  Send  resume:  The  New  York 
Doctor  Magazine,  HE.  36th  St..  8th 
Floor,  New  York,  NY  10016. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


Graphic  Artist 
Features  Editor 
Photo  Chief 
Assistant  City  Editor 
A  New  York  State  daily  is  looking  for  an 
informational  graphic  artist.  A  Zone  3 
paper  needs  a  feature  editor/writer.  And 
an  east  coast  daily  wants  a  photo  chief 
and  an  assistant  city  editor.  If  you  are 
qualified  for  these  positions,  send  your 
resume  to  JOB  BANK,  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ  08077 
or  call  director  Jenny  Woestendiek  at 
(609)  786-1910.  There  are  no  referral 
fees  if  you  qualify  for  these  positions. 


GENERAL  ASSIGNMENT  REPORTERS 
Needed  by  10,000  circulation  daily  in 
north  central  Illinois.  Two  immediate 
openings.  Experience  helpful  in  health,' 
education  or  business/labor  fields. 
College  degree  and  internship  minimum 
requirement.  Send  letter,  resume  and 
clips  to  Managing  Editor,  Times  Press, 
115  Oak  St..  Streator,  IL  61364. 


GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Box 
3137,  Editor  &  Publisher. 


GREAT  EYE 

That's  what  we  need  in  the  person  who 
will  lay  out  pages  and  plan  imaginative 
ways  to  present  information  and 
graphics.  Ideal  candidate  will  have  copy 
editing  experience  and  fast,  creative 
layout  skills.  Familiarity  with  a  Mac 
would  be  useful.  Experience  is  essential 
for  this  hands-on  postion  on  our  night 
desk. 

COPY  EDITOR 

We  need  a  first-rate  headline  writer  with 
strong  language  skills;  someone  who 
isn't  afraid  to  be  aggressive  with  copy. 
Experience  in  a  variety  of  desk  positions 
would  be  helpful  on  this  fast-paced, 
overnight  news  operation. 

Both  jobs  offer  opportunity  for  advance¬ 
ment.  This  is  a  7-day  Gannett  newspap¬ 
er  1  hour  from  New  York  City.  Send 
resume  and  samples  of  your  work  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  08807. 


MANAGING  EDITOR  for  Florida  daily. 
Must  have  successful  experience  as 
managing  editor  or  editor  with  daily  of 
30,000  circulation  or  more.  Send 
resume  to  Box  3113,  Editor  & 
Publisher. 


MANAGING  EDITOR 
For  a  new  weekly  TMC  newpaper  in 
Bethesda,  Maryland,  just  outside 
Washington.  Part  of  profitable  9-paper 

froup.  Salary,  $30's  plus  profit  sharing. 

end  resume  and  clips  to  Publisher, 
Gazette  Newspapers,  PO  Caller  6006, 
Gaithersburg,  MD  20877-6006. 

NEWS  EDITOR  tor  Virginia  PM  daily. 
Experience  in  directing  reporters,  edit¬ 
ing,  layout  required  for  paper  that  puts 
top  priority  on  local  coverage.  Send 
resume  and  samples  to  Ginny  Wray, 
Martinsville  Bulletin,  PO  Box  3711, 
Martinsville,  VA  24115. 


MAGAZINE  EDITOR 
Experienced  pro  to  head  staff  of 
Philadelphia  based  national  business 
magazine.  Seeking  dynamic  individual 
who  is  looking  for  new  challenges  and 
ready  to  relocate  in  the  East.  Salary 
commensurate  with  experience,  plus 
profit  sharing  &  benefits.  Send  resume, 
clips  &  salary  requirements  tO:  North 
American  Pub.  Co.,  Personnel,  401  N. 
Broad  St.,  Philadelphia,  PA  19108. 


MANAGING  EDITOR  -  PHOTOS 
United  Press  International  seeks  an 
experienced  photo  editor  with  manage¬ 
ment  experience  to  lead  the  expansion 
of  the  award-winning  UPl  Newsphoto 
service  at  UPl's  world  headquarters  in 
Washington.  Must  have  thorough  know¬ 
ledge  of  news  service  operations,  be 
familiar  with  digital  delivery  systems, 
have  a  proven  track  record  of  demon¬ 
strated  people  management  skills  and 
understand  the  photo  needs  of  news¬ 
papers  and  television.  Send  letter  and 
resume  to  Al  Rossiter  Jr.,  executive 
editor,  UPl,  1400  Eye  Street,  NW, 
Suite  800,  Washington,  DC  20005. 

NEWS  EDITOR  -  39,000  PM,  Gannett 
Co.  daily,  minutes  north  of  Pittsburgh, 
seeks  editor  with  good  judgment  and 
strong  design  skills  to  supervise  an 
8-person  desk.  Experience  with  color 
and  Hastech  pagination  helpful.  Send 
resume,  clips  and  examples  of  page 
design  to  Jennie  Phipps,  Editor,  Valley 
News  Dispatch,  210  Fourth  Ave., 
Tarentum,  PA  15084.  EOE. 


NEWS  EDITOR.  Great  Falls  (Montana) 
Tribune,  leading  daily  in  the  northern 
Rockies,  is  accepting  applications  for 
its  no.  2  newsroom  management  posi¬ 
tion,  The  successful  applicant  will  run  a 
5-person  news  desk  and  play  key  role  in 
planning  coverage,  selecting  stories  and 
art  and  overseeing  newsroom  produc¬ 
tion  quality.  We  are  paginating  type  at 
present,  and  will  be  adding  graphics  as 
soon  as  we  can.  The  paper  is  AM,  about 
35,000  daily  and  40,000  Sunday.  The 
newsroom  is  dynamic  and  the  surround¬ 
ings  spectacular.  Send  resume  to: 
managing  editor  Gary  Moseman,  PO 
Box  5468,  Great  Falls,  MT  59403. 


PROJECTS  REPORTER-Wanted  to  join 
2-person  team.  Strong  investigative  and 
writing  skills.  Must  be  able  to  work 
alone  or  on  a  team.  Send  5  clips, 
including  short-term  (1  week  or  less 
completion  time)  and  long-term  work; 
salary  requirements;  references  by 
August  17  tO:  Mary  E.  Kress,  The  Flori¬ 
da  Times-Union,  1  Riverside  Ave.,  PO 
Box  1949-F,  Jacksonville,  FL  32231. 


NIGHT  EDITOR 

Afternoon  daily  seeks  night  editor. 
Duties  include  supervising  night  shift  of 
four  reporters,  one  photographer;  edit¬ 
ing  local  stories  and  producing  pages 
electronically.  Ideal  candidate  has  four 
to  five  years  experience  in  hard  news, 
copy  editing,  headline  writing,  and 
designing  pages.  College  degree  in  jour¬ 
nalism  or  related  field  preferred.  Send 
clips  and  resume  to  John  Moore, 
Managing  Editor,  The  Dally  Item,  Box 
607,  Sunbury,  PA  17801. 


QUALITY  12,000  circulation  Southern 
California  daily  needs  aggressive  repor¬ 
ter  with  excellent  reporting  and  writing 
skills.  Minimum  2  years  experience  on 
small  to  medium  daily  newspaper. 
Duties  to  include  beat  coverage,  general 
assignments  and  features.  Send 
resumes  to  the  editor,  Camarillo  Daily 
News,  Box  107,  Camarillo,  CA  93011. 


RELIGION  WRITER  for  70,000  daily, 
80,000  Sunday  newspaper  in  southeast 
Texas.  Looking  for  more  than  a  church 
reporter.  Must  approach  religion  as  a 
serious  beat,  covering  fairly  and  accu¬ 
rately  issues  and  faiths  from  Apostolic 
and  Assembly  of  God,  Baptist  and 
Buddhists,  to  Methodist,  Moslems, 
Pentecostals,  Presbyterians  and  Zen. 
Education  in  theology  preferred  and 
demonstrated  experience  covering  relig¬ 
ion  necessary.  Will  be  succeeding 
reporter  who  covered  national,  regional, 
state  conferences,  the  Pope's  visit,  who 
traveled  to  the  Netherlands  for  the 
Amsterdam  international  conference  of 
itinerant  evangelists,  and  to  Poland  for 
a  series  on  religion  5  years  after  imposi¬ 
tion  of  martial  law  and  its  impact  on 
Solidarity,  who  won  the  Texas  Baptist 
Communications  award  in  1986  and 
worked  on  a  series  that  won  the 
Washington  Journalism  Center's  presti¬ 
gious  Thomas  L.  Stokes  award  for  best 
environmental  coverage  in  1987.  Send 
resume,  clips  tO:  William  Mock,  Manag¬ 
ing  Editor,  Beaumont  Enterprise,  PO 
Box  3071,  Beaumont,  TX  77704. 
Phone  (409)  838-2803.  Let  us  know 
resume  is  on  way. 


RELIGION  WRITER 

Reporter  will  develop  news  and  enter¬ 
prise  stories  on  the  religion  beat  for 
mid-size  daily  in  state  capital.  Require 
3  years  daily  experience  plus  academic 
or  reporting  background  in  the  subject. 
Send  resume,  clips,  references,  cover 
letter  and  college  transcript  to  Hunter 
George,  Managing  Editor,  The  News  & 
Observer,  The  Raleigh  Times,  PO  Box 
191,  Raleigh,  NC  27602.  EOE. 


Financial  Reporter 

Crain  Communications  Inc.,  a  leading  publishing  com¬ 
pany  with  70  year’s  experience  producing  business,  trade 
and  consumer  newspapers  and  magazines,seeks  real  es¬ 
tate  finance  and  investment  reporter  for  high  frequency 
newspaper  based  in  New  York  City.  Business/financial 
journalism  background  required  and  daily  newspaper 
experience  preferred.  Familiarity  with  Wall  Street  and 
investment-grade  real  estate  a  plus.  Send  resume,  three 
best  clips  and  salary  history/requirements  to:  Kevin 
McCullough,  Personnel,  Crain  Communications 
Inc.,  220  E.  42nd  Street,  New  York,  NY  10017-5806. 
EOE/MjT/H. 

PENSIONS  & 

InvestmentAge 

The  newspaper  of  corporate  and  institutional  investing 
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REPORTERS,  NEWS  and  SPORTS  -  If 
you  have  experience  on  a  daily  or  a 
weekly  and  would  like  to  work  for  an 
aggressive  23,000  AM  where  good  writ¬ 
ing  and  reporting  count,  send  resume, 
clips  and  references  to  Mike  Stewart, 
Managing  Editor,  Press  Enterprise, 
3185  Lackawanna  Ave.,  Bloomsburg, 
PA  17815. 


REPORTER;  The  Casa  Grande 
Dispatch,  a  growing,  6-day  Arizona 
daily  newspaper,  is  seeking  a  reporter  to 
cover  sports  and  news.  Send  resume, 
clips,  references  and  salary  require¬ 
ments  to  Jim  Fickess,  Managing  Editor, 
PO  Box  639,  Casa  Grande,  AZ  85222. 


REPORTER  NEEDED  for  fast  paced 
biweekly  news  magazine  for  NY's  physi¬ 
cians.  1  year  experience.  Salary  mid- 
high  $20’s.  Send  resume:  The  NY 
Doctor  Magazine,  11  E.  36th  St.,  New 
York,  NY  10016. 

SEASONED  REPORTER  needed  for 
3-month  investigative  internship  with 
syndicated  columnist  Jack  Anderson  in 
Washington.  No  pay,  but  this  crash 
course  in  muckraking  could  be  a  leg-up 
in  your  career.  6  clips,  resume  to  Stew¬ 
art  Harris  c/o  Jack  Anderson,  1531  P 
St.  NW,  Washington,  DC  20005. 

SMALL,  LOUISIANA  AM  daily  seeks 
sports  editor.  Preferred  one  year  experi¬ 
ence,  but  will  consider  very  sharp 
recent  graduate  with  a  solid  intership  or 
part-time  experience  on  a  daily.  Photo¬ 
graphy  capability  is  a  must.  VDT  experi¬ 
ence  helpful.  Car  necessary.  Clips, 
references  and  salary  history  to  Bob 
Houston,  The  Beauregard  Daily  News, 
Box  698,  DeRidder,  LA  70634. 


SPORTS  EDITOR 

Journalist,  2-3  years  experience,  to 
cover  high  school,  college  sports. 
$300-$325/week.  401k  plan,  bonus. 
Resume,  3  references  to  Editor,  News- 
Journal,  PO  Box  1689,  Clovis,  NM 
88101. _ 

SPORTS  WRITER 

Utility  player  needed  immediately  for 
roster  spot  added  to  four-member  team. 
Seasoned  veteran  or  bright  rookie  with 
league-leading  grammar  and  writing 
skills  for  40,000-circulation.  mid- 
Michigan  daily  that's  a  golf  and 
outdoors  mecca  a  half-hour  from  two 
Big  Ten  schools  and  Michigan  Interna¬ 
tional  Speedway.  Desk  experience  a 
plus.  Send  resume  and  writing  samples 
to  Dennis  Tanner,  Sports  Editor,  Jack- 
son  Citizen  Patriot.  214  S.  Jackson, 
Jackson,  Ml  49204.  Equal  Opportunity 
Employer. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLlne.  MedlaLine  Is  the 
newspaper  Industry's  daily 
updated  job  listing  senrice. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
reprort  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237-8073 


THE  DAILY  NEWS  of  Lebanon,  PA  has 
an  opening  for  a  general  assignment 
reporter.  Duties  vary,  but  emphasis  will 
be  on  business  news.  Experience 
preferred,  but  will  consider  recent  grad. 
Send  resume,  clips  and  salary  requir- 
ments  to  Managing  Editor  Jim  Burchik, 
South  Eight  and  Poplar  Streets,  Leba¬ 
non,  PA  17042. 


WASHINGTON:  6  reporters  with  strong 
daily  experience  and  clear  enterprise. 
Apply  to:  Deputy  Managing  Editor, 
States  News  Service,  1333  F  St.  NW, 
Ste400,  Washington,  DC  20004.  EOE. 

WESTERN  COLORADO  daily  needs  a 
managing  editor  with  sound  news  judg¬ 
ment,  editing,  layout  and  writing  skills, 
a  degree  in  journalism  and  at  least  five 
years  in  news.  Send  resumes  to  Bob 
Heisley,  Publisher,  Glenwood  Springs, 
CO  81602,  (303)  945-8515. 


We  have  a  newly  created  position  open 
for  an  EDITORIAL  WRITER/OPINION 
PAGE  EDITOR.  We  are  a  conservative 
40,000  paid  daily  deep  south  newspap¬ 
er.  Family  owned  full  range  of  company 
benefits.  Please  write  telling  us  about 
yourself,  work  history,  education,  etc., 
include  writing  samples.  Box  3124, 
Editor  &  Publisher. 


WIRE  DESK  PERSON  -  Wanted  at  Vero 
Beach  Florida  Press  Journal.  We  are  an 
AM  daily,  full  color  privately  owned. 
Circulation  is  25,000  Summer,  30,000 
Winter.  We  are  growing  quickly  along 
with  this  beautiful  area.  Our  new  build¬ 
ing  ready  this  fall.  Position  calls  for 
college  degree  and  at  least  three  to  five 
years  of  layout  or  wire  desk  experience. 
Good  layout  ablities,  judgment,  maturi¬ 
ty  needed.  Send  resume  with  references 
and  layout  tearsheets  to  Byron  Gray,  PO 
Box  1268,  Vero  Beach,  FL  32961.  No 
phone  calls,  please. 


ENGINEERING 


ENGINEER 

Degreed  Engineer  with 
Newspaper  Production 
and/or  Maintenance 
experience  to  assist  in 
planning  and  construction 
of  new  plant. Zone  three. 
Send  resume  to  Box  3089, 
Editor  &  Publisher. 


_ MAILROOM _ 

MAILROOM  MANAGER 
100,000  plus  morning  daily  seeks  a 
candidate  with  strong  leadership  skills 
to  manage  a  2  shift  operation.  3-5  years 
management  experience,  knowledge  of 
Harris  inserters  and  related  maiirqom 
equipment  a  plus.  Mechanical  abilities, 
productivity  and  quality-oriented. 
Experienced  in  budget  planning  and 
cost  controls.  Must  be  able  to  train, 
motivate  and  have  good  organizational 
skills  Send  resume  and  salary  require¬ 
ments  tO:  William  Langman,  The 
Washington  Times,  3600  New  York 
Ave.  NE,  Washington,  DC  20002.  EOE. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


Marketing/Sales 

A  leading  media  research  and  consulting 
firm  is  looking  for  an  individual  experienced 
in  newspaper  marketing,  advertising  or  sales 
management.  Position  involves  living  in  a 
pleasant  midwest  city  and  extensive  national 
travel  to  develop  new  accounts.  If  you  are 
currently  considering  a  career  change,  send 
letter,  resume,  and  references  to: 

Debra  Lucken 

Personnel  Manager 

Frank  N.  Magid  Associates,  Inc. 

One  Research  Center 

Marion,  Iowa  52302 

An  Equal  Opportunity  Employer 


PRODUCTION 


HEAD  PRESSMAN/WORKING  SUPER¬ 
VISOR  $50,000  first  year  guaranteed. 
$60,000  plus  second  year  earnings 
potential  with  possible  equity  position. 
Growing  newspaper  printer  with  7-unit 
Goss  community  press  in  NYC  metro 
area  needs  high-energy,  skilled  crafts¬ 
man  to  take  charge  of  our  pressroom. 
Call  Mrs.  Spitz  today  at  (718) 
769-4400. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem.  MA 
01970. 


PRESSROOM  MANAGER 
Seeking  experienced,  quality-conscious 
pressroom  manager  for  Zone  2,  large 
metropolitan  newspaper.  We  are  a 
7-day,  100,000  plus  circulation. 
Experience  must  include  full  under¬ 
standing  of  all  pressroom  equipment 
and  procedures  including  Goss  Headlin¬ 
er,  offset  or  metro.  Administrative  abili¬ 
ty,  employee/labor  relation  skills  a  plus. 
Excellent  salary  and  benefits  package. 
Please  submit  resume  with  salary 
requirements  to  Box  3139,  Editor  & 
Publisher 


PRODUCTION 


PRODUCTION  MANAGER 
One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,000  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


Classified  Advertising 
(212)  675-4380 


PROMOTION 


PROMOTION  MANAGER 
Experienced,  dynamic,  marketing 
professional  needed  for  growing  daily/ 
Sunday  newspapers  in  Zone  1.  We  are 
seeking  a  self-motivated,  imaginative 
individual  to  direct  the  promotion  of 
advertising,  circulation  and  editorial. 
Time  management  and  organizational 
skills  a  must.  Candidate  must  have 
proven  leadership  qualities  at  setting 
goals,  developing  creative  marketing 
plans  and  budget.  Day-to-day  resfMnsi- 
bilities  include  managing  and  motivat¬ 
ing  staff  of  5,  coordination  with  outside 
ad  agency  and  vendors,  copy  writing 
and  community  relations.  Computer 
and  newspaper  production  experience 
desirable.  Competitive  salary,  medical 
plan,  401(k).  Send  letter,  resume  and 
salary  requirements  to  Box  3132, 
Editor  &  Publisher. 


ATTENTION  ADVERTISERS: 

Please  note  that  Editor  &  Piihlishcr's 
offices  will  be  closed  on 

Labor  Day  -  Monday,  September  5th,- 

when  submitting  ad  copy  for  the 

September  10th  issue. 
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HELP  WANTED 


PROMOTION 


COMMUNICATIONS  SPECIALIST- 
MONTANA  STATE  UNIVERSITY: 
Responsible  for  the  marketing  and 
information  program  of  the  MSU  Exten¬ 
sion  Service  (ES)  and  Agricultural 
Experiment  Station  (AES);  informing 
Montanans  of  the  goals,  progress  and 
results  of  ES  and  AES  programs;  deve¬ 
loping  and  implementing  marketing 
strategies;  writing  and  editing  stories 
for,  and  maintaining  relationships  with, 
the  media;  editing  and  coordinating 
production  of  promotional  publications 
and  audiovisual  materials.  QUALIFICA- 
TIONS;  Bachelor’s  degree  in 
communications-related  field;  three 
years'  experience  in  communications 
feild;  strong  writing/editing  skills, 
knowledge  of  print  and  electronic  news 
media  operations;  knowledge  of  agricul¬ 
ture,  research  and  extension  activities. 
PREFERRED  QUALIFICATION: 
Master’s  degree  in  communications- 
related  field;  three  years’  experience  in 
P.R.  firm  or  department;  work  experi¬ 
ence  in  academic  setting;  working 
knowledge  of  photography,  radio'TV 
script  writing;  desktop  publishing;  and 
computers,  particularly  data  base 
access.  SALARY:  $29,000/yr.  Send 
letter,  resume,  samples  (including 
three  writing  samples),  and  the  names, 
phone  numbers  and  addresses  of  three 
references  to:  Communication  Special¬ 
ist  Search,  Publications  &  News,  111 
Hamilton  Hall,  Montana  State  Universi¬ 
ty,  Bozeman,  MT  59717.  Samples  will 
not  be  returned  unless  accompanied  by 
stamped/addressed  envelope.  Applica¬ 
tions  must  be  postmarked  or  hand- 
delivered  by  5:00  PM,  August  31, 
1988.  MSU  is  an  AA/EO  Employer. 


With  newspapers,  there 
is  sometimes  disorder; 
without  them,  there 
is  alvv'ays  slavery. 

Benjamin  Constant 


HELP  WANTED 


SALES 


EXCELLENT  POSITION  OPEN  for 
aggressive  salesperson  with  newspaper 
commercial  plant.  Must  be  knowledge¬ 
able  with  offset  printing  and  production 
schedules.  Salary  plus  commission. 
Mail  resume  and  salary  requirements  to 
Box  3147,  Editor  &  Publisher. 


GRAPHIC  MANAGEMENT  ASSOCI¬ 
ATES,  the  leading  supplier  of  inserting 
systems  to  the  newspaper  industry,  has 
an  immediate  opening  for  a  REGIONAL 
SALES  MANAGER.  Due  to  tremendous 
demand  for  GMA’s  product  line,  includ¬ 
ing  the  SLS-1000  high  speed  inserter 
and  NEWS-GRIP  single  gripper  convey¬ 
or,  an  outstanding  opportunity  exists  for 
an  individual  with  newspaper  industry 
experience  and  sales  background. 
Excellent  salary,  commission  plan  and 
benefits.  Please  forward  your  resume  to 
GMA,  934  Marcon  Blvd.,  Allentown,  PA 
18103.  Att:  Personnel  Director. 


Classified  Advertising 
(212)  675-4380 

POSITIONS 

WANTED 


ADMINISTRATIVE 

EXPERIENCED  VICE  PRESIDENT 
Strong  in  financial,  circulation  and 
advertising  seeks  management  position 
with  growth-oriented  newspaper  organi¬ 
zation.  Box  3131,  Editor  &  Publisher. 

PUBLISHER 

If  you  provide  the  opportunity  and  chal¬ 
lenge,  I’ll  provide  the  knowledge  and 
experience  for  outstanding  newspap- 
er(s)  and  profits.  Excellent  record  of 
achievement  and  references.  If  you 
need  a  winner,  call  or  write  John 
Shields,  2424  Brookdale  Ct.,  Merced, 
CA  95340.  (209)  723-7407.  Any  area. 


POSITIONS  WANTED 


_ ADVERTISING _ 

16  years  experience  in  daily  business 
newspapers,  strong  Classified  &  Tele¬ 
marketing  background.  Excellent  moti¬ 
vational  team  builder  &  Sales  Trainer. 
Seeks  challenging  career  commitment. 
Box  3148,  Editor  &  Publisher. 


MATURE,  proven  advertising  manager 
director  seeks  challenging  opportunity. 
Qualified  for  AD  or  GM;  20  successful 
years  with  300M  publication.  Strong  on 
motivation,  training,  leadership  and 
results.  Box  3127,  Editor  &  Publisher. 

Sell  not  virtue  to 
purchase  wealth,  nor 
liberty  to  purchase  power. 

Benjamin  Franklin 


_ CIRCULATION _ 

ACCOMPLISHED  CIRCULATOR  seeks 
more  responsibility  and  personal 
growth.  Interested  in  larger  metro  situa¬ 
tion  with  competitive  challenge.  Over 
16  years  experience.  Employed.  Box 
3142,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  available, 
experience  with  8,000  North  Dakota 
daily.  Gene  Springer  (701)  572-3119. 

PROFESSIONAL,  people-oriented 
circulation  manager,  15-years  experi¬ 
ence  10-18,000  dailies  seeks  Zone  9 
position.  Box  3129,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  seeks  posi¬ 
tion  on  mid-sized  daily  or  small  group. 
Strong  in  service,  sales,  and  collec¬ 
tions.  Also,  experienced  in  departmen¬ 
tal  budgeting  and  computerization. 
Contact  Roger  Palmer,  103  Lou  Ave., 
Sulpher  Springs,  TX  75482  or  call 
(214)  885-7225  after  5  pm  CST. 


_ EDITORIAL _ 

AWARD-WINNING  columnist  looking 
for  full-time  metro  columnist  job  in 
Zone  2  area.  Two-time  National  Society 
Newspaper  Columnist.  Winner,  knows 
how  to  translate  warmth,  wit  and  anger 
to  well-written  columns.  Box  3116, 
Editor  &  Publisher. 


BUSINESS  REPORTER  comes  with 
awards,  three  years  metro  experience, 
and  a  recent  fellowship  in  international 
economics  and  finance.  Seeks  position 
with  major  metro,  wire  service  or  nation¬ 
al  magazine.  Write  to  PO  Box  1216, 
East  Arlington,  MA  02174. 


Ed  itor/Photographer/Wri  ter-- Highly 
proficient  in  each  category,  18  years 
experience,  seeking  full-time  or  part- 
time  position.  Well  versed  on  Macin¬ 
tosh.  Prefer  to  stay  in  Los  Angeles  area, 
but  will  consider  offers  in  other  regions. 
Mark  Eastman,  (213)  494-3127. 


POSITIONS  WANTED 


EDITORIAL 


FEATURE  WRITER  EDITOR  Seasoned 
on  major  dailies,  self-starting  idea  man 
specializing  in  human  interest,  humour, 
history,  boating  and  the  offbeat  seeks 
full-time  writing  P.R.  position  in 
Washington-Baltimore  area.  Excellent 
clips  and  professional  references.  Box 
3145,  Editor  &  Publisher. 


LIFESTYLE  EDITOR,  productive  idea 
person.  Skilled,  10  years,  copy,  wire, 
layout  editor  with  photo  experience. 
Award-winner-Penney-Missouri,  NNA, 
SNA-for  developing  local  articles,  lifes¬ 
tyle,  trend  features  devoted  to  commun¬ 
ity  life,  special  sections.  Strong  design, 
editing  and  writing  skills.  Prefer 
community-minded  daily.  Zones  8,  9. 
Box  3119,  Editor  &  Publisher. 


MANAGING  EDITOR-Eleven  years  jour¬ 
nalism  experience.  Master  of  Business 
Administration.  Nationwide  reputation 
in  agri-business  field  but  will  consider 
others.  Workaholic.  Excellent  grammar 
skills.  Prefer  zone  5  or  7.  Box  3081, 
Editor  &  Publisher. 


NEWS  OR  CITY  EDITOR  -  Productive 
idea  man.  Skilled  copy.  wire,  layout 
editor.  Leader  of  special  project  team. 
Reporting  and  photo  experience.  Prefer 
PM  daily.  Zone  1,  2  or  5.  Box  3114, 
Editor  &  Publisher. 


REPORTER  EDITOR  with  general 
assignment,  financial  and  trade  experi¬ 
ence  seeks  position  on  small  daily  or 
wekly  in  Southern  California.  Box 
3088,  Editor  &  Publisher. 


SYSTEMS:  STYL  specialist,  good 
teacher/copy  editor.  Interested  in  creat¬ 
ing  pagination  on  Sll  system.  Box 
3141,  Editor  &  Publisher. 


WRITER'EDITOR  looking  for  last  |ob  m 
profession  of  first  love.  Background  as: 
reporter;  editor  of  daily  newspaper, 
weekly  newsletter,  and  magazine;  aide 
to  Comgressman,  communications  p.r. 
executive.  Many  skills.  All  positions, 
sizes,  areas  considered.  Mike  Smith, 
(703)  978-2518. 


PHOTOGRAPHY 

Freelancer  oft  to  Olympics  9  9  taking 
photo  assignments.  Athletes  from  your 
town?  Steve  Stickler  (213)  258-5504. 


_ PRODUCTION _ 

PRODUCTION  MGR.  Seeks  position  in 
Zone  5.  17  years  experience  with  small 
newspapers  and  commercial  printing. 
Very  strong  in  technical  and  people 
skills.  Box  3090,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  weeK  —  $5  80  per  line 

2  weeks  —  $5  15  per  line,  per  issue 

3  weeks  —  $4  30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 

1  week  —  S3  70  per  line 

2  weeks  —  $3.05  per  line,  per  issue 

3  weeks  —  $2.60  per  line,  per  issue 

4  weeks  —  $2  40  per  line,  per  issue 


Add  $6  00  per  insertion  lor  box  service  Add  $4  00  per  insertion  lor  box  service 

Count  as  an  additional  line  in  copy  Count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum 


NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch:  2  to  4  times-$75  per  column  inch,  per  insertion;  S  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rataa  available  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

■diter  ft  ftuMI»h«r 

11  West  19lh  StTMt.  NY.  NY  10011.  (212)  675-4300. 
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SHOP  TALK  AT  THIRTY 


Guidelines  for  reporting  AIDS-related  deaths 


By  James  W.  Johnson 

The  increasing  number  of  AIDS 
cases  has  led  editors  to  propose 
guidelines  for  reporting  the  cause  of 
death  in  obituaries,  an  area  where  few 
newspapers  have  a  policy. 

These  1 1  guidelines  were  drawn 
from  a  survey  of  editors  across  the 
country  on  how  they  handle  AIDS- 
related  deaths.  Some  guidelines  may 
have  been  overlooked. 


ing  editor  of  the  Des  Moines  Register, 
said,  “For  journalists  to  treat  AIDS 
as  though  it  carries  some  kind  of 
stigma  simply  perpetuates  the  stigma. 

“Thirty  years  ago,  families  were 
reluctant  to  have  cancer  listed  as  a 
cause  of  death.  Now  it  is  routine,  just 
as  I  suspect  the  listing  of  AIDS  deaths 
will  become  unless  journalists  treat  it 
as  a  dirty  secret  that  ought  to  be  hid¬ 
den." 


AIDS  as  a  related  cause  of  death. 
They  said  editors  should  bear  in  mind 
the  privacy  rights  of  persons  involved 
with  the  disease  and  the  potential  for 
community  panic. 

Don’t  be  prurient  and  don’t  leer, 
said  John  Pope,  health  and  medical 
reporter  for  the  Times-Picayune  in 
New  Orleans. 

3.  Don’t  soften  the  language  or  use 
euphemisms  when  reporting  about 


1.  Release  the  AIDS-related  cause 
of  death  only  when  pertinent  to  the 
story. 

Bill  Rutherford,  assistant  managing 
editor  of  the  Arkansas  Gazette,  said  it 
should  be  determined  whether  the 
cause  of  death  is  news.  “Measles 
death,  syphilis  death  [are]  not 
reported  as  a  practice.  Why  AIDS?” 
he  asked. 


“Thirty  years  ago,  families  were  reluctant  to  have 
cancer  listed  as  a  cause  of  death.  Now  it  is  routine, 
just  as  I  suspect  the  listing  of  AIDS  deaths  will 
become  unless  journalists  treat  it  as  a  dirty  secret 
that  ought  to  be  hidden.” 


Others  recommend  printing  AIDS 
as  a  related  cause  of  death  whenever 
possible.  Editors  noted  that  embar¬ 
rassment  will  lessen  as  more  and 
more  AIDS-related  deaths  are 
reported.  In  fact,  some  papers  have 
received  complaints  from  gay  organi¬ 
zations  for  not  listing  the  cause  of 
death. 

Richard  Paxson,  assistant  manag- 


(Johnson  is  an  associate  professor  of 
Journalism  at  the  University  of 
Arizona,  Tucson.) 


Said  Joun  Brechner,  city  editor  of 
the  Miami  (Fla.)  Herald,  “The  scope 
of  the  problem  will-never  be  known  if 
specific  cases  are  not  reported.” 

The  policy  of  the  Milwaukee  Jour¬ 
nal  is  to  print  the  cause  of  death.  “If 
the  family  declines  to  state  the  cause 
of  death,  we  should  honor  their  pri¬ 
vacy,”  said  the  Journal’s  Sig  Gissler. 

2.  Treat  each  case  on  its  own  and 
with  sensitivity.  Bear  in  mind  that 
AIDS  is  a  highly  emotional  issue. 

Editors  agreed  that  caution  and 
accuracy  are  paramount  in  printing 


AIDS-related  deaths. 

”...  We  are  accused  of  reinforc¬ 
ing  the  stereotype  that  AIDS  is  some¬ 
thing  too  unacceptable  to  list  directly 
in  obits  and  that  we  ‘chickened  out’ 
by  appearing  to  ‘allude’  to  it,”  said 
Bill  Bishop,  health  reporter  for  the 
Register-Guard  in  Eugene,  Ore. 

4.  Explain  how  AIDS  is  contracted. 

List  in  stories,  particularly  in  news 

stories,  that  the  AIDS  virus  is  trans¬ 
mitted  from  one  person  to  another 
through  blood  and  semen  and  that  it 
must  get  into  the  person’s  blood¬ 
stream  for  an  infection  to  occur. 

5.  Avoid  referring  to  persons  with 
AIDS  as  victims. 

Warren  King,  medical  writer  for 
the  Seattle  Times,  said,  “AIDS 
patients  and  their  advocates  hate  to 
be  called  AIDS  victims  ...  I  use 
‘patients’  and  this  doesn’t  seem  to 
offend  people.” 

6.  Use  clear  language. 

Although  clear  writing  applies  to  all 

newswriting,  reporting  about  AIDS 
can  get  bogged  down  in  medical  ter¬ 
minology. 

7.  A  mandatory  effort  should  be 
made  to  reach  family  for  information 
and  confirmation. 

The  disease  should  be  verified  by 
the  funeral  home  or  the  family  and  the 
appropriate  medical  authorities. 

“If  the  case  is  in  the  public  eye  and 
if  medical  authorities  announce  the 
cause  of  death  as  AIDS  and  support 
the  finding  with  reasonably  sufficient 
evidence,  we  should  report  the  con¬ 
clusion,”  the  Milwaukee  Journal’s 
(Continued  on  page  43) 


^Carriert 

Insurance 


(213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 


TOP  COVERAGE 
for  on-duty  medical 
protection  for  youngsters 
under  18.  24-hour 
protection  on  and  off  duty 
for  carriers  18  and  older. 

The  cost?  Just  pennies 
a  day.  Call  for  details. 

Ask  about  Carrier  and 
Dealer  Bonding,  too. 

Originator:  Carrier  Accident 
Insurance,  Newspaper  Independent 
Contractor  Bond 


E®ANE 

WEINffitG 

INSURANCE  AGENCY,  INC. 
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NOW  flMILiUllE  FROM 


The  Huber  Soy  Report  includes: 

•  Results  of  a  nationwide  newspaper  survey  on  soy  ink 
(pre-and  post-trials)  •  Comparative  data  and  printed 
examples  of  exclusive  trials  conducted  at  the  Rochester 
Institute  of  Technology  •  A  comprehensive  lab  analysis  of 
the  R.l  J.  trials. 

The  J.M.  Huber  Soy  Ink  Survey 

Not  content  with  the  hopes  and  claims  made  for  this 
promising  new  formulation,  Huber  conducted  an  extensive 
nationwide  survey  among  newspaper  executives  who’ve 
trialed  soy  inks  as  well  as  those  who  haven’t.  Now  the 
results  of  this  break-through  survey  are  ready  and  we  want 
to  share  it  with  you. 

The  Huber/R.l.T.  Trials 

In  cooperation  with  the  Rochester  Institute  of  Technology, 
Huber  initiated  a  Soy  Ink  Color  Quality  program  designed  to 
"fingerprint”  quantifiable  differences  between  soy  oil  inks 
and  standard  petroleum  oil  inks.  Controlled  comparative  trial 
runs  were  followed  by  laboratory  analyses.  Huber’s  findings 
are  presented  in  this  exclusive  comprehensive  study. 

With  this  report,  you  will  become  as  informed  as  anyone 
as  to  what’s  happening  with  soy  inks  in  the  newspaper 
industry. 

This  highly  informative  “Huber  Soy  Report”  is  available 
from  Huber,  the  leader  in  technical  information  and  service 
to  the  newspaper  industry  for  over  100  years. 


Complete  this  coupon  and  mail  it  today 
to  receive  your  copy  of  the  The  Soy  Report 

□  Yes,  I  am  interested  in  receiving 
“The  Soy  Report’’  from  Huber 

Name  _ 

Title  _ 

Company _ 

Address _ 

City _ State _ Zip _ 

Mail  to:  J.M.  Huber  Corporation 
Printing  Ink  Division 
333  Thornall  St.,  Edison,  N.J.  08818 

OR  For  fast  action  call: 

(201)  906-1760  Ask  for  Andy  McDonnell 


J 


THEGU\RE*AN 


Stephanie  Hall  fills  a  dual  role  in  Denver  She’s 
an  advertising  sales  manager  at  the  Rocky  Moun¬ 
tain  News,  but  also  a  watchdog  for  her  clients. 

“You  never  sell  ad  space  that’s  not  good  for 
the  client’’  she  says.  “You  have  to  keep  them  in 
mind — not  just  what’s  good  for  the  paper” 

Denver  advertisers  are  looking  for  the  best 
use  of  their  dollars  in  a  highly  competitive  market. 
Along  with  her  advertising  expertise,  Hall  offers 
news  on  business  conditions,  personal  attention 
and  no  baloney. 


“It’s  a  very  trusting  relationship’’  says  one 
merchant.  “She  goes  above  and  beyond.  I  just  like 
the  way  she  does  business — period!’ 

During  15  years  at  the  Rocky  Mountain 
News,  doing  business  the  right  way  has  been  the 
only  way  for  Hall.  She  expects  and  demands 
excel  lence  from  her  sales  team  and  delivers  the 
same  to  her  clients. 

Stephanie  Hall.  Conscientious.  Concerned. 
A  trusted  guardian.  One  of  more  than  8,000 
people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


